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AFTER  COLUMBINE, 
A  NEWSPAPER  1,000 
MILES  AWAY  TOOK 
THE  ESimATIVE  TO 
PREVENT  VIOLENCE 
IN  SCHOOLS. 


Could  something  as  shocking  as  high  schoolers  shooting  fellow  students  happen 
in  San  Antonio?  That  was  the  question  on  many  citizens’  minds  after  the  massacre  at 
a  suburban  Denver  high  school.  The  San  Antonio  Express-News  was  sensitive  to  the 
concerns  of  parents,  children  and  teachers  and  decided  to  address  the  key  issues. 

The  result  was  an  unusual  16-page  tabloid  section  distributed  to  69  area  high 
schools.  More  than  92,000  educators  and  students  were  given  time  to  read  and  discuss 
“Safe  in  San  Antonio  Schools.”  The  special  section  was  read  by  many  more  online. 

This  innovative  Newspaper  in  Education  project  featured  stories  on  teen  privacy 
and  internet  use.  conflict  resolution,  and  how  teens  should  deal  with  peers  who 
exhibit  antisocial  behavior.  The  advertising  department  worked  with  local  corporate 
sponsors  to  underwrite  the  cost  and  to  help  companies  deliver  their  own  focused 
message  of  non-violence. 

The  entire  project  was  achieved  in  just  over  a  week  after  the  Columbine  High 
School  shootings.This  special  initiative  to  help  make  local  schools  safer  is  one  more 
way  Hearst  Newspapers  enrich  readers’  lives  every  day. 


Read  “Safe  in  San  Antonio  Schools”  online  at  www.expressnews.com 
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HOT  TYPE 


Never  board  with 
this  news  game 

Do  you  know  which  newspaper  has 
won  the  most  Pulitzer  Prizes?  What  a 
press  damper  is?  Or  the  name  of  the  first 
U.S.  newspaper  carrier?  Well,  if  you  have 
these  and  other  trivial  matters  of  the 
newspapering  trade  on  the  brain,  “The 
Newspaper  Game”  may  be  for  you. 

A  cross  between  Trivial  Pursuit  and 
Monopoly,  this  newshound  competition 
launched  in  May  is  the  brainchild  of 
Chuck  Peterson,  a  Sante  Fe,  N.M.,  circu¬ 
lation  consultant.  But.  unlike  its  better- 
known  predecessors,  this  challenge  is 
strictly  for  and  about  those  involved  in  the 
making  of  the  Daily  Miracle. 

“The  board  game  for  anyone  who’s 
had  anything  to  do  with  any  newspaper, 
anytime,  anywhere,”  the  game  box 
claims. 

The  object  of  the  journalism  joust  is  to 
begin  as  a  newspaper  carrier  and  work  up 
to  publisher  of  the  fictional  “Podunk 
Gazette.”  To  win  the  coveted  publisher’s 
post,  players  must  earn  $50  million  worth 
of  shares,  which  are  accumulated  at  dif¬ 
ferent  board  spaces.  Shares  are  accumu¬ 
lated  through  answering  questions  about 
“the  biz.”  One  card  even  asks  if  players 
know  Editor  &  Publisher. 

t2kl 

PobittUt  (Saiette  j 


New  nwarAin  tiitofi  tar  the  Peditak  Gexette 


“These  unique  terms  and  phrases  are 
what  motivated  us  to  design,  produce,  and 
market  this  game,”  says  Peterson,  who 
spent  25  years  in  circulation  at  newspa¬ 
pers  from  Iowa  to  California  before  open¬ 
ing  his  consulting  business  in  1997. 

The  $30  game  can  be  purchased  by 
writing  to  CH-ILL  Enterprises,  1 1  Jour¬ 
nal  Loop,  Sante  Fe,  NM  87505,  or  by 
calling  (800)  243-1144.  By  the  way,  the 
newspaper  with  the  most  Pulitzers  is  The 


New  York  Times,  a  press  damper  makes 
paper  moist  to  attract  ink  in  offset  print¬ 
ing,  and  Benjamin  Franklin  was  the  first 
U.S.  newspaper  carrier.  —  Joe  Strupp 

^QVOTE  of  the  WEEK^N 

“How  can  we  help  diverse 
people  appreciate  their 
differences ...  if  we  do 
not  have  diversity  in 
our  own  buildings?” 

What  is  free 
speech,  ma’am? 

Freedom-of-speech  advocates  had  a  lot 
to  say  this  week  about  the  Louisiana 
Legislature’s  approval  of  a  new  law 
requiring  school  children  to  address 
teachers  as  “ma’am”  and  “sir”  and  refer 
to  all  adults  as  Mr.,  Mrs.,  Miss,  or  Ms. 

The  restrictive  statute  went  into  effect 
July  6  after  Gov.  Mike  Foster  signed  the 
“respect  bill”  that  legislators  claim  will 
put  public  schools  on  the  road  to 
improvement.  “They  keep  saying  that  we 
can’t  legislate  respect,  but  we  sure  can 
teach  it,”  Foster  told  The  Advocate  of 
Baton  Rouge.  “Public  schools  were  on 
their  way  to  oblivion;  people  had  lost 
confidence  in  them.” 

Several  state  representatives  who  sup¬ 
port  the  measure  say  it  grew  out  of  a 
recent  wave  of  children  failing  to  show 
respect  to  teachers  and  other  adult  author¬ 
ity  figures.  “We  can’t  expect  children  to 
learn  if  they  don’t  respect  their  teachers,” 
says  state  Rep.  Charles  Hudson,  a 
Democrat. 

But  Joe  Cook,  executive  director  of  the 
American  Civil  Liberties  Union  of  Lou¬ 
isiana,  calls  the  law  a  “crass  political 
joke.”  “This  diverts  attention  from  the 
real  needs  of  students,”  says  Cook. 
“Buildings  are  crumbling,  and  schools 
are  overcrowded,  and  they  are  treating 
students  like  inmates.  It’s  a  stupid  law.” 

The  new  law  initially  will  affect  only 
students  in  kindergarten  through  fifth 
grade  but  will  be  expanded  to  those  in 


each  entering  grade  one  year  at  a  time 
until  all  grades  are  subject  to  the  statute. 
The  law  allows  local  school  boards 
to  decide  what  punishment  to  mete  out  to 
those  who  break  the  rule,  but  it 
advises  against  expelling  or  suspending 
students.  —  Joe  Strupp 

Coen  refigures  ad 
spending  forecast 

The  economic  slowdown  that  was  pre¬ 
dicted  never  came,  prompting  a  promi¬ 
nent  forecaster  to  up  his  ad  spending  out¬ 
look  for  the  year. 

Robert  J.  Coen,  senior  vice  president 
for  McCann-Erickson  Worldwide,  calls 
for  6%  spending  growth  over  1998,  up 
from  his  earlier  estimate  of  5.5%,  and 
7.5%  in  2000,  when  elections  and 
Summer  Olympics  events  should  drive 
spending. 

Coen  expects  national  ad  spending  to 
grow  6.4%  overall  and  6.5%  at  newspa¬ 
pers;  and  local  ad 
spending  to  grow 
5.7%  overall  and 
5%  at  newspapers. 
He  indicates  news¬ 
paper  classified  ad 
spending  also 
should  pick  up  in 
the  second  half  of 
the  year.  In  sum, 
he  says,  “This 
should  be  another  very  good  year  for  U.S. 
advertising.”  —  Lucia  Moses 

Back  to  work 
in  Vancouver 

Following  a  two-hour  strike,  employ¬ 
ees  at  both  major  dailies  in  Vancouver, 
British  Columbia,  were  back  on  the  job 
after  negotiators  agreed  on  a  new  labor 
contract  July  7,  Reuters  reports. 

The  tentative  contract  for  The 
Vancouver  Sun,  a  broadsheet,  and  The 
Province,  a  tabloid,  both  published  by 
Southam  Inc.,  calls  for  an  8%  wage 
increase  over  the  life  of  the  three-year 
contract.  Members  of  the  Com¬ 
munications,  Energy  and  Paperworkers 
union  had  been  without  a  contract  since 
November. 

The  papers  have  a  history  of  bad  labor 
relations.  Workers  went  on  strike  in  1978 
and  1979,  and  were  locked  out  for  eight 
days  in  1 994. 
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‘Shell-shocked’  hut  free 

Gay  San  Francisco  free-lancer’s  felony  charge  dismissed 


by  Joe  Strupp 

Veteran  journalists  and  free-speech 
advocates  praised  a  Judge’s  deci¬ 
sion  July  7  to  throw  out  a  felony 
charge  against  a  gay  San  Francisco  free¬ 
lance  journalist  who  had  been  accused  of 
setting  up  a  sexual  rendezvous  with  a  teen 
through  the  Internet. 

The  ruling  by  Judge  Rudolph  Loncke 
of  the  Sacramento  (Calif.)  Superior  Court 
dismissed  the  case  against  Bruce  Mirken, 
42,  who  had  faced  a  lone  charge  called 
attempted  lewd  act  with  a  person  under  14 
years  of  age. 

“This  decision  is  helpful  in  that  it  may 
curb  overzealous  prosecutors  from  going 
after  journalists,”  says  Jane  Kirtley,  exec¬ 
utive  director  of  the  Reporters  Committee 
for  Freedom  of  the  Press.  “It’s  important 
because  there  is  a  real  issue  of  how  much 
protection  news  gathering  enjoys.  If  pros¬ 
ecutors  want  to  pursue  journalists,  they 
need  to  have  definitive  proof.” 

Terry  Francke.  general  counsel  for  the 
California  First  Amendment  Coalition, 
echoed  Kirtley ’s  views,  saying  that  a  con¬ 
viction  could  have  set  a  dangerous  prece¬ 
dent  for  future  news  research. 

“It  would  be  a  hazard  for  journalists  if 
a  trend  developed  that  meeting  people  was 
criminal,”  says  Francke.  “Journalists  need 
to  meet  people  under  any  number  of  cir¬ 
cumstances  that  their  mothers  wouldn’t 
approve  of.” 

The  legal  problems  for  Mirken,  who 
has  written  extensively  for  gay  publica¬ 
tions,  began  last  summer  when  he  says  he 
was  researching  a  story  about  gay  youth 
on  the  Internet.  He  says  he  came  across  a 
bulletin  board  message  purportedly  from  a 
gay  teen  seeking  to  meet  an  older  man. 

The  message  had  actually  been  placed 
by  Sacramento  police  officers  seeking  to 
arrest  someone  for  trying  to  have  sex  with 
a  minor.  After  exchanging  e-mail  mes¬ 
sages,  Mirken  agreed  to  meet  the  person 
he  thought  was  the  gay  youth  in  a 
Sacramento  park  with  the  purpose  of 
interviewing  him  for  his  story. 

When  Mirken  appeared  at  the  park  last 
July,  police  arrested  him.  He  w'as  later 
relea.sed  on  $100,(X)0  bail  and  has  been 
out  of  jail  ever  since. 

During  the  brief  trial.  Perry  Sims,  a 
deputy  district  attorney,  sought  to  prove 
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that  Mirken  was  seeking  to  have 
sex  with  a  minor  by  revealing 
that  he  was  found  carrying  $96, 
the  same  amount  that  undercov¬ 
er  officers  had  said  it  would 
cost  for  a  hotel  room.  But  the 
judge  disagreed,  dismissing  the 
case  before  Mirken ’s  attorney 
even  presented  a  defense. 

“The  meeting,  which  did  not 
include  any  touching  or  attempt¬ 
ed  physical  contact,  will  not  support  a  con¬ 
viction  for  the  attempted  charge,”  Loncke 
said  as  he  announced  his  ruling. 

Prosecutors  had  been  seeking  a  felony 
conviction  against  Mirken  that  could  have 
landed  him  in  jail  for  up  to  four  years. 
After  the  dismissal  was  announced, 
Mirken  showed  relief. 

“It’s  over.  I’m  free,”  he  said.  “I’m  shell¬ 
shocked,  but  I’m  still  alive.” 

Sims  criticized  the  judge’s  ruling,  say¬ 
ing  he  should  have  left  the  decision  up 
to  a  jury. 

“I’m  extremely  disappointed  and  sad- 

Press  gets 

by  David  Noack 

The  press  is  in  trouble  with  the  pub¬ 
lic.  Again.  A  new  study  shows  that 
53%  of  Americans  believe  the  press 
has  too  much  power,  a  growing  number  of 
people  do  not  oppose  the  idea  of  newspa¬ 
pers  getting  government  approval  before 
publishing  stories,  and  some  think  the  TV 
rating  system  for  entertainment  programs 
should  be  applied  to  news. 

Those  were  among  the  major  findings 
on  the  state  of  the  press  in  a  survey  of  pub¬ 
lic  attitudes  about  First  Amendment  free¬ 
doms,  released  July  2  and  sponsored  by 
the  First  Amendment  Center  at  Vanderbilt 
University  in  Nashville,  Tenn.  The  survey 
follows  one  conducted  in  1997. 

Poll  results  indicate  that  while  most 
Americans  take  advantage  of  the  freedoms 
protected  by  the  First  Amendment,  they 
are  not  always  comfortable  with  them. 

Among  the  poll  results  dealing  with 
the  press: 

•  In  the  1997  survey,  80%  said  newspa- 


dened  that  this  court  would  take  this  mat¬ 
ter  away  from  the  sound  judgment  of  the 
jury,”  Sims  told  The  Associated  Press. 

Mirken’s  attorney,  Bruce  Nickerson, 
says  the  case  warranted  a  dismissal  be¬ 
cause  it  lacked  evidence  and  had  been 
brought  forward  without  merit. 
“The  prosecutor  ran  an  ethical 
case,  but  it  was  overzealous,” 
he  says.  “The  obvious  glee  in 
his  voice  indicated  that  he  had 
an  agenda.” 

Nickerson  also  praised  the 
outcome  as  a  positive  move  for 
journalists  who  may  be  accused 
of  breaking  the  law  in  the  future 
while  gathering  information. 

“It  means  the  police  will  have  to  pro¬ 
ceed  in  the  future  with  more  evidence,” 
Nickerson  says.  “It  will  not  enable  them  to 
push  back  the  barrier  any  further.” 

The  ruling  comes  just  as  an  appeals 
court  is  preparing  to  hear  arguments  in  the 
case  of  Larry  Matthews,  a  veteran  radio 
reporter  who  received  an  18-month  sen¬ 
tence  for  trafficking  in  child  pornography 
online.  Matthews,  who  contends  he  was 
researching  a  story  about  child  pom  on  the 
Internet,  pleaded  guilty  in  a  Maryland 
court  last  year  to  two  counts,  but  has 
appealed  the  conviction. 


pers  should  be  able  to  publish  freely  with¬ 
out  government  approval  of  a  story;  that 
figure  has  dropped  to  65%  in  the  most 
recent  survey. 

•  Two  years  ago,  85%  said  the  press 
should  be  able  to  keep  sources  confiden¬ 
tial;  today  that  support  has  fallen  to  79%. 

•  The  use  of  hidden  cameras  is  also  los¬ 
ing  favor.  Two  years  ago,  65%  opposed 
the  use  of  hidden  cameras;  now  the  oppo¬ 
sition  has  grown  to  72%. 

Ken  Paulson,  executive  director  of  the 
First  Amendment  Center,  says:  “When 
more  than  half  of  all  Americans  believe 
that  the  press  has  too  much  freedom,  it’s 
the  best  time  possible  to  show  what  you 
can  do  with  that  freedom.  It’s  time  for  the 
best  qualities  of  American  journalism  to 
come  to  the  fore.” 

Paul  McMasters,  First  Amendment 
ombudsman  for  the  Freedom  Forum  in 
Arlington,  Va.,  says  the  results  spell  trou¬ 
ble  for  the  press.  He  says  that  some  of  the 
press  criticisms  have  been  heard  before, 
but  some  newfound  problems  date  back 
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Newspaper  reporter  puls 
the  finger  on  TV  reporter 


Within  moments,  another  man  identify¬ 
ing  himself  as  a  police  officer  was  at  the 
door.  Van  de  Water,  who  was  still  on  the 
phone  with  the  police  department,  asked 
whether  the  new  officer  was  a  real  police 
officer. 


by  David  Noack 

A  reporter  for  The  Palm  Beach  Post 
blew  the  whistle  on  a  Florida  TV 
reporter  posing  as  a  police  officer 
for  a  story  about  a  rash  of  home  invasion- 
type  incidents  by  people  posing  as  police 
officers. 

To  Ava  Van  de  Water,  who  covers  real 
estate  and  writes  a  column  for  the  news¬ 
paper,  this  was  a  case  of  poor  journalistic 
Judgment.  And  top  management  at  the  TV 
station  involved  agrees  that  the  reporter 
should  not  have  impersonated  a  cop. 

The  incident  raises  questions  about 
reporters  misrepresenting  themselves, 
especially  in  light  of  recent  court  deci¬ 
sions  banning  media  ride-alongs  with  law 
enforcement  officers  and  opinion  polls 
saying  the  press  has  too  much  power  and 
sensationalizes  stories. 

After  stopping  home  for  lunch.  Van  de 
Water  says  there  was  a  knock  at  her  front 
door.  She  answered  it,  and  a  man  identi¬ 
fied  himself  as  a  West  Palm  Beach  Police 

...  again 

to  press  overload,  which  may  have  started 
with  the  O.J.  Simpson  murder  case. 

“I  think  two  things  are  at  work  here. 
One,  there’s  been  a  steady  alienation  on 
the  part  of  the  public  from  a  press  that 
they  see  as  too  pervasive,  too  sensational, 
too  superficial,  in  some  cases  too  biased 
and  in  some  cases  getting  things  wrong,” 
says  McMasters. 

The  other  factor,  he  says,  is  the  public 
doesn’t  view  freedom  of  the  press  as  be¬ 
longing  to  them,  but  rather  to  large  corpo¬ 
rations  and  arrogant  journalists. 

“The  press  is  going  to  have  to  do  a  bet¬ 
ter  job  of  demonstrating  to  the  public  that 
freedom  of  the  press  is  their  investment 
also,”  says  McMasters. 

The  results  don’t  surprise  Pam  Johnson, 
executive  editor  of  The  Arizona  Republic 
in  Phoenix.  “The  public  has  been  express¬ 
ing  its  dissatisfaction  in  a  lot  of  ways  for 
years,  most  particularly  [by]  choosing  not 
to  read  us  or  not  to  read  us  as  often.” 

In  addition,  says  Johnson,  who  is  also 
president  of  the  Associated  Press  Manag- 


Department  detective  and  said 
he  wanted  to  ask  her  a  few 
questions. 

Van  de  Water  saw  his  badge, 
and  the  man  moved  around  her 
into  the  foyer.  She  backed  up 
and  began  to  have  second 
thoughts.  It  was  then  that  the 
man  identified  himself  as 
Derrol  Nail,  a  reporter  for 
WPTV  Channel  5,  the  NBC 
affiliate  in  West  Palm  Beach. 

She  never  saw  a  cameraman,  she  says. 

The  story,  which  did  not  air,  was  put 
together  with  the  cooperation  of  the  police 
department.  In  fact,  it  even  lent  the  TV 
reporter  an  official  badge. 

“What  [he  was]  doing  is  totally  against 
the  law.  It’s  illegal  to  impersonate  a  police 
officer,  [so]  I  kicked  him  out  of  the  house, 
bolted  the  door,  and  called  the  police.  And 
I  said,  ‘Did  you  know  there’s  a  Channel  5 
reporter  here  posing  as  a  police  officer?’  I 
said,  ‘Is  that  legal?’ They  said.  ‘No,’”  says 
Van  de  Water. 

ing  Editors  (APME),  “The  Pew  studies 
and  the  ASNE  [American  Society  of 
Newspaper  Editors]  credibility  research 
released  in  December  have  underscored 
that  the  press  is  losing  favor.  So,  the  ... 
survey  asked  the  most  important  question 
that  could  take  the  public  pulse  —  namely. 
‘Does  the  press  have  too  much  freedom?”’ 

Reid  MacCluggage,  editor  and  pub¬ 
lisher  of  The  Day  in  New  London,  Conn., 
says  making  the  press  more  responsible, 
fair,  and  accountable  is  not  done  by  chip¬ 
ping  away  at  press  freedoms. 

“[People]  are  wrong  when  they  suggest 
freedom  of  the  press  should  be  curtailed 
by  government. . . .  Students  need  to  study 
citizenship  issues,  politicians  need  to 
restrain  their  instinct  to  pander,  and  the 
press  needs  to  do  a  better  job  of  reporting 
the  news.  That  means  greater  scrutiny  on 
the  part  of  editors  and  attention  to  fair¬ 
ness  and  accuracy,”  says  MacCluggage, 
immediate  past  president  of  APME. 

The  survey  results  are  based  on  tele¬ 
phone  interviews  conducted  by  the 
Center  for  Survey  Research  and  Analysis 
at  the  University  of  Connecticut  with 
1,001  adults  (18  and  older)  from  Feb.  26 
to  March  24.  The  margin  of  sampling 
error  is  plus  or  minus  3%.  H 


She  says  later  in  the  day  the 
TV  station’s  general  manager 
called  to  apologize,  and  the 
next  day  she  was  sent  a  large 
basket  of  fruit.  French  cham¬ 
pagne,  Brie  cheese,  and  Belgian 
chocolates. 

“There  are  two  major  prob¬ 
lems.”  says  Van  de  Water.  “The 
most  important  one  was  he  was 
posing  as  a  police  officer,  and 
[the  other  one  was]  he  walked 
into  my  house  uninvited.  A  few  hours  later, 
after  the  anger  had  subsided,  I  started  to 
get  upset  because  I  realized  how  easily  he 
got  into  my  house,  slipped  right  past  me.” 

Post  managing  editor  Tom  O’Hara  says 
the  paper’s  policy  is  that  reporters  don’t 
misrepresent  themselves,  unless  they’re 
seeking  “extraordinarily  important”  infor¬ 
mation. 

“I’ve  been  the  managing  editor  here 
nine  years,  and  we’ve  never  done  that,  so 
that  shows  you  how  rare  I  would  consider 
the  circumstance  to  justify  that.  In  this 
instance,  trying  to  demonstrate  to  people 
that  thieves  can  get  into  homes  by  posing 
as  police  officers  doesn’t  reach  that 
threshold,”  says  O’Hara. 

Robert  Jordan,  the  TV  station’s  general 
manager,  says  reporters  should  not  mis¬ 
represent  themselves.  He  says  the  news 
director  was  out  sick  that  day  and  the 
news  reporter  was  doing  what  he  was  told. 

“I  remember  when  1  was  a  young 
reporter,  and  you’re  just  naive.  I  would  chalk 
this  up  to  naivete  on  his  part.  Thankfully,  the 
reporter  for  the  Post  was  gracious,  and  this  is 
the  end  of  it,”  says  Jordan. 

In  the  majority  of  ca.ses,  says  Jordan, 
reporters  should  not  misrepresent  them¬ 
selves.  “The  fundamental  issue  is  one  of 
ethics.  Reporters  don’t  misrepresent  their 
identity  to  get  a  story.  Now  I’m  sure  there 
are  instances  when  the  greater  public  good 
starts  to  weigh  the  scale  to  a  neutral  posi¬ 
tion,”  says  Jordan. 

Dena  Peterson,  a  spokeswoman  for  the 
police  department,  says  the  episode  is 
“over  and  done  with”  but  that  she  feels  the 
news  report  would  have  been  educational 
for  the  public. 

She  says  the  department  will  cooperate 
with  the  media  on  crime-prevention  sto¬ 
ries  in  the  future  but  won’t  be  issuing  a 
badge  to  a  reporter. 


Ava  Van  de  Water 
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Unity  ’99  shows  unity 

Thousands  meet  in  Seattle  despite  threatened  boycott 


by  Mark  Fitzgerald 

SEATTLE  —  Voting  with  their  feet, 
the  number  of  minority  journalists  who 
attended  Unity  ’99  indicates  the  threat¬ 
ened  boycott  of  the  event  here  because  of 
an  anti-affirmative  action  initiative  in 
Washington  never  really  caught  fire. 

At  press  time.  Unity  organizers  said  the 
opening-day  count  of  4,900  registrants 
meant  the  convention  was  on  track  to  meet 
its  goal  of  6,000  member  attendees.  That 
figure  does  not  include  recruiters,  students, 
or  journalists  covering  the  five-day  event. 
At  the  first  Unity  meeting  of  its  four  nation¬ 
al  minority  journalists  associations,  held  in 
Atlanta  in  1994,  the  final  attendance  was 
about  5,750. 

I  “Some  members  did  say  they  would  not 
I  attend,  and  they  are  not  [attending],  but  at 
I  last  count  we  had  1,700  members  here,” 
j  says  Vanessa  Williams,  president  of  the 
largest  of  Unity’s  four  groups,  the  3,100- 
I  member  National  Association  of  Black 
I  Journalists  (NABJ).  “That’s  a  little  bit 
lower  than  we  do  in  other  cities,  but  you 

I  have  to  remember  that  two-thirds  of  NABJ 
members  live  on  the  other  side  of  the 
Mississippi  River.” 

When  planning  for  Unity  was  in  its 


Elections  run 

SMOOTHLY 

“The  smoothest 

NewsEngin 

election  we've  had  in 

software  was 

25  years."  That's 

designed  with  one 

what  one  editor  told 

thing  in  mind: 

us  after  her  first 

Help  news  people 

election  with 

do  their  jobs.  Our 

NewsEngin  —  the 

tools  are 

software  that  handles 

versatile,  easy  to 

every  part  of  your 

learn  and  easy  to 

workflow,  from  story 

run.  All  at  a 

scheduling  to  wire 

refreshingly  low 

capture,  archiving. 

price,  because  we 

editorial  production 

see  a  future  in 

and  web  publishing. 

doing  right  by 

Visit  our  website  and 
picture  what's  possi-  * 
ble  in  your  newsroom. 

Smart  Tools  for  News  People. 

ENGIN 

I  www.newsengm.com 

final  stages,  foes  of  affirmative  action  put 
Initiative  200  on  the  ballot.  Some  minori¬ 
ty  journalists  urged  a  boycott,  but  the  four 
associations  ultimately  decided  to  go 
ahead  with  the  Seattle  site.  Initiative  200 
ultimately  passed  statewide,  but  was 
voted  down  heavily  in  the  Seattle  metro¬ 
politan  area. 

Catalina  Camia,  the 
president  of  the  Asian 
American  Journalists 
Association,  says  850 
of  its  1,900  members 
attended  Unity,  a  number  that  exceeds  its 
goal  of  800.  National  Association  of 
Hispanic  Journalists  (NAHJ)  president 
Nancy  Baca  says  the  617  members  who 
attended  was  a  little  below  its  goal.  NAHJ 
has  1 ,600  members.  About  300  members 
of  the  Native  American  Journalists  Asso¬ 
ciation  were  present,  representing  about 
half  the  total  membership,  says  president 
Kara  Briggs. 

There  was  a  mix  of  pessimism  and  opti¬ 
mism  at  Unity,  which  was  called  to  discuss 
media  coverage  of  minorities  and  the  roles 
that  minorities  play  in  newsrooms.  The  per¬ 
centage  of  journalists  of  color  is  stuck  at 
about  11%  of  all  newsroom  employees, 
which  leaves  many  frustrated. 

“Days  like  this  make  me  feel  really  old,” 
says  Lavonne  Luquis,  a  Unity  attendee  and 
a  former  newspaper  journalist  who  is  now 
president  of  LatinoLink,  the  Internet  dis¬ 
tributor  of  news  and  features  about  Latinos 
that  was  launched  in  1995.  “We’ve  been 
talking  about  diversity  so  long.” 

David  Yamold,  executive  editor  of  the 
San  Jose  Mercury  News,  says  he  is  heart¬ 
ened  by  the  industry’s  response  to  last 
May’s  National  Time-Out  for  Diversity. 
“For  years,  we’ve  been  told  that  diversity 
is  good  for  business,  which  it  is,  and  that 
it  is  the  moral  thing  to  do,  which  it  is.  But 
by  refocusing  this  as  an  issue  of  accuracy, 
we  hit  a  nerve,”  says  Yamold,  a  board 
member  of  the  Associated  Press  Manag¬ 
ing  Editors,  which  sponsored  the  effort 
jointly  with  the  American  Society  of 
Newspaper  Editors  (ASNE). 

More  than  2,000  journalists  in  about  200 
newsrooms  participated  in  the  program 
during  the  week  of  May  17,  Yamold 
reports.  That  includes  more  than  140  news¬ 
papers  in  37  states,  43  domestic  bureaus  of 
The  Associated  Press,  Gannett  News 


Service,  Reuters,  and  Knight  Ridder/Trib- 
une  Information  Services.  The  newsrooms 
were  encouraged  to  hold  workplace  discus¬ 
sions;  conduct  content  audits  for  the  diver¬ 
sity  of  sources  of  news  stories;  and  adopt 
specific  practices  for  the  future. 

At  his  own  paper,  Yamold  says,  those 
practices  will  include  twice-annual  content 
audits  by  every  news  department;  citizen 
focus  groups;  “civic  mapping”  to  ensure  a 
wider  variety  of  news  sources;  and  a  focus 
on  diversity  issues  at  daily  news  meetings. 

He  also  says  ASNE  is  creating  a  series 
of  short-  and  long-term 
strategies  that  show 
promise  to  “really 
move  the  needle”  in 
recmiting,  retaining, 
and  promoting  minori¬ 
ty  newspaper  journalists.  ASNE  launched 
an  Internet  job  bank  for  minority  journal¬ 
ists  at  Unity.  The  Talent  Bank  is  especially 
designed  to  help  editors  of  small-  to  medi¬ 
um-size  newspapers  find  minority  candi¬ 
dates  for  their  newsrooms.  Editors  can 
search  for  candidates  from  their  communi¬ 
ties  or  students  from  nearby  colleges. 
Professors  enter  the  names,  e-mail  address¬ 
es,  and  backgrounds  of  their  students  who 
are  interested  in  journalism. 

Local  TV  seem  to  be  doing  a  better  job 
of  building  diverse  staffs,  according  to  the 
latest  study  from  the  Radio  &  Television 
News  Directors  Association  (RTNDA). 
Overall,  19%  of  local  TV  newsroom 
employees  are  racial  or  ethnic  minorities 
and  25%  of  on-air  reporters  are  minorities 
—  almost  matching  the  26%  of  Americans 
who  are  members  of  minority  groups. 
African  Americans  account  for  9%  of 
employees;  Hispanics,  7%;  Asian  Ameri¬ 
cans,  2.5%;  and  Native  Americans,  0.5%. 
The  figures  were  reported  by  RTNDA  pres¬ 
ident  Barbara  Cochran  at  a  meeting  on  the 
eve  of  Unity’s  opening. 

By  contrast,  ASNE  reported  this  spring 
that  minorities  account  for  just  11.46%  of 
employees  in  newspaper  newsrooms.  Local 
radio  stations  report  only  11%  of  their 
newsrooms  are  minorities,  Cochran  adds. 

As  newspapers  seek  to  hire  more  minor¬ 
ity  journalists,  they’re  also  saddled  with  the 
difficult  task  of  retaining  the  ones  they 
have.  A  Freedom  Forum  study  released  at 
Unity  shows  widening  discontent  among 
minority  journalists.  Among  the  findings, 
says  Freedom  Forum  fellow  Victor  Merina: 
55%  of  journalists  of  color  say  they  expect 
to  leave  the  newspaper  industry  in  the  next 
five  years.  Among  African-American  jour¬ 
nalists,  he  says,  the  number  increases  to  six 
of  every  10.  H 
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Colorado  scribe 
on  slippery  slope 

A  Colorado  Daily  reporter  was  arrested 
July  6  along  with  five  environmentalists 
who  were  protesting  an  expansion  of  the 
Vail  ski  resort.  Brian  Hansen,  who  has 
worked  for  the  paper  two  years,  appeared 
in  court  the  same  day  on  a  charge  of  refus¬ 
ing  to  leave  a  closed  area.  Hansen  says  he 
decided  to  defy  officers’  orders  to  leave  the 
area  after  it  became  apparent  that  they 
wouldn't  make  an  exception  for  the  press. 
“It  was  very  frightening,”  Hansen  says, 
recalling  seeing  dozens  of  law  enforce¬ 
ment  officers  converge  toward  the  group. 
The  Boulder-ba.sed  paper  is  fighting  the 
charge,  but  Han.sen  worries  that  provisions 
in  his  bond  will  keep  him  from  continuing 
to  cover  the  issue.  —  Lucia  Moses 

Court:  free-lancer 
may  get  benefits 

A  free-lance  reporter  is  entitled  to 
unemployment  benefits,  even  though  he 


signed  a  letter  for  his  employer  saying  he 
was  an  independent  contractor,  Maine’s 
highest  court  ruled.  The  Supreme  Judicial 
Court  upheld  a  lower  court  ruling  that 
James  Stevens,  who  wrote  for  the  Lewis¬ 
ton  Sun-Journal  from  1990  to  1993,  was 
an  employee  for  purposes  of  unemploy¬ 
ment  insurance.  —  Lucia  Moses 

Seeking  sunshine 
in  San  Francisco 

Pending  approval  by  elections  officials, 
a  measure  to  toughen  San  Francisco’s 
open-records  ordinance  will  go  before 
voters  in  November.  A  grass-roots  coali¬ 
tion  calling  itself  San  Franci.scans  for 
Sunshine,  which  includes  the  San 
Francisco  Bay  Guardian,  submitted 
16,500  signatures  to  election  officials  July 
5  to  put  its  Sunshine  Initiative  on  the  bal¬ 
lot.  The  proposed  amendments  are  be¬ 
lieved  to  represent  the  first  attempt  to 
reform  an  open-government  law  by  public 
vote  instead  of  legislation. 

—  Lucia  Moses 


Ex-producer  files 
CNN  suit  (again) 

A  former  CNN  TV  producer  filed  in 
Atlanta  a  $  1 06-million  wrongful-termina¬ 
tion  lawsuit  against  the  network,  which 
fired  her  after  it  retracted  a  story  alleging 
U.S.  forces  used  nerve  gas  on  American 
defectors,  the  AP  reports.  April  Oliver 
filed  a  similar  suit  in  May  in  Washington. 
Her  lawyer  says  Oliver’s  employment 
agreement  specified  that  any  suit  be  filed 
in  Atlanta,  where  CNN  is  ba.sed.  The  suit 
alleges  defamation,  fraud  and  conspiracy. 
CNN  declined  to  comment  on  the  suit. 

Blake  lands  at 
Freedom  Forum 

Mary  Kay  Blake.  5 1 .  a  25-year  Gannett 
Co.  veteran  who  until  recently  was  top 
recruiter  for  the  chain’s  74  daily  newspa¬ 
pers,  has  landed  at  The  Freedom  Forum.  She 
was  named  vice  president  in  charge  of  the 
foundation’s  partnerships  and  initiatives. 


How  Much  lime  Can  Vbu  Afford  1b  Wait 
When  Vbur  Press  Isn’t  Running? 
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Prospecting  for  gold 
in  mountains  of  data 


by  Lucia  Moses 

As  newspapers  try  to  keep  other 
media  from  eating  their  lunch, 
they’re  looking  for  more  sophisti¬ 
cated  ways  to  reach  their  customers. 
Business-systems  vendors  are  responding 
with  new  software  products  that  promise 
to  help  newspapers  better  use  the  moun¬ 
tains  of  data  they  have  on  their  customers. 

One  example  is  a  customer-prospecting 
program  from  Marketing  Solutions  Group 
Inc.  in  Okemah.  Okla.,  that  can  help  a 
newspaper  get  more  business  from  adver¬ 
tisers.  The  system  locates  businesses  that 
the  newspaper  hasn’t  already  contacted 
and  indicates  how  much  a  business  is  like¬ 
ly  to  advertise  based  on  an  industry  profile. 

One  of  Marketing  Solution’s  newest 
customers,  the  Dayton  (Ohio)  Daily  News, 
is  installing  the  customer-prospecting  pro¬ 
gram  in  its  advertising  department.  Ad 


operations  manager  Joyce  Plunkett  says 
the  hope  is  that  the  system  will  replace  the 
“drive  down  the  street”  method  of  looking 
for  new  businesses  and  reduce  the  amount 
of  time  spent  on  re.search. 

“As  with  any  other  thing,  the  key  is  to 
maximize  the  time  you  spend  on  selling,” 
Plunkett  says.  “You  go  after  the  ones  that 
are  the  most  likely  candidates.” 

Also  new  are  circulation  and  advertis¬ 
ing  data-management  systems  from 
Laurel,  Md.-based  Data  Sciences  Inc. 
(DSI).  Combining  address,  household, 
business,  and  other  demographic  databas¬ 
es,  DSl’s  system  can  tell  a  circulation 
manager  if  a  new  subscriber  is  also  an 
advertiser,  while  a  sales  rep  can  use  read¬ 
er  demographic  data  in  a  pitch  to  potential 
advertisers. 

Some  newspaper  customers  couldn’t 
comment  on  DSI’s  system  because  installa¬ 
tion  is  ongoing.  At  The  Spokesman-Review 


in  Spokane,  Wash.,  which  is  installing 
DSI’s  advertising  data  system,  executives 
plan  to  use  the  program  to  get  better  demo¬ 
graphic  information  and  offer  advertisers 
more  rate  flexibility  than  the  current  sys¬ 
tem  allows.  “You  cannot  believe  how  hard 
it  is  to  come  up  with  plans  for  adverti.sers,” 
business  manager  Bob  Davis  says. 

Newspapers’  intensified  focus  on  mar¬ 
keting  is  drawing  new  business-systems 
suppliers  to  the  market.  One,  Dimensional 
Insight  Inc.  in  Burlington,  Mass.,  began 
targeting  newspapers  this  year.  Company 
president  and  CEO  Fred  Powers  says  that, 
as  newspapers  move  to  the  Internet,  they 
will  need  such  products  to  analyze  the 
effectiveness  of  their  online  ventures. 

His  WebDiver  program  organizes  infor¬ 
mation  from  multiple  databases  to  help 
newspapers  analyze  advertising  revenues 
and  circulation  costs,  among  other  things. 
One  selling  point  is  that  the  information 
can  be  accessed  by  anyone  on  the  newspa¬ 
per  client’s  intranet. 

Community  Newsdealers,  a  subsidiary 
of  The  Boston  Globe  that  handles  home 
delivery  for  the  paper,  uses  WebDiver  to 
report  home  delivery  statistics  to  the 
Globe's  circulation  department.  Program¬ 
ming  manager  Ed  Simpson  says  the  pro- 
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Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


,7/07/99 

6/30/99 

7/08/98  1 

1 

7/07/99 

6/30/99 

7/08/98  1 

A.H.  Belo  Corp.  (NY)+ 

19.750 

19.687 

24.875 

Lee  Enterprises  Inc.  (NY) 

29.000 

30.500 

30.750 

Central  Newspapers  Inc.  (NY) 

40.187 

37.500 

34.750 

McClatchy  Co.  (NY) 

35.625 

33.125 

34.625 

Dow  Jones  &  Co.  Inc.  (NY) 

52.937 

53.062 

i 

58.500 

Media  General  Inc.  (AM) 

52.062 

51.000 

48.438 

E.W.  Scripps  Co.  (NY) 

48.500 

47.562 

55.375 

New  York  Times  Co.  (NY)+++ 

38.750 

36.812 

40.000 

Gannett  Co.  Inc.  (NY) 

74.875 

71.375 

72.000 

News  Corp.  Ltd. 

37.250 

35.312 

32.313 

Gray  Comm.  Sys.  (NY) 

19.062 

20.000 

32.938 

Pulitzer  Inc.  (NY) 

46.937 

48.562 

43.875 

Harte-Hanks  Inc.  (NY)++ 

27.312 

27.125 

25.375 

Thomson  Corp.  (TSE) 

46.000 

44.700 

45.100 

Hollinger  International  (NY) 

12.750 

11.875 

17.313 

Times  Mirror  Co.  (NY) 

60.750 

59.250 

62.688 

Journal  Register  Co.  (NY) 

18.437 

22.500 

18.625 

Tribune  Co.  (NY)* 

89.687 

87.125 

71.125 

Knight  Bidder  (NY) 

55.687 

54.937 

57.375 

Washington  Post  Co.  (NY) 

557.562 

537.750 

588.438 

*  Adjusted  for  2-for-1  stock  spli 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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gram  works  faster  than  the  outdated  ones  it  replaced  and  can 
track  home  delivery  by  many  categories,  such  as  carrier  and  ZIP 
code.  The  circulation  department  can  use  the  information  to  see 
if  a  lot  of  subscribers  from  the  same  area  have  been  cancelling 
their  papers,  for  example. 

“It  cuts  down  on  a  lot  of  our  ad  hoc  report  requests  that  we 
get,”  Simpson  says. 

German  software  giant  SAP,  already  a  supplier  to  European 
newspapers,  is  bringing  its  software  to  the  United  States.  Its  first 
U.S.  customer  is  Macromedia,  publisher  of  The  Record  in 
Hackensack.  N.J. 

SAP  media  product  manager  Manfred  Gaertner  says  SAP’s 
software  can  help  newspapers  make  better  marketing  decisions. 
An  upgraded  program  scheduled  to  come  out  this  month  lets 
newspapers  access  a  variety  of  data,  ranging  from  ad  revenues  to 
circulation  figures  to  production  costs.  Newspapers  today  are 
demanding  such  transparency  of  data  from  their  various  depart¬ 
ments,  he  says.  “What  I  heard  from  our  media  customers,  espe¬ 
cially  our  newspaper  customers,  is  that  our  customer  and  address 
databases  are  our  biggest  asset[s].” 

The  marketing  emphasis  hasn’t  just  changed  business  sys¬ 
tems,  but  the  Job  of  a  newspaper  executive,  too,  says  Deane 
Parkhurst.  sales  manager  at  DSI.  “It  used  to  be,  the  circulation 
director  didn’t  even  know  the  advertising  director,”  he  says. 
“Now,  the  circulation  manager’s  being  asked,  especially  in 
small-  to  medium-sized  papers,  to  practically  be  a  database 
manager.” 

Belo  plans  TV  deals 

Dallas-based  A.H.  Belo  Corp.  plans  to  buy  a  Phoenix  TV  sta¬ 
tion  and  shed  two  others. 

Belo.  publisher  of  The  Dallas  Morning  News  and  seven  other 
papers,  agreed  to  buy  independent  station  KTVK  in  Phoenix,  the 
nation’s  17th  biggest  TV  market,  from  MAC  America 
Communications,  for  $3 1 5  million.  Belo  also  would  get  the  right 
to  operate  KASW-TV,  the  Phoenix  WB  affiliate,  plus  a  50% 
interest  in  the  Arizona  News  Channel,  a  Joint  cable  venture  with 
Cox  Cable.  Also,  Belo  says  it  will  .sell  its  KASA-TV  (FOX)  sta¬ 
tion  in  Albuquerque,  N.M.,  and  KHNL-TV  (NBC)  in  Honolulu, 
to  Raycom  Media  Inc.  for  $88  million  cash.  The  sale  includes 
the  rights  to  operate  KFVE-TV  (UPN)  under  a  local  marketing 
agreement. 

The  deals  will  leave  Belo’s  TV  group  reaching  14%  of  U.S. 
TV  households,  up  from  13.6%.  Belo  says  the  deals  should 
improve  after-tax  cash  flow  per  share  by  2  cents  in  2000  but 
dilute  earnings  per  share  by  3  cents. 

Following  the  announcement,  Moody’s  Investors  Service  put 
part  of  Belo’s  debt  on  review  for  downgrade,  focusing  on  the 
acquisition’s  impact  on  Belo’s  debt  protection  measures,  which 
it  says  are  already  strained  by  share  repurchasing  and  other 
acquisitions. 

Kansas  weekly  sold 

Steven  and  Ranae  Tetlow  sold  the  142-year-old  Kansas  Chief, 
Kansas’  oldest  continuously  published  paper,  to  Ethel  Mae 
Foley,  publisher  of  the  weekly  Wathena  (Kan.)  Times.  The  Chief 
is  a  1,815-circulation  paid  weekly.  Jim  Hicks  of  Bolitho-Cribb 
&  Associates  represented  the  sellers. 
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Another  Kosovo  victim: 
NATO  credibility 

Truth,  so  the  old  saying  goes,  is  the  first  casualty  of  war.  While  that  may  have  been 
understandable  at  a  time  when  news  came  slowly  from  the  front,  by  governments 
and  military,  it  is  plainly  unacceptable  in  our  wired  world.  Yet  as  the  extent  of  mis¬ 
information  spread  by  the  allied  forces  during  the  Kosovo  conflict  becomes  clear,  the  78- 
day  air  bombing  campaign  is  beginning  to  resemble  that  “splendid  little  war”  bom  in  men¬ 
dacity  a  little  over  a  hundred  years  ago,  the  Spanish-American  War. 

From  the  start.  NATO  pursued  a  cynical  public  information  strategy  of  withholding 
facts  it  could  easily  assemble  —  the  number  of  bombing  sorties  or  the  their  targets,  for 
instance  —  while  using  its  Brussels  press  briefings  to  pass  along  unconfirmed  rumors 
about  Serbian  actions. 

Even  before  the  bombing  stopped  in  Yugoslavia,  the  NATO  briefers  were  burned  several 
times  when  evidence  emerged  to  contradict  their  unsupported  assertions.  The  most  notable 
instance  were  the  exaggerated  deaths,  supposedly  at  the  hands  of  Serbians,  of  editor  in  chief 
Baton  Haxhiu  and  two  other  writers  from  Kosovo’s  principal  Albanian-language  daily,  Koha 
Ditore.  A  few  days  later,  Haxhiu  turned  up  alive  and  well  in  London. 

Now  that  the  skies  are  clear  of  bombers  and  allied  forces  are  taking  control  of 
Kosovo,  NATO  and  the  Pentagon  stand  exposed  as  congenital  fabulists.  The  allies’ 
wartime  estimates  of  the  damage  inflicted  on  Slobodan  Milosevic’s  armed  forces  are 
now  revealed  as  greatly  exaggerated.  As  The  New  York  Times'  Steven  Lee  Myers  wrote 
from  Jakovica,  many  of  NATO’s  successful  hits  turned  out  to  be  of  decoys  or  old 
wrecks.  When  the  Serbs  pulled  out  of  Kosovo,  they  took  with  them  at  least  220  tanks, 
300  armored  personnel,  308  artillery  batteries,  and  hundreds  of  other  vehicles  loaded 
with  ordnance.  Some  47,000  soldiers  and  policemen  also  left  the  province,  a  number 
that  contradicts  NATO’s  claims  of  having  killed  5,000  to  10,000  troops.  This  is  hardly 
the  picture  of  a  devastated  army. 

NATO’s  claims  of  Serbian  Army  atrocities  appear  equally  inflated  now. 

While  the  allies  talked  of  the  slaughter  of  100,000  ethnic  Albanian  men,  the  real  num¬ 
ber  now  looks  to  be  closer  to  10,000.  As  USA  TODAY'S,  Steven  Komarow  reports.  President 
Clinton’s  claim  that  600,(XX)  Albanian  Kosovars  were  “trapped  within  Kosovo  itself  lack¬ 
ing  shelter,  short  of  food,  afraid  to  go  home  or  buried  in  mass  graves  dug  by  their  execu¬ 
tioners”  is  belied  by  the  several  thousand  healthy  Albanians  who  actually  emerged  from  the 
forests  after  the  bombing.  NATO  was  even  wrong  about  cows:  The  wholesale  slaughter  of 
livestock  and  burning  of  crops  that  allied  briefers  described  simply  did  not  happen. 

None  of  this,  of  course,  mitigates  the  guilt  of  Milosevic.  He  was  a  murderous  thug 
then,  and  he  remains  a  murderous  thug  now  —  something  increasing  numbers  of  his  fel¬ 
low  Serbs  are  concluding.  His  real  crimes  may  have  been  enough  to  justify  the  bombing 
campaign.  What  the  free  people  of  the  allied  nations  deserve  from  their  leaders  and  their 
generals  is  straightforward  information  —  not  the  shopworn  propaganda. 
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Thomson  remains 
head  of  the  class 

In  the  June  19  cover  story  in  Editor  & 
Publisher  (p.  34)  entitled  “From  the 
Newsroom  to  the  Classroom,”  E&P  incorrect¬ 
ly  stated  that  “budget  cutbacks”  [constituted] 
one  of  the  reasons  why  Thomson  Newspapers 
had  to  get  the  most  out  of  its  people.  Instead, 
the  company  has  made  it  clear  that  training  is 
rooted  in  the  belief  that  business  initiatives  to 
position  TN  as  a  leader  will  only  be  effective  if 
it  properly  prepares  people  to  carry  them  out. 

As  noted  elsewhere  in  the  story,  Thomson 
Newspapers  has  a  strong  commitment  to 
staff  development  and  is  increasing  its  train¬ 
ing  and  development  budget  from  $3.3  mil¬ 
lion  in  1998  to  $3.6  million  in  1999. 

Kimberly  Bates  McCarl 
director  of  training  and  development 
Thomson  Newspapers 

Maryland  claims 
first  shield  law 

Mark  Fitzgerald’s  cover  story  on  the 
shrinking  of  access  to  public  information 
(“The  phantom  menace,”  June  5,  p.  20)  is  a 
good  piece  on  a  big  subject.  But  allow  me 
one  small  note  to  keep  the  record  straight 
and  to  give  deserved  credit  to  1 9th-century 
newspaper  Journalists  in  Maryland;  It  was 
not  New  Jersey  in  1933  but  Maryland  in 
1896  that  enacted  the  country’s  first  shield 
law  to  protect  Journalists’  sources. 

The  Journalists  Club,  an  organization  of 
newspapermen  (remember,  this  was  1896), 

50  YEARS  AGO ... 

NEWSPAPERDOMm 

from  Editor  &  Publisher,  July  9,  1949 

The  16th  annual  American 
Newspaper  Guild  convention  drew  to  a 
stormy  close  July  1  as  Sam  Eubanks, 
executive  vice  president  of  the  Guild, 
and  John  E.  Deegan,  secretary-treasurer 
of  the  New  York  local,  begin  their  battle 
to  win  the  top  executive  spot. 


The  Maryland  Court  of  Appeals 
issued  a  mandate  July  9  striking  out  key 
sections  of  Baltimore  court  rules 
restricting  publication  of  crime  news. 


UCLA  announces  it  has  hired  Joseph 
Brandt,  48,  a  former  newspaperman, 
publisher,  and  college  president,  to  orga¬ 
nize  its  new  department  of  Journalism. 


successfully  pushed  for  the  law  after  one 
of  their  own.  reporter  John  T.  Morris  of 
The  (Baltimore)  Sun,  spent  five  days  in  Jail 
for  refusing  to  identify  a  source.  The  law 
has  been  amended  and  strengthened  sever¬ 
al  times  since  those  days  when,  for  more 
than  three  decades.  Maryland  stood  alone 
on  its  shield;  proudly,  one  might  add. 

Jim  Donahue 
executive  director 
Maryland-Delaware-D.C. 
Press  Association 
Bowie,  Md. 

Don’t  put  money 
above  public  trust 

Harvey  Leonard  Gotliffe’s  “Shop  Talk 
at  Thirty”  article  (“Understanding  the 
First  Amendment,”  p.  54)  in  your  June  26 
issue  was  interesting.  I  don’t  want  to 
debate  the  merits  of  whether  the  ad  for  the 
Committee  for  Open  Debate  on  the 
Holocaust  should  be  published.  Not  hav¬ 
ing  seen  the  ad,  it’s  difficult  to  comment. 
However,  the  quote  attributed  to  Jim 
Rogers,  business  manager  for  The  Post  of 
Ohio  University,  is  disconcerting. 

He  ‘^aid  in  essence  that  he  will  run  any 
ad  in  his  publication  as  long  as  the  adver¬ 
tiser  has  the  money  in  hand  because  news¬ 
papers  are  a  “forum  and  sell  advertising 
for  anyone  who  has  the  price.” 

No  doubt  a  newspaper  is  a  forum.  How¬ 
ever,  a  newspaper  has  an  obligation  to  the 
readers  it  serves  to  be  responsible  in  how  it 
conducts  business  and  manages  that  forum. 
Even  more  than  other  businesspeople  with¬ 
in  a  community,  city,  or  region,  newspaper 
professionals  should  strive  to  be  a  channel 
through  which  intelligent,  logical,  unbiased, 
objective,  and  ethical  decisions  flow.  Why? 
Because  if  not  managed  properly,  a  news¬ 
paper  can  control  public  opinion  instead  of 
reporting  or  advertising  facts  properly  [and] 
thus  allowing  readers  to  make  up  their  own 
minds;  it  can  subject  its  readers  to  an  insti¬ 
tutional  bias  instead  of  taking  a  stand  of 
purposeful  neutrality;  and,  it  can  harden 
pre-existing  prejudices  instead  of  raising 
the  level  of  awareness  of  its  readers. 

A  newspaper  should  be  considered  a 
public  trust,  a  valued  arena  in  which  read¬ 
ers  debate  topics  of  interest,  learn  about 
and  understand  issues,  and  businesses  con¬ 
duct  commerce.  It  may  be  idealistic  and 
old-fashioned  as  hell  to  hold  firmly  to  the 
belief  that  newspaper  content  should  not  be 
influenced  by  potential  revenue  gains,  but  I 
would  bet  there  are  many  of  us  who  do 


believe  this.  It  is  incumbent  upon  newspa¬ 
per  professionals  to  act  with  integrity  and 
not  disregard  ethical  responsibilities  on 
either  the  editorial  or  advertising  sides  of 
the  business.  Just  because  we  can  print 
something  does  not  mean  we  have  to. 

Chip  Bertino 
publisher 

The  Salisbury  (Md.)  Ne\i's  &  Advertiser 

Press  war  vet  says 
a  low  blow  struck 

While  the  story  “Suburban  Warfare” 
{E&P,  June  26,  p.  24)  gave  an  interesting 
overview  of  the  competition  between  two 
daily  papers  in  Arlington,  Texas,  it 
stooped  inexplicably  low  with  an  unat¬ 
tributed  broadside  against  the  reporters  at 
the  Arlington  Morning  News. 

Having  worked  a  year  as  an  intern  at 
the  Arlington  Morning  News,  I  never  saw 
anyone  working  at  the  level  described.  In 
fact,  the  coverage,  even  in  that  first  year, 
...  won  numerous  awards,  and  several  of 
those  same  reporters  have  gone  on  to 
some  of  the  most  prestigious  papers  in  the 
country,  including  The  Dallas  Morning 
News,  the  San  Antonio  E.xpress-News,  the 
Denver  Rocky  Mountain  News,  and  The 
Atlanta  Journal-Constitution. 

Working  in  the  ultracompetitive  Arling¬ 
ton  market  was  one  of  the  most  challenging 
and  rewarding  experiences  I  have  had  in 
Journalism.  1  consider  myself  lucky  to  have 
worked  at  the  Arlington  Morning  News  and 
to  have  competed  against  as  good  a  paper 
as  the  Arlington  Star-Telegram.  1  was  a 
“phone  clerk”  at  The  Dallas  Morning 
News',  I  take  nigh  illegible  notes;  and  I 
never  took  “Journalism  101.”  I  got  a 
degree  in  philosophy,  and  it  taught  me 
such  comments  as  used  in  the  E&P  story 
are  merely  a  typte  of  logical  fallacy  known 
as  “ad  hominem.” 

C.J.  Schexnayder 
staff  writer 
The  Press-Enterprise 
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THE  ASSOCIATED  PRESS 

JULIE  DUNLAP  to  assistant  interna¬ 
tional  editor  from  assistant  managing  edi¬ 
tor  for  news.  Dunlap  will  be  responsible 
for  the  training  of  the  AP’s  editorial  staff 
on  the  international  desk  in  New  York  and 
bureaus  abroad. 

DAVID  CRARY  to  the  wire  service’s  co.  reporter  examiner 

national  reporting  team,  based  in  New 
York,  from  chief  of  the  AP’s  Toronto 

bureau.  THE  CHRISTIAN  HERALD  TIMES  REPORTER 

CHRISTOPHER  THORNE  to  corre-  SCIENCE  MONITOR  REX  GAMBILL  to  managing  editor 

spondent  in  Dover,  Del.,  from  correspon-  MARSHALL  INGWERSON  to  man-  of  the  Manitowoc,  Wis.,  daily  from  assis- 
dent  in  Peoria,  Ill.  Throne  succeeds  aging  editor,  succeeding  JOHN  DILLIN,  tant  managing  editor. 

TODD  SPANGLER,  who  was  promoted  now  associate  editor  and  Washington 

to  correspondent  in  charge  of  the  AP’s  bureau  chief.  JACKSONVILLE 

Pittsburgh  bureau.  CLAYTON  JONES  to  chief  editorial  DAILY  PROGRESS 

writer  at  the  daily  from  “World”  editor.  TONY  M.  FLOYD  to  editor  of  the 
BENNINGTON  BANNER  Jones  succeeds  EARL  FOELL,  who  was  Texas  daily.  Floyd,  most  recently  a  writer 

JOE  KARIUS  to  publisher  of  the  named  contributing  editor.  with  the  Palestine  (Texas)  Herald-Press, 

Vermont  daily.  Karius,  most  recently  with  DAVID  SCOTT  to  international  editor  succeeds  CHRIS  FLETCHER,  who 
the  Brookings  (S.D.)  Register,  will  also  from  editor  of  the  weekly  “Homefront”  accepted  a  reporting  position  with  the  AP 

oversee  operations  at  the  weekly  Man-  section.  Scott  will  continue  the  daily  in  Houston. 

Chester  (Vt.)  Journal.  “World”  column  launched  by  Jones.  Scott 

will  be  succeeded  by  APRIL  AUSTIN,  LAUREL  LEADER-CALL 
BRATTLEBORO  REFORMER  former  “Home  Forum”  editor.  BARRY  BURLESON  to  editor  and 

DAVID  EMMONS  to  publisher  of  the  CLAY  COLLINS  to  editor  of  the  publisher  of  the  Mississippi  daily  from 
Vermont  daily  and  the  weekly  Brattlehoro  “Work  &  Money”  section.  Collins  succeeds  publisher  of  the  weekly  Aberdeen  (Miss.) 

(Vt.)  Town  Crier  from  group  manager  of  LYNDE  MCCORMICK,  who  resigned.  Examiner  and  the  Amory  (Miss.) 

the  Sanibel  Newspaper  Group  in  Florida.  Advertiser. 

Emmons  succeeds  RICHARD  MACKO,  THE  GARDEN  CITY 

who  resigned  in  April.  TELEGRAM  THE  MC  CLATCHY  CO. 

BILL  DRAPER  to  managing  editor  of  CHRISTIAN  A.  HENDRICKS  to  the 
BUSINESS  WIRE  the  Kansas  daily  from  news/weekend  edi-  newly  created  position  of  vice  president  of 

TONI  AMBROISIO,  HILLARY  tor  at  The  Hawk  Eye  in  Burlington,  Iowa,  interactive  media,  from  president  and  pub- 

GAIZLER.  and  CRAIG  WILSON  to  the  Draper  succeeds  JOHN  LECHLITER,  lisher  of  Nando  Media,  McClatchy’s 

newly  created  positions  of  account  man-  who  was  named  managing  editor  at  The  online-publishing  business  based  in 

agers  from  senior  account  executives.  Emporia  (Kan.)  Gazette.  Raleigh,  N.C. 

METRO-SUBURBIA  INC. 

ROBERT  N.  SCHOENBACHER  to 
president  of  the  newspaper  sales  repre¬ 
sentation  firm  from  vice  president  and 
director  of  sales  and  marketing. 

PARADE 

JACK  GRIFFIN  to  senior  vice  presi¬ 
dent  of  sales  and  marketing  for  the  maga¬ 
zine  from  vice  president  of  marketing  for 
the  Meredith  Broadcasting  Group. 

KELLEY  KENNEDY-LAPPING  to 
advertising  sales  rep  in  Chicago  from 
account  executive  at  Metro-Suburbia 
Inc./Newhouse  Newspapers. 

SAN  DIEGO 
DAILY  TRANSCIPT 

REO  CARR  to  editor  in  chief  of  the 
newspaper.  Carr,  former  editor  of  the 
Fresno  (Calif.)  Business  Journal,  suc¬ 
ceeds  ANDREW  KLESKE,  who  an¬ 
nounced  his  resignation  in  March. 
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SAN  FRANCISCO 
EXAMINER 

NANETTE  BISHER  to  art  director 
for  the  daily  from  deputy  managing  editor 
for  visuals  at  The  Journal  News  in  White 
Plains,  N.Y. 

STEVE  ZUCKERMAN  to  business 
editor  from  business  and  money  editor  for 
The  Wichita  (Kan.)  Eagle. 

STEPHEN  COOK  to  deputy  manag¬ 
ing  editor  from  assistant  managing  editor 
at  the  newspaper. 

LYNN  MYERS  BERGER  to  editor 
of  the  opinion  page  from  acting  editor  of 
the  opinion  page. 

SOUTHERN  METHODIST 
UNIVERSITY 

RALPH  LANGER  to  executive-in- 
residence  and  interim  chair  of  the 
school’s  Division  of  Journalism.  Langer 
retired  from  his  post  as  executive  editor 
and  senior  vice  president  for  The  Dallas 
Morning  News  in  January. 

THE  STUART  NEWS 

NANCY  SMITH  to  associate  editor  of 
the  Florida  daily  from  managing  editor. 
PAUL  SHEA  to  managing  editor  from 
city  editor. 

THE  SUN 

STEPHEN  HENDERSON  to  associ¬ 
ate  editor  of  the  editorial  page  at  the 
Baltimore  daily  from  education  reporter. 


baseball  history  and  wrote  several  books 
about  baseball  and  football. 

DICK  SULLIVAN,  65,  columnist  and 
editor,  died  July  2.  Sullivan  began  as  a 
reporter  at  the  Globe-Gazette  in  Mason 
City,  Iowa,  in  1960  following  his  gradua¬ 
tion  from  the  University  of  Missouri 
School  of  Journalism. 

Sullivan  was  city  editor  of  the  Globe- 
Gazette  from  1974  to  1986  before  he 
retired  and  returned  to  his  native  Mis¬ 
souri.  Sullivan  won  the  top  Iowa  Associ¬ 
ated  Press  Managing  Editors  award  in 
1970  for  a  story  on  life  inside  a  hospital 
psychiatric  unit.  Sullivan  admitted  him¬ 
self  to  the  mental-health  unit  to  get  a  first¬ 
hand  view  of  treatment. 

TOM  WILLIAMS,  67.  retired  sports 
writer  and  editor,  died  June  26. 
Williams,  who  covered  sports  in  Texas 
for  more  than  30  years,  began  his  career 
covering  sports  for  the  Dallas  Times 
Herald  from  1963  to  1969,  when  he 
became  sports  editor  of  the  Tyler 
(Texas)  Morning  Telegraph.  Williams 
joined  The  Dallas  Morning  News  in 
1970  as  a  copy  editor  and  moved  to  the 
sports  department  in  1972.  Williams,  a 
nationally  recognized  bowling  colum¬ 
nist,  supervised  the  paper’s  Friday-night 
high-school  football  coverage  for  many 
years  and  covered  suburban  sports  for 
the  News'  Plano  section  from  its  incep¬ 
tion  in  1987  until  1993. 


E<S?P  AWARDS 


Columbia  University  announced  the 
winners  of  the  1999  Maria  Moors  Cabot 
Prizes  for  reporting  on  Latin  America. 
The  three  journalists  honored  this  year 
are  Juan  Tamayo,  Latin  America  corre¬ 
spondent  for  The  Miami  Herald',  Jorge 
Zepeda  Patterson,  editor  in  chief  and 
founder  of  Publico,  a  daily  in  Guada¬ 
lajara,  Mexico;  and  Linda  Robinson. 
Latin  America  bureau  chief  for  U.S.  News 
&  World  Report.  Special  citations  were 
given  to  James  McClatchy,  publisher  of 
the  McClatchy  Newspapers,  and  Raul 
Rivero,  founder  and  president  of  Cuba 
Press,  an  independent  news  agency  in 
Havana. 

Thirty  journalists  from  various  media 
were  honored  as  1999  National  Press 
Club  Journalism  Award  winners.  Hon- 
orees  in  the  newspaper  field  include  The 
Seattle  Times'  James  V.  Grimaldi,  who 
won  the  Wa.shington  (D.C.)  Correspond¬ 
ence  Award  and  the  Robin  Goldstein 
Award  for  Washington  Regional  Report¬ 
ing;  the  Los  Angeles  Times’  David  Will- 
man,  who  won  the  Consumer  Journalism 
Award  for  his  story.  “Rezulin;  A  Billion- 
Dollar  Killer”;  and  The  Seattle  Times'  Jim 
Simon.  Deborah  Nelson.  Eric  Nadler,  and 
Danny  Westneat,  who  won  the  Robert  L. 
Kozik  Award  for  Environmental  Reporting 
for  their  story,  "Trading  Away  the  West.” 


E^obituariesB 


HAROLD  ROSENTHAL,  85,  sports 
writer  and  author,  died  June  29.  Rosenthal 
worked  at  the  New  York  Herald  Tribune 
for  over  30  years.  He  was  noted  for  his 
baseball  coverage  of  Brooklyn’s  Dodgers 
and  New  York’s  Giants,  Mets,  and 
Yankees,  whom  he  followed  from  1947  to 
1963.  When  the  Herald  Tribune  went  out 
of  business  in  1 966,  Rosenthal  moved  into 
public  relations,  serving  the  Continental 
Football  League  and  the  American 
Football  League.  After  the  AFL  merged 
with  the  National  Football  League,  he 
served  as  director  of  information  for  its 
American  Football  Conference. 

Rosenthal  also  served  as  managing  edi¬ 
tor  of  “Weekend  Sports,”  a  TV  sports 
newspaper  supplement.  A  lifetime  mem¬ 
ber  of  the  Baseball  Writers  Association 
and  former  president  of  the  New  York 
Football  Writers  Association,  he  appeared 
in  HBO  and  ESPN  documentaries  on 
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COVER  STORY 


BY  DAVID  NOACK 


1  8 


Users  of  newspaper 
Web  sites  open  their 
cyberwallets 


than  100,000  circulation  —  don’t  show 
any  major  differences  in  their  willingness 
to  purchase  online,  regardless  of  the  size 
of  the  Web  site. 

Another  important  factor  about  Internet 
shopping  and  buying  is  that  newspaper 
Web  site  users  purchase  five  times  annu¬ 
ally  online,  and  users  who  visit  a  large- 
newspaper  Web  site  tend  to  spiend  slightly 
more  than  those  who  visit  a  small-news- 
paper  Web  site,  averaging  $299  and  $263, 
respectively. 

Many  online  newspapers  are  Just  begin¬ 
ning  to  grapple  with  e-commerce  and  are 
deciding  how  to  accumulate  demographic 
information  for  advertisers. 

Howard  Schultz,  ge¬ 
neral  manager  of  inter¬ 
active  media  for  Town 
Online,  the  Web  site  for 
a  number  of  publica¬ 
tions  o'vned  by  Com¬ 
munity  Newspaper  Co. 
in  Needham,  Mass., 
says  that  the  company 
intends  to  roll  out  e- 
commerce  capabilities 
later  this  summer  for 
merchants. 

Currently,  the  site 
boasts  500  advertisers 
in  ShopTown  Online,  which  caters  to 
small-  and  medium-size  merchants,  with 
the  size  of  these  Web  sites  ranging  from 
one  to  10  Web  pages. 

“This  is  a  more  passive  kind  of  e-com- 
merce.  We  have  sites  with  coupons  on 
them.  We  have  sites  that  talk  about  prod¬ 
uct  or  solicit  fax  or  phone  calls.  About  a 
third  of  our  shop  customers  are  mer¬ 
chants,  and  we  expect  that  those  will  be 


per  Web  sites 
and  participated  in  a 
cybersurvey  of  their 
online  shopping  and 
buying  habits. 

The  good  news  for 
online  papers  is  that 
users  are  pointing  and 
clicking  their  way  to 
purchases  on  the  Web. 

Of  the  65%  of  users 
who  made  online  pur¬ 
chases,  72%  say  they 
are  likely  to  buy  again. 

The  survey,  using  E&P  data  compiled 
and  analyzed  by  consultant  Thomas 
Dahlin,  also  found  users  bookmarking  a 
newspaper  Web  site  77%  of  the  time,  and 
that  number  jumped  to  80%  for  new.spa- 
pers  with  less  than  100,000  circulation, 
showing  strong  loyalty  to  newspaper  sites. 

Online  newspaper  users  of  all  sizes  — 
more  than  250,000  circulation,  between 
100,000  and  250,000  circulation,  and  less 


'Users  of  newspaper 
Internet  sites  appear 
to  be  right 
in  the  mainstream 
of  the  overall  Web 
audience.  ” 

-  David  Blomquist,  The  Record 


Illustration  by 
Sam  Hundley 
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first  out  of  the  gate  to 
convert  over  to  a  store¬ 
front,”  says  Schultz,  re¬ 
ferring  to  the  ability  to 
allow  online  purchases. 

One  of  the  reasons  to  72.5% 
launch  the  e-commerce 
effort  soon  is  to  take  70.0% 
advantage  of  the  last  hoi-  57  50/^ 
iday  shopping  season  of 
the  1900s.  “All  the  re-  65.0% 
search  is  showing  that 

®  CO  c  0/ 

this  Christmas  is  going  to  °  “ 

be  big,”  Schultz  says.  60.0% 

He  says  that  banner 
ads  are  not  the  economic 
engine  driving  revenue  to 
online  papers.  Instead,  he 
says,  it’s  “site  sponsor¬ 
ships”  where  one  or  a 
few  advertisers  host  a 
section  on  education  or 
politics. 

“We  want  to  insinuate 
ourselves  in  the  fabric  of 
people’s  day-to-day  life, 
and  there  are  lots  of  com¬ 
merce  opportunities  re¬ 
lated  to  that.  If  we  can 
get  to  a  point  where 
Town  Online  is  the  pre¬ 
ferred  vehicle  for  some¬ 
one  in  the  community  to  talk  to  [his  or 
her]  local  dry  cleaner,  then  there  are  ways 
we  can  facilitate  that,  but  also  develop 
transactional  relationships  whereby,  for 
every  transaction  that  occurs,  we  can  get  a 


piece  of  [the  action],”  says 
Schultz. 

David  Blomquist,  di¬ 
rector  of  online  develop¬ 
ment  at  The  Record  in 
Hackensack,  N.J.,  says 
he’s  not  surprised  by  the 
E&P  survey  findings. 

“Users  of  newspaper 
Internet  sites  appear  to  be 
right  in  the  mainstream  of 
the  overall  Web  audience. 
That  says  to  me  that 
advertisers  who  want  to 
catch  the  biggest  wave  of 
Net  usage  seriously  need 
to  team  up  with  newspa¬ 
pers,  both  online  and  in 
print,”  says  Blomquist. 

For  online  newspapers 
to  attract  more 
advertisers,  the 
papers  have  to 
collect  and  pro¬ 
vide  better  de¬ 
mographic  in¬ 
formation  about 
who  is  visiting 
their  Web  sites. 

One  method  to 
gather  informa¬ 
tion  from  surf¬ 
ers  is  to  adopt  a  regi.stration  pol¬ 
icy,  which  means  u.sers  have 
to  surrender  some  information 
about  themselves  to  gain  access 
to  much  of  a  site’s  content. 


Blomquist  feels  that  with  better  soft¬ 
ware  technology,  registration  may  not  be 
needed  in  the  future  to  find  out  informa¬ 
tion  about  users. 

“It’s  hard  to  say  anything  definitive  or 
meaningful  about  registration  at  this  point 
because  the  technology  is  developing  so 
quickly  for  delivering  successfully  per¬ 
sonalized  content  based  solely  on  how  a 
reader  walks  through  a  site.  This  kind  of 
passive  personalization  may  well  elimi¬ 
nate  the  need  for  more  explicit  registra¬ 
tion  in  many  circumstances,  and  certainly 
creates  all  kinds  of  new  business  opportu¬ 
nities,  particularly  for  the  portal  sites  that 
newspaper  companies  are  beginning  to 
evolve,”  says  Blomquist. 

Rich  Gordon,  director  of  new  media  at 
The  Miami  Herald,  says  E&P's  survey 
results  are  consistent  with  what  he’s  been 
discovering. 

He  .says  that 
while  it’s  clear  how 
online  retailers  will 
make  money,  the 
picture  is  murkier 
for  newspapers. 

“We  are  quite 
interested  in  e-com- 
merce,  and  will  be 
rolling  out  a  number 
of  new  initiatives  in 
the  e-commerce  are¬ 
na  in  the  next  few 
months.  I  think  the 
question  for  news¬ 
paper  sites  is:  How 


Percentage  of  users 
purchasing  online 


E&P  data  compiled  and  analyzed 
by  Dahlln  &  Associates 


Online  purchases 
in  past  12  months 


Average  amount  of 
dollars  spent  online 
in  past  12  months 


Most  popular  Internet  activities  of  newspaper  site  users 


E&P  data  complied  and  analyzed  by  Dahlln  &  Associates 
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will  we  make  money  in  e-commerce?” 
asks  Gordon. 

Dahl  in,  the  New  York-based  research¬ 
er,  says  the  average  newspaper  Web  site 
user  spends  20%  of  his  or  her  time  on  a 
specific  newspaper  Web  site.  In  theory, 
that  means  newspapers  should  be  getting 
at  least  $54  worth  of  online  purchases 
from  a  user. 

The  survey  also  found  that  users  with 
more  education  were  more  likely  to  buy 
online.  Users  with  a  high-school  educa¬ 
tion,  for  example,  were  less  likely  to 
make  a  purchase  online,  while  73%  of 
those  at  the  highest  education  (doctoral) 
level  were  already  making  purchases 
online. 

Online  users  say  they  spend  their 
money  most  often  on  books  and  domestic 
air  travel  (airline  tickets),  with  66%  mak¬ 
ing  purchases  in  each  category.  When  it 
comes  to  sex,  males  are  more  likely  to  buy 
online  than  females,  51%  to  48%.  And 
men  outspend  women  over  the  Internet 
across  a  number  of  product  categories, 
with  the  exception  of  shoes. 

The  survey  also  found  that  older  online 
users  buy  online,  but  only  up  to  a  certain 
level  before  they  begin  to  tail  off. 

After  the  ages  of  45-54,  the  online  pur¬ 
chasing  patterns  start  to  decrease.  This 
may  be  explained  by  the  interaction 
of  incomes  and  education.  As  users  in¬ 
crease  in  age,  their  incomes  and  purchas¬ 
ing  power  increase,  accord¬ 
ing  to  E&P's  research. 

However,  the  survey  IfnCl 

finds  that  users  55  and  older 
generally  do  not  have  the  CUfl  \ 

college  education  levels  of  thei 

younger  users  and  their 
income  levels  do  not  rise  as  they  i 
rapidly. 

The  survey  also  found 
that  60%  of  newspaper  $1 

Web  site  users  have  some  i 

power  to  make  purchases  uuVi 

for  the  companies  for 
which  they  work. 

Dahlin  says  giving  advertisers  specif¬ 
ic  demographic  information  about  users 
is  something  that  newspapers  are  failing 
to  do,  with  a  few  exceptions.  According 
to  the  researcher,  the  current  aim  of 
most  newspaper  Web  sites  is  to  build 
traffic  and  measure  users  in  terms  of 
page  views  and  hits. 

“That’s  not  enough.  To  limit  the  mea¬ 
surement  to  click-through  and  page  views 
will  only  offer  a  partial  picture  of  the 
value  of  the  site  because  in  the  absence  of 
demographic,  psycho-graphic  statistics, 
and  something  that  will  increase  their  loy¬ 
alty  to  the  site,  such  as  content  delivery  ... 
[You  can’t  just]  go  to  an  advertiser  and 


Likelihood  of  Web  purchases  in  future 


Somewhat  unlikely 


Very  unlikely 


No  more  or 
less  likely 


Very  likely 


If  newspapers 
can  identify 
their  users, 
they  can  then 
successfully 
solicit 
advertisers. 


Somewhat  likely 


say  we  got  a  million  people  coming  to  our 
site.  You’ve  got  to  know  who  your  users 
are,”  says  Dahlin. 

The  researcher  says  he  feels  that  out¬ 
side,  independent  measurements  must  be 
conducted  to  eliminate  any  conflict-of- 
interest  concerns. 

Eric  Meyer,  who  is  an  assistant  profes¬ 
sor  of  Journalism  at  the 
University  of  Illinois  at 
papers  Urbana-Champaign, 

]  ^ ^  agrees  that  as  users 

entify  become  accustomed  to 

users  shopping  and  buying 

*  online,  e-commerce  will 

n  then  continue  to  grow.  The 

r  ti  question  is  whether  and 

y  how  newspapers  are  pre- 

cit  pared  to  take  advantage 

.  of  this  eventual  spending 

users. 

“How  will  newspa¬ 
pers  ever  capitalize  on 
this?”  asks  Meyer.  He  suspects  that  most 
online  buying  is  done  directly  with  a 
retailer.  The  Job  of  the  newspaper  is  to 
get  those  retailers  to  enter  into  e-com¬ 
merce  relationships  with  newspapers, 
where  every  purchase  translates  into  a 
commission  for  the  online  paper. 

Meyer  says  newspapers  need  to  bal¬ 
ance  the  needs  of  national  retailers  with 
those  of  local  merchants  and  to  make  sure 
that  one  does  not  overwhelm  the  other. 

Dahlin  says  that  if  newspapers  can 
identify  their  users,  they  can  then  success¬ 
fully  solicit  advertisers. 

“This  enables  newspapers  to  respond 
definitively  to  advertisers  who  are  seeking 


E&P  data  compiled  and  analyzed  by  Dahlin  &  Associates 

like-minded  purchasers  ...  [and]  aligning 
themselves  with  advertisers  to  court  their 
Mike  customers,”’  says  Dahlin. 

Bob  Cauthom,  director  of  new  tech¬ 
nologies  at  StarNet,  the  Web  site  of  The 
Arizona  Daily  Star  in  Tucson,  finds  that, 
in  addition  to  users  buying  books,  CDs, 
and  tickets,  they  are  also  purchasing  home 
products  online. 

“The  relatively  small  variety  of  prod¬ 
ucts  available  today  strikes  me  as  the  real 
issue  for  consumers,  based  on  what  we’re 
hearing.  Once  consumers  feel  they  can  get 
most  of  what  they  want  on  the  Web,  it  will 
become  more  of  a 
mainstream  activity,” 
says  Cauthom. 

A1  Gibes,  online 
manager  of  the  Las 
Vegas  Review-Journal, 
Nevada’s  largest  daily 
newspaper,  says  its 
Web  site  gets  the  bulk 
Bob  Cauthom  of  its  revenue  from  a 

StarNet  business  partnership 

with  Las  Vegas  Reservation  Systems  and 
Travelscape.com,  which  pay  commissions 
on  business  the  online  newspaper  sends 
their  way  to  a  co-branded  Web  site. 

Users  who  log  on  to  lasvegas.com,  a 
site  the  online  newspaper  produces,  are 
directed  to  a  hotel/casino  guide  that  the 
paper  also  hosts.  The  forms  to  book  hotel 
reservations  are  housed  on  the  newspa¬ 
per’s  computers.  And  an  option  to  book  an 
air-and-hotel  package  was  recently  added. 

“We  have  been  selling  more  than 
$750,000  a  month  in  rooms  through  our 
site  for  the  past  several  months.  Our  addi- 
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tion  of  air  tickets  went  up  in  June,  so  we 
don’t  have  a  monthly  revenue  report  on 
this  portion  yet,  but  expect  to  bust  through 
the  $1  million  mark  for  the  month.  It’s 
nice  to  get  a  percentage  of  this  revenue,” 
says  Gibes. 

He  also  says  the  virtual  paper  has  sim¬ 
ilar  arrangements  with  a  local  golf  course, 
which  pays  the  newspaper  a  commission 
on  each  tee  time  booked  through  the  Web 
site,  and  with  a  rental  car  company. 

Jack  Lail,  director  of  online  media  at 
The  Knoxville  (Tenn.)  News-Sentinel,  says 
its  KnoxNews.com  site  takes  a  variety  of 


revenue-raising  ap¬ 
proaches:  “We  do  on¬ 
line  archives;  we  do 
content  syndication 
with  ScreamingMedia; 
we  have  affiliations 
through  Amazon.  PC 
Flowers,  Interactive 
Features  and  Link- 
share;  we  do  Web 
developing  and  host¬ 
ing;  we  sell  InfiNet  Internet  service  as  an 
ISP;  we  have  an  online  store,”  says  Lail. 
According  to  Lail,  “We  are  not  con¬ 


sistently  turning  a  profit,  but  we  have 
seen  positive  and  break-even  months 
this  year.”  He  adds  that  one  of  the 
biggest  money-makers  is  Web  develop¬ 
ment  and  hosting. 

Lail  says  that  while  online  newspaper 
advertising  is  a  mirror  image  of  print 
advertising  that  is  going  to  change. 

“I  would  add  that  I  do  not  believe 
online  newspapers  will  make  it  only 
selling  banner  ads  and  sponsorships.  We 
do  have  the  potential  to  sell  things  our¬ 
selves  and  help  merchants  sell  things,” 
says  Lail.  IH 


E.T.-commerce: 
from  outer  space 
to  cyberspace  | 


Roggielt  gallH  iRgcoriii 


RAAF  Captures  Flying  Saucer 
'On  Ranch  in  Roswell  Region 

ihaitaM  IbMifed  bUtUtMteiwn 


Where’s  the  best  place  to  sell 
UFO-related  paraphernalia? 
In  cyberspace,  of  course. 
That’s  the  reasoning  behind  the 
modest  e-commerce  effort  at  the 
Roswell  Daily  Record,  the  local  news¬ 
paper  in  the  town  where  the  alleged 
1947  crash  of  a  flying  saucer  in  the 
New  Mexico  desert  has  turned  into  a 
cottage  industry  of  sorts. 

Seeking  to  capitalize  on  the  UFO 
craze,  the  Daily  Record's  Web  site 
(http://www.roswell-record.com)  fea¬ 
tures  a  limited  shopping  component, 
where  users  can  browse  through  a  virtu¬ 
al  catalog  of  coffee  mugs,  com-  j 
memorative  pins,  s 
and  T-shirts,  as  well 
as  replicas  of  the 
famous  headlines 
that  proclaimed  a 
UFO  crash  at  first 
and  then  the  official 
explanation  that  it 
was  only  a  weather 
balloon. 

Currently,  the 
newspaper’s  Web 
site,  hosted  by  a 
California-based 
company,  does  not 
allow  users  to  buy 
online.  They  can 
browse  the  catalog  and  then  e-mail,  fax, 
or  mail  their  orders,  paying  by  major 
credit  card.  Overall,  the  site  gets  about 
half  a  million  hits  a  month. 

Jack  Swickard,  general  manager  of 


the  15,000-circu- 
lation  Daily  Re- 
cord,  says  selling 
the  UFO  mer- 
chandise  pulls  in 
between  $1,200 
$1,500  an- 
nually. 

By  most  stan- 
dards,  not 
a  lot  of  money, 

but  Swickard  is  hoping  to  boost  sales  by 
adding  a  true  e-commerce  component, 
which  would  allow  users  to  buy  online, 
rather  than  just  window-shop. 


B  merchandise.  He  says 
the  site  turns  a  profit, 
but  he  declined  to  say 
how  much.  The  Re¬ 
cord  already  has  the 
merchandise,  and  the 
Web  site  is  up  and  run¬ 
ning,  Swickard  says,  so 
why  not  make  an  attempt  to  pull  in 
some  extra  money? 

Two  years  ago,  the  paper’s  Web  site 
had  a  financial  windfall  with  the  SOth 
anniversary  of  the  Roswell  incident. 
Revenue  reached  $3,000  for  a  few 
weeks  at  the  height  of  the  anniversary 
celebration. 

“We’ve  got  it  on  the  site.  We’ve  got 
the  merchandise,  and  we  wholesale 
quite  a  bit  of  the  merchandise,”  says 
Swickard. 

And  nothing  goes  to  waste. 

Swickard  says  the  Record  takes  the 
end  rolls  of  its  newsprint  and  uses  them 
to  reprint  the  famous  1947  edition. 
Reprints  then  sell  for  $3  each. 

He  says  the  most  popular  sales  items 
are  T-shirts,  particularly  the  one  that  fea¬ 
tures  the  front  page  of  the  newspaper  on 
one  side  and  a  green  alien  on  the  other. 

As  long  as  there’s  an  interest  in 
extraterrestrials  and  “X-Files”-type  sto¬ 
ries,  Swickard  believes  they  will  contin¬ 
ue  to  be  able  to  sell  merchandise  online. 

—  David  Noack 


•  KUl  Orders: 


EositueU  jl&etorli 
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Commemorative  Pins 


Uaptur., 
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The  newspaper  also 
sells  the  merchandise 
at  its  offices  and  a  few 
museums  in  the  state, 
and  it  even  has  a 
licensing  agreement  with  a  California 
T-shirt  maker. 

Swickard  thinks  that  having  true  e- 
commerce  capability  will  let  people 
make  impulse  buys  once  they  see  the 
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DIGITAL  HOW-TO 


Politicalliiformation.coni 
separates  wheat  tram  chaff 


Researchers  who  dig  it 
will  find  fertile  ground 
in  Campaign  2000 

by  Charles  Bowen 

Doesn’t  the  Web  sometimes  remind 
you  of  those  precocious  kids  who 
sat  behind  you  in  high  school?  You 
know  —  the  ones  who  felt  obliged  to 
demonstrate  encyclopedic  knowledge  with 
the  least  amount  of  prompting? 

Now,  as  we  roll  toward  the  next  polit¬ 
ical  season,  we’re  reminded  of  how  the 
Web  seems  ever-more  inclined  toward 
such  pettifoggery  and  grandstanding 
every  time  we  try  to  use  the  Net  to 
research  candidates,  campaigns,  and 
elections. 

Suppose  you’re  an  editorial  writer 
looking  to  prod  your  gray  matter  for  a 
piece  you’re  working  up  on  Hillary 
Clinton  and  the  U.S.  Senate  race  in  New 
York.  For  background,  you  hie  yourself 
to  your  favorite  Web  search  engine  and 
enter  “Hillary  and  New  York”  as  your 


clever  search  phrase. 

Hope  you  brought  your  lunch.  You’re 
in  for  a  data  deluge  after  you  press  the 
“Enter”  key.  You  will  likely  receive  any¬ 
where  from  11,000  to  13,000  fdes  from 
the  relatively  restrained  Yahoo!  and 
WebCrawler  to  1.3  million  from  the  more 
excitable  Excite  to  the  absolutely  out¬ 
landish  56,938,806  from  InfoSeek. 

Fortunately,  absurdly  high  numbers  of 
results  for  even  the  best  crafted  search 
strategies  have  prompted  a  new  generation 
of  subject-specific  search  engines  for 
more  targeted  research.  For  political  top¬ 
ics,  a  new  kid  on  the  block  has  arrived  Just 
in  time  for  the  next  round  of  politicking: 
PoliticalInformation.com. 

Recently  I  asked  this  site  for  material 
on  our  “Hillary  and  New  York”  strategy.  I 
received  a  comparatively  tidy  little  pack 
—  946  hits  —  topped  by  stories  and  com¬ 
mentary  from  the  New  York  Post,  The  New 
York  Times,  and  USA  TODAY,  all  rated  for 
their  timeliness  and  relevance  to  the 
search  query.  Nine  hundred  articles  are 
still  more  than  I  want  to  read,  but  at  least 
we’re  now  in  the  ballpark. 
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To  use  the  search  engine,  visit  the  site 
at  http://www.politicalinformation.com 
and  type  a  query  in  the  data-entry  box  at 
the  top  of  the  introductory  screen.  Use  a 
minus  sign  as  a  logical  NOT  to  narrow  the 
search,  such  as  TAX  REFORM-FLAT 
TAX  to  find  articles  about  tax  reform  that 
do  not  mention  “flat  tax.”  You  can  u.se  a 
plus  sign  before  a  word  to  make  sure  only 
pages  containing  that  term  show  up  in  the 
results.  For  example,  -t-TOBACCO+LEG- 
ISLATION  finds  only  those  articles  with 
both  terms. 

When  you  have  the  query  as  you  want 
it,  click  on  the  “Go”  button  to  the  right  of 
the  data-entry  box.  Results  are  displayed 
with  hyperlinked  headlines,  listed  with 
the  most  relevant  hits  at  the  top.  Click  on 
any  highlighted  headline  to  see  the  entire 
article. 

For  advanced  options  to  more  carefully 
target  your  research,  click  on  the  “Im¬ 
proved  Search”  link  on  the  introductory 
screen.  The  subsequent  display  invites 
you  to  enter  a  search  word  or  phrase  in  the 
“Search  for  this”  box  and  another  in  an 
adjacent  “Without  this”  box.  Use  the  latter 
box  to  narrow  your  scope. 

Other  options  on  the  display  let  you 
target  articles  by  the  proximity  of  key¬ 
words  (in  the  same  screen  line,  sentence, 
paragraph,  or  page),  designate  wild  cards 
and  set  controls  for  ranking  factors,  such 
as  word  order,  document  frequency,  and 
the  keywords’  position  in  the  text. 

Other  considerations  for  using  Politi- 
callnformation.com  in  your  work: 

IThe  search  engine  links  to  some  2,(X)0 
selected  political  and  policy  Web  sites 
and  news  agencies,  with  the  list  being  up¬ 
dated  regularly. 

2  The  site  maintains  links  to  sites  in  var¬ 
ious  categories,  including  Today  in 
Congress,  Research  Tools,  Parties  and 
Organizations,  Issues,  Grassroots,  Federal 
and  State  Government,  Commentary  and 
News,  and  Campaigns  and  Elections. 

3PoliticalInformation.com  is  part  of  the 
D.C.  Orbit  Network,  a  collection  of 
some  dozen  nonpartisan  Web  sites  serving 
those  interested  in  Washington  political 
and  public  affairs.  To  explore  this  net¬ 
work,  visit  its  site  at  http://www.de 
orbit.net.  H 

Bowen  (charlesbowen@compu 
serve.com)  is  a  West  Virginia  journalist 
and  30-year  veteran  of  newspapers. 
He  is  host  of  the  daily  “Internet  News” 
syndicated  radio  show. 
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GUIDE.  Now  Including  the  Exclusive 
E&P  Better  Living  Index ! 


For  74  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a 
planning  tool.  They  have  come  to  rely  on  the  demographic  and  eco¬ 
nomic  tables  with  actuals  and  remarkably  accurate  annual  projections. 


Markets,  Newspapers 
Serving  the  Market,  Retail  Sales 
Data,  and  much,  much  more! 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source 
of  relocation  data.  Its  unique  combination  of  quantitative  and  qualitative 
data  has  provided  an  accurate  description  of  community  life. 


It’s  the  only  source  of  valuable,  descriptive  information 
for  MSA  and  non-MSA  markets  in  the  U.S.  and  Canada  ...  plus 
critical  market  data  for  more  than  1,6(X)  cities  and  all  3,141  U.S. 
counties. 


Now,  in  our  75th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 
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location  info  now  includes  rankings  of  quality  of  life  data  including: 
Cost  of  Living  Index 
Crime  Index 

And  overall  BETTER  LIVING  INDEX! 


lemographic  data  now  includes; 
Graduation  Levels 
Housing  and  Rental  Rates 


-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2004! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

PLUS ... 

...  these  regular  features:  Population  by 
Age,  Ethnic  Breakdowns,  Number  of 
Households,  Income  per  Household  and 
per  Capita,  Principal  Industries,  Chain 
Outlets.  Retail  Outlets,  Location  of 


PRICING 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $  1 20.  It’s  also  avail¬ 
able  on  CD-ROM  together  with  the  data  from  U.S.  MARKET 
FORECASTS  which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or 
more  population.  Pricing  for  the  CD-ROM.  which  includes  the  printed 
Market  Guide,  is  just  $495.  (CA,  CO,  DC,  MA  and  NY  residents  please 
add  appropriate  sales  tax.  Canada  residents  please  add  GST.) 


ORDER  TODAY! 

Plea.se  send  payment  to:  MARKET  GUIDE,  do  Editor  &  Publisher, 
PO.  Box  3000,  Denville.  NJ  07834-30(X).  Phone:  (800)  783-4903. 
Fax:  (973)  627-5872.  E-Mail:  edpub@mediainfo.com.  Place  your 
order  on  our  Web  site: 

www.inediainfo.com  {click  on  the  store  icon)  Or  con¬ 
tact  us  at  the  numbers  above  for  more  information. 
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THE  EVOLUTION  OF  THE  BUTTON 


A  brief  history 


the  13  th  floor  button 


POWER 


the  right  flipper  button 


the  power  button 


Introducing  a  new  Internet  partnership: 
RltoVisto  Zip2,  Compaq  and  you.  It 
oil  begins  with  the  push  of  a  button. 
Namely,  the  button  on  Compaq’s 


Internet  PC  keyboard  that  zips  users 
to  the  nearest  AltaVista  Zip2-powered 
Web  site.  If  that  Web  site’s  yours,  this 
evolutionary  development  could  hove  a 


the  rewind  button 


the  spare  button 


the  “access 
to  your 
site  from 
every  new 
Compaq 
PC  sold" 
button 


revolutionary  effect,  find  it’s  just  the 
beginning.  Zip2  Homebose  combined  with 
AltaVista  Search  creates  the  Internet’s 
leading  local  portal  service— from  search 


and  e-mail  to  shopping  and  added 
content.  To  ensure  your  online  success 
is  all  buttoned  up,  Just  press  these 
phone  buttons:  (650)  449-4400. 

COMPAa 

Better  answers 


Zip2"‘ Division 
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Hot  spots  turn  up  in  Newspaper  Advertising  index 


Some  categories  of  newspaper  advertising  volume  are  hot  Advertising  Index  has  identified  categories  of  newspaper  adver- 
spots  that  ad  directors  will  probably  want  to  keep  an  eye  on.  tising  that  are  spiking  upward. 

While  Americans  were  taking  shelter  from  the  recent  heat  The  index  does  not  carry  explanations  for  why  some 
wave  in  parts  of  the  country,  the  E&P/CMR  Newspaper  categories  are  hot  spots,  but  CMR  officials  say  they  can  study 
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Investments  experienced  Impressive  gains  in  May.  However,  the  banks/credit  cards  and  insurance 
categories  continued  their  weak  year-to-date  performance.  Motion  pictures  lineage  lost  all  previous 
year-to-date  gains  in  May.  Auto  dealer  associations,  factory  automotive,  and  utilities  and  communica¬ 
tions  advanced  their  strong  year-to-date  lineage  gains. 
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POP  advertising  lineage  in  the  office  supply  stores  and  furniture  &  accessories  categories  was 
down  in  May  1999.  reducing  some  of  the  gains  these  categories  had  experienced  earlier  this  year. 
Department  stores  and  apparel  &  accessory  stores  continued  their  ROP  lineage  losses  in  May. 
Department  stores  again  posted  modest  gains. 
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Insert  advertising  inches  in  the  computer  stores  and  sporting  goods  stores  categories  rebounded  in 
May  1999,  after  very  soft  activity  in  April.  Insert  volume  in  the  department  stores  and  discount  stores 
categories  was  relatively  flat  in  May  compared  with  the  same  period  last  year.  Consumer  electronics 
furniture  &  accessories  and  office  supply  stores  once  again  posted  solid  gains. 


May  was  another  very  strong  month  for  automotive  lineage  volume,  nearly  doubling  the 
year-to-date  gains  for  this  category.  The  real  estate  and  recruitment  categories  continued  the 
trends  each  category  established  earlier  this  year.  Real  estate  lineage  was  up  again  nicely  and 
recruitment  lineage  continued  to  fall. 
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their  research  to  seek  explanations. 

Newspaper  ad  directors  use  the  index  to 
compare  trends  it  reveals  with  their  ad 
sales  to  find  areas  that  are  opportunities 
that  they  have  not  been  pursuing. 

“The  opportunity  would  be  to  identify 
what  advertisers  are  driving  that  change  ” 
says  Scott  M.  Stem,  36,  CMR’s  director 
of  sales  at  its  newspaper  services  division. 
“Through  deeper  data  analysis,  we  could 
find  out  which  adverti.sers  are  over-  or 
underperforming  relative  to  the  index. 
That’s  the  way  our  clients  use  the  index.” 

Sometimes,  Stem  says,  CMR  clients 
are  surprised  by  a  trend  or  an  opportunity 
that  was  under  their  noses  and  that  they 
failed  to  recognize.  “Some  of  them  are 
surprised  and  don’t  believe  the  opportuni¬ 
ty  and  force  us  to  prove  that  the  opportu¬ 
nity  is  true,”  he  says. 

The  CMR  barometer  of  advertising  lin¬ 
eage  is  based  on  data  compiled  from  35 
newspapers  representing  a  cross  section  of 
all  major  markets  in  the  country. 

“We  actually  measure  every  ad  in  those 
35  newspapers,”  says  Stem.  “Those  ads  then 
get  rolled  up  into  categories,  and  the  cate¬ 
gories  get  rolled  into  the  index  information. 

CMR  data  cover  500  types  of  advertis¬ 
ing,  which  are  divided  into  categories 
including  national  ads,  retail  ads,  insert 
ads,  and  classified  display  ads. 

The  published  index  gives  general  cate¬ 
gories,  such  as  one  retail  category  that  is 
labeled  “Furniture  &  Accessories.”  In  fact, 
CMR  creates  the  “Furniture  &  Acces¬ 
sories”  category  by  combining  data  it  has 
compiled  from  eight  subcategories:  appli¬ 
ance  .sales,  service,  and  repairs;  bedding 
stores  and  sleep  centers;  carpet  and  floor¬ 
covering  stores;  drapery  and  window-cov¬ 
ering  .stores;  furniture  stores;  home-fur¬ 
nishing  stores;  lighting  and  light  fixture 
stores;  and  patio  and  garden  furniture 
stores. 

CMR  bills  itself  as  a  full-service  firm 
that  sells  both  data  as  well  as  the  service  it 
considers  its  most  valuable  product: 
analysis  of  the  data.  For  example,  the 
index  has  shown  a  move  by  advertisers 
from  ROP  (run-of-press)  ads  to  insert  ads. 
That  is  the  sort  of  trend  CMR  analysts  can 
study  to  seek  explanations  for  clients. 

New  York-based  CMR,  a  division  of 
VNU  Marketing  Information  Services, 
was  formed  seven  years  ago  to  track 
advertising  information  in  newspapers  as 
well  as  other  media.  Its  customers  include 
advertising  agencies  as  well  as  more  than 
100  newspapers  and  newspaper  rep  firms. 

—  Joe  Nicholson 
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Can  You  Achieve  Your  Goals 
with  Average  Sales  Performers? 

Take  this  simple  survey  to  find  out. 

Rate  your  sales  team  by  circling  the  appropriate  number  to  ei  aluate 
hoiv  well  your  team  has  mastered  these  critical  sales  skills  which  are 
necessary  to  effectively  compete  in  today's  competitive  environment. 

1  =  Weak.  5  =  Average,  10  =  Strong.  Total  the  circled  numbers,  and 
divide  by  10  to  determine  your  score. 

Territory  Development  . 1  2  3  4  5  6  7  H  9  10 

Ability  to  Handle  Objections  . 1  23456789  10 

Delivering  Fd'fective  Pre.sentations  ....1  23456789  10 

Ability  to  Clo.se  the  Sale  . 1  2  3  4  5  6  7  8  9  10 

Planning  BudgeLs/Selling  Campaigns  ..1  23456789  10 

Effective  Communication  Skills  . 1  23456789  10 

Efficient  Time  Management  Skills  ....1  23456789  10 

Succe.s.sful  Marketing  Practices  . 1  2345678910 

Competitive  Skill.s/Knowledge  . 1  23456789  10 

Using  Re.search  to  Sell  . 1  2  3  4  5  6  7  8  9  10 


Total  of  the  Circled  Numbers 


^  10  =  Your  .score: 


Does  your  sales  team  make  the  grade.^^ 

Considering  your  salespeople  are  your  greatest  resource,  can  you 
afford  to  compete  in  today’s  highly  competitive  and  changing 
marketplace  with  average  performance?  Let  ProMax  Training  Sl 
Consulting  introduce  you  to  indepth  and  exciting  newspaper-specific 
training  programs  which  have  proven  to  excel  average  .sales  teams 
into  top  performers. 

promaX 

maximizing  productivity,  profits  and  people  ^  ^ 

ProMax  Training  &  Consulting,  Inc.  800.898.0444 


Please  visit  our  booth  at  the 
July  NAA  Marketing  Conference. 
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Inquiring  minds  want  to  know 

Inquiring  minds  are  asking:  What  is 
going  on  at  the  National  Enquirerl 
Enquirer  exec- 


MARY  TYLER  MOQRI's 

DESPERATE 

SURGERY 

‘She's  fighting 
a  losing  battle’  - 


utives  in  Lantana, 

Fla.,  are  hunkered 
down  in  their 
bunker  off  Dixie 
Highway  plotting 
repositioning. 

The  Down 
South  downscale 
tab  will  wage  its 
repositioning 
campaign  on  two 
fronts:  reposition¬ 
ing  itself  in  the 
market  with  a 
$  2  5  -  m  i  1 1  i  0  n  1^ 
advertising  cam-  I -a 
paign  and  reposi¬ 
tioning  its  120  staffers 
in  a  new,  modernized 
headquarters,  most 
likely  somewhere  in 
the  southern  Florida  ' 
neighborhood. 

The  Palm  Beach 
Post  reports  that 
American  Media, 
the  Enquirer's  par¬ 
ent,  is  considering 
eight  Florida  sites 
that  can  provide  at 
least  50,000  sq-  ‘ 
uare  feet  and 
seeking  incentives  from  the 
Palm  Beach  County  government.  If  the 
Enquirer  agrees  not  to  cross  county 
lines,  it  may  qualify  for  grants  that 
range  from  $  1 ,000  to  $  1 .500  a  job. 

American  Media  also  hired  peri¬ 


patetic  designer  Roger  Black  to 
remake  and  reposition  both  the 
Enquirer  and  Star, 
its  New  York-based 
corporate  sister.  Star 
has  hired  Arnell 
Group  Brand  Con¬ 
sulting  to  run  its  own 
$25-million  reposi¬ 
tioning  ad  campaign. 

Black,  E&P  read¬ 
ers  will  recall,  is  the 
world-famous 
designer  most  recent¬ 
ly  retained  to  give  a 
face  lift  to  the  Los 
Angeles  Times.  Maria 
Landin,  spokeswo¬ 
man  for  the  New 
York-based 
Black,  says  he 
will  be  dividing 
his  time  among 
Los  .\ngeles, 
Lantana,  and 
other  sites  where 
he  is  supervising 
redesigns. 

The  redone  En¬ 
quirer  and  Star  are 
scheduled  to  arrive 
on  the  racks  in 
September,  according 
to  The  New  York 
Times. 

The  Enquirer’s  print- 
and-TV  ad  campaign 
will  be  handled  by  Della  Femina/Jeary  & 
Partners,  and  it  will  be  aimed  at  winning 
back  tabloid  fans  lured  away  by  the  tabloid 
tube’s  “Dateline”  and  “Inside  Edition.” 


Thomson  hires 
Debbie  Gates 

Thomson  Newspapers  has  named 
Debbie  Gates  as  director  of  national  sales 
and  says  she  will  focus  on  developing 
business  with  major  retailers. 

Gates  has  been  director  of  sales  for 
Gannett  Co.  Inc.’s  retail  group  for  the  past 
three  years.  Previously,  she  was  a  regional 
manager  with  Newspaper  Services  of 
America  and  worked  at  The  Daily 
Oklahoman  in  Oklahoma  City. 

Thomson  Newspapers,  with  55  dailies, 
is  owned  by  Thomson  Corp.,  which  has 
annual  revenues  of  $6  billion. 

Ad  firm’s  focus: 
Native  Americans 

An  Albuquerque,  N.M.,  firm  may  be 
the  nation’s  only  advertising  agency  that 
specializes  in  the  Native  American  mar¬ 
ket,  which  it  estimates  includes  10  million 
people  in  more  than  550  tribes  in  areas 
that  range  from  Florida  to  Alaska  and 
from  Maine  to  California. 

Reservation-based  businesses  account 
for  S4.4  billion  in  off-reservation  spend¬ 
ing  for  goods  and  .services,  according  to 
Multicultural  Marketing  News,  a  New 
York-based  publication.  In  addition,  the 
so-called  gaming  industry  brings  in  $4.8 
billion  from  gamblers  who  visit  reserva¬ 
tions. 

G  &  G  Advertising,  with  a  nine-mem¬ 
ber  staff,  has  clients  that  include  Philip 
Morris  and  Census  20(X). 

Michael  Gray,  a  Blackfeet  and 
Chippewa-Cree  who  founded  G  &  G 
Advertising  seven  years  ago,  often  con¬ 
sults  with  companies  about  advertising 
copy,  logos,  and  images  that  might  offend 
the  Native  American  population,  accord¬ 
ing  to  Multicultural  Marketing  News, 
which  adds  that  products  like  Land-O- 
Lakes  butter  use  images  of  Indians  even 
though  Native  Americans  have  nothing  to 
do  with  the  product. 

Mercury  News’ 
cigarette  break 

The  San  Jose  (Calif.)  Mercury  News  is 
the  latest  big  paper  to  drop  tobacco  ads. 

In  the  paper’s  July  1  editions,  publisher 
Jay  Harris  announced  that  the  newspaper 
would  no  longer  accept  advertising  for 
tobacco  products  —  a  decision  that  came 


just  four  days  after  it  ran  a  full-page,  four- 
color  A-section  ad  for  Carlton  cigarettes. 

“It  was  our  conclusion  that  health 
issues  related  to  tobacco  products  are  .so 
substantial  that  we  wouldn’t  carry  the 
advertisements  anymore,”  Harris  says. 
The  paper  adds  that  the  impact  of  the 
decision  on  ad  revenues  is  expected  to  be 
“insignificant.” 

Knight-Ridder,  which  owns  the  paper 
and  is  now  headquartered  in  Silicon 
Valley,  says  through  a  spokesman  that  it 
has  no  problem  with  the  Mercury  News 
policy.  Tobacco  now  joins  fireworks, 
handguns,  and  massage  parlors  on  the 
short  list  of  advertising  the  paper  will  not 


accept. 

The  list  of  major  metro  dailies  that  do 
not  accept  cigarette  ads  is  also  short, 
including  The  New  York  Times,  the 
Honolulu  Star-Bulletin,  The  Deseret  News 
in  Salt  Lake  City,  and  the  Boston-based 
Christian  Science  Monitor.  About  three 
dozen  of  the  nation’s  approximately  1,500 
dailies  ban  tobacco  ads. 

Tobacco  companies  have  been  cutting 
out  newspapers,  too,  in  recent  years: 
According  to  Competitive  Media  Report¬ 
ing,  cigarette  newspaper  ad  spending  was 
$1 1.3  million  last  year  —  a  drop  of  nearly 
two-thirds  over  the  past  decade. 

—  Mark  Fitzgerald 
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There’s  no  place  like ...  an 
office  for  some  cartoonists 


They  could  work  at  home, 
but  prefer  to  share  rented 
space  with  other  creators 

by  Chris  Lamb 

For  John  McPherson,  “Close  to  Home” 
isn’t  just  the  name  of  his  comic,  it  can 
be  a  way  of  life.  Going  to  work  can  be 
as  simple  as  rolling  out  of  bed. 

But  there’s  a  point  when  too  much  soli¬ 
tude  can  be  bad  for  the  soul.  McPherson, 
whose  Universal  Press  Syndicate  panel 
runs  in  700  papers,  says  he  grew  Jaded 
spending  day  after  day  with  Just  his  draw¬ 
ing  board  and  pen. 

“More  and  more,  I  began  to  feel  a  kind 
of  loneliness,  trying  to  be  funny  in  a  vac¬ 
uum,”  he  says.  “I  felt  like  1  needed  a 
change.  1  was  going  stale.” 

So  McPherson  this  year  be¬ 
gan  sharing  an  office  in  down¬ 
town  Saratoga  Springs,  N.Y., 
with  eight  others  —  including 
cartoonists,  a  TV  writer,  and  an 
author  of  children’s  my.steries. 

For  Saratoga  Writers  Bloc 
members  and  other  creators 
who  share  offices,  it’s  the  best 
of  both  worlds.  You  can  stay  at 
home  and  work  alone.  But  you  can  also  go 
to  an  office  where  everybody  knows  your 
name  and  understands  the  demands  of 
your  Job.  Once  you’re  near  other  creative 
people,  you  feel  more  creative. 

“If  someone  is  working  around  you, 
you’re  inspired,”  McPherson  says. 
“There’s  a  sense  of  esprit  de  corps.”  And 
instead  of  working  alone  in  a  vacuum,  he 
adds.  Writers  Bloc  members  brainstorm 
ideas  and  show  each  other  their  work. 

John  Daly,  a  free-lance  editorial  car¬ 
toonist/illustrator,  says,  “I  need  feedback. 
People  in  the  office  are  generally  the  type 
who  read  what’s  on  the  editorial  page.” 

Before  Daly  Joined  Writers  Bloc,  the 
married  father  of  three  worked  between 
10  p.m.  and  3  a.m.  because  of  too  many 
interruptions  during  other  times.  Now, 
he’s  at  the  office  during  more  respectable 
hours.  McPherson  agrees  that  it’s  impor¬ 


tant  to  separate  home  and  work. 

In  addition  to  sharing  ideas  and  feed¬ 
back,  creators  share  expenses  for  such 
things  as  computers,  scanners,  fax  ma¬ 
chines,  phones,  and  rent. 

The  Writers  Bloc  has  existed  for  .several 
months,  but  Baltimore  comic-book  artist 
and  publisher  Mark  Wheatley  has 
shared  an  office  for  20  years. 

He’s  in  a  converted  house  with 
two  other  comic-book  artists  and 
“Liberty  Meadows”  cartoonist 
Frank  Cho  of  Creators  Syndicate. 

Because  they’re  all  artists 
who  tell  stories,  they’re  all  on 
the  same  page  —  figuratively 
and  literally.  This  means  they 
can  turn  to  one  another  for  help. 

Just  as  reporters  in  newsrooms  can  run  sto¬ 
ries  by  their  editors.  For  Cho,  feedback  is 
crucial  in  developing  his  comic, 
which  captures  the  interactions 
between  humans  and  animals  in 
a  private  animal  sanctuary. 

“It  gets  the  creative  Juices 
flowing,”  he  says. 

Because  they  all  feel  strong¬ 
ly  about  their  work,  Wheatley 
says,  disagreements  are  inevit¬ 
able  but  constructive.  “When 
you’re  challenged,  you  develop 
your  ideas  more  fully,”  he  says. 

Cho  says  sharing  an  office  also  has  been 
a  good  career  move.  After  growing  frus¬ 


trated  with  the  lengthy  and  tedious  process 
of  finding  a  book  publisher  for  his  strip,  he 
talked  about  it  with  Wheatley  —  who 
became  his  publisher.  “Mark  gave  a  big 
push  to  my  career,”  Cho  says. 

Cho,  like  McPherson  and  Daly,  used  to 
work  by  himself  at  home.  Home  may  be 
where  the  heart  is,  but  “being  a 
cartoonist  is  a  lonely  business,” 
Cho  says.  “It’s  Just  you  and  a 
piece  of  paper.  You  tend  to  get 
stale  and  bored  easier.  Once  I 
began  sharing  office  space,  it 
recharged  my  battery.  You  feed 
off  one  another,  and  you 
improve.” 

“Sylvia”  creator  Nicole  Hol¬ 
lander,  who  once  shared  an 
office  with  graphic  designers  and  cartoon¬ 
ists,  now  works  alone  at  home  or  in  her 
studio  a  few  blocks  away.  At  home,  “I  can 
be  in  my  bathrobe,  glance  into  the  office, 
and  be  pulled  in,”  says  the  Los  Angeles 
Times  Syndicate  cartoonist. 

But  Hollander  akso  needs  contact  with 
others  and  finds  it  walking  to  her  studio, 
talking  to  friends,  or  listening  to  strangers. 

“When  you  work  by  yourself,  you’re 
very  concentrated,  and  no  one  is  interrupt¬ 
ing  you,”  she  says.  “On  the  other  hand,  it’s 
important  to  get  outside  yourself.” 


Lamb  teaches  at  the  College  of 
Charleston  in  South  Carolina. 


The  Clarion-Ledger,  Jackson,  Mississippi 
Investigative  Reporter 
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More  speed,  more  choices  for  CTP, 
as  metros,  nationals  boost  sales 


System  sales  take  off; 
fast  UV  imager 
on  the  way 

by  Jim  Rosenberg 

Faster  imagers,  more  and  bigger 
orders,  and  a  new  manufacturer  with 
a  different  approach  kept  the  spot¬ 
light  on  computer-to-plate  output  at  last 
month’s  Nexpo  ’99  in  Las  Vegas. 

More  suppliers  delivered  more  of  the 
speed  that  newspapers  require.  And  more 
newspapers  made  the  commitment  to  a 
technology  that  until  now  had  generated 
much  interest  but  little  spending,  especially 
by  larger  dailies.  Perhaps  most  tantalizing 
is  a  machine  that  may  run  more-ordinary 
plates  at  the  highest  speed  yet.  Production 
models  of  that  imager,  however,  are  not  ex¬ 
pected  to  be  available  until  fall. 

Twenty-five  years  ago,  engineer  Joe 
Donahue  showed  his  first  laser  platemak¬ 
ing  device.  Trials  of  that  Eocom  imager 
with  a  raster-image  processor  in  the  early 
1980s  at  the  Observer-Dispatch,  Utica, 
N.Y.,  did  not  lead  to  practical  platesetting, 
even  though  Hastech  supplied  a  system  to 
output  full  pages.  While  the  industry  was 
still  far  from  the  kind  of  pagination  need¬ 
ed  to  fully  exploit  direct  output  of  plates, 
several  companies,  including  Dow  Jones 
&  Co.  Inc.,  pursued  CTP. 

Donahue  pursued  other  products  for  the 
electronics  industry  until  1 996,  when  avail¬ 
able  imaging  technology  and  newspapers’ 
implementation  of  pagination  had  reached 
levels  that  made  another  mn  at  CTP  worth 
the  risk.  This  was  especially  the  case  for 
major  metros,  which  Donahue  saw  as  the 
“best  match’’  for  the  technology  he  would 
employ,  according  to  Norm  Bogen,  sales 
and  marketing  vice  president  of  Sonoran 
Scanners  Inc.,  where  Donahue  is  president. 

He  came  late  to  the  game.  CTP  had  be¬ 
come  a  viable,  if  expensive,  output  option 
since  its  reintroduction  in  the  early  1990s 
using  a  new  Gerber  imager  and  Hoechst’s 
N90  plate  (Hoechst  bought  Eocom  in 
the  late  1970s  and  sold  it  to  Gerber  in 
the  1980s).  Competitors  were  many,  and 


their  products  were  beginning  to  sell. 

But  Donahue  claims  something  no  one 
else  has;  a  very  fast  imager  with  an  ultra¬ 
violet  laser  capable  of  exposing  convention¬ 
al  UV-sensitive  offset  plates  and  extra-sen¬ 
sitive  versions  that  give  the  system  its  speed 
(his  Eocom  system  also  tried  UV  plates). 

But  whereas  everyone  else  had  a  ma¬ 
chine  to  show  or  demo,  Sonoran  brought 
only  a  video  animation  to  Nexpo.  Its  proto¬ 
type  remained  at  its  Tucson,  Ariz.,  head¬ 
quarters.  “We  plan  to  build  two  or  three 
machines  this  year,’’  says  Bogen.  Avail¬ 
ability  of  the  CactusSetter  is  set  for  October. 

Exposing  250  broadsheet-page  plates 
(125  double  trucks)  per  hour  taking  TIFFs 
over  Ethernet  to  a  watched  folder,  the 
l,016/l,27()-dpi  CactusSetter  aims  for  sites 
using  more  than 
2(),(XX)  plates  per 
month,  according 
to  Sonoran. 

The  idea  of  the 
CactusSetter  has 
appeal  because  it 
achieves  its  high 
speed  in  part  by 
relying  on  a  less- 
costly,  more-fa¬ 
miliar  plate.  It  ex¬ 
poses  extra-sen¬ 
sitive  UV  plates 
that  carry  “a  mod¬ 
est  price  premi¬ 
um”  over  conven¬ 
tional  UV  olfset  plates,  but  are  not  as 
expensive  as  visible-light  or  infrared  laser- 
exposed  plates  —  a  big  factor  in  figuring 
CTP’s  total  cost. 

As  for  UV  lasers  (the  basis  of  NAPP 
Systems’  flexo  adaptation  of  a  Cymbolic 
Sciences  imager),  Bogen  concedes  that 
“they  are  costly,”  raising  the  price  of 
CactusSetter  to  “about  $  100,000  more  than 
a  visible-laser  machine  of  the  same  speed.” 

The  laser,  says  Bogen,  may  last  but  two 
years,  and.  assuming  a  service  life  of  only 
one  year,  a  CactusSetter  may  cost  $30,000 
to  $40,000  more  a  year  to  operate  than 
other  high-volume  platesetters. 

Nevertheless,  Bogen  says  that  when  cal¬ 
culated  for  producing  a  quarter-million  to 


a  half-million  plates  annually,  “then  the 
additional  operating  cost  ...  is  between  8 
and  14  cents  per  square  foot”  of  plate, 
compared  with  an  extra  30-50  cents  per 
square  foot  for  visible-light  plates. 

“We  need  a  plate  that’s  five  times  more 
sensitive,”  says  Bogen.  “All  the  plate  guys 
have  fast  UV  plates.”  (Pitman  Co.  promi¬ 
nently  advertised  them  above  its  Nexpo 
booth).  Can  a  shop  run  conventional  UV 
plates  in  a  pinch?  “Absolutely,”  replies 
Bogen.  stressing  that  the  required  expo¬ 
sure  time  is  longer.  All  plates  use  standard 
processing  chemistry. 

A  side-loading  cart  holds  up  to  l.(X)0 
single-page  plates.  Slipsheets  are  unneces¬ 
sary  (automatic  removal  is  an  option),  says 
Bogen,  because  “UV  plates  typically  have 
a  harder  surface 
than  visible  or 
thermal  plates 
[soj  they  don’t 
scratch  as  easily.” 

One  double  or 
two  single  plates 
automatically 
transfer  onto  a 
stage  that  ad¬ 
vances  under  a 
high-power  laser 
scanning  across 
13Vk  inches  — 
wide  enough  to 
image  pages  of 
all  North  Amer¬ 
ican  dailies  except  The  Wall  Street  Journal 
(Just  over  1474  inches).  The  stage  returns  to 
its  original  position  and  the  imaging  head 
shifts  to  the  parallel  path  that  the  second, 
adjacent  plate  follows  as  the  stage  once 
again  advances.  In  the  case  of  a  double 
truck,  the  two  scans  must  be  aligned  to  pro¬ 
duce  the  panoramic  image. 

The  CactusSetter  features  Sonoran-sup- 
plied  optics,  a  6-inch-thick  granite  table  to 
stabilize  the  mechanics,  and  an  option  that 
scales  RIP’d  data  to  shrink  page  images  cre¬ 
ated  for  54-inch  webs  to  those  required  after 
conversion  to  50  inches.  Ancillaries  such  as 
processor,  transport,  and  punch  bender  will 
come  from  other  manufacturers. 

Among  those  other  manufacturers. 


Sonoran  Scanners’  rendering  of  its  high-speed 
CactusSetter  UV  laser  plate  exposure  unit 
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Camfeldt  America  showed  a  processor  on¬ 
line  to  Purup-Eskofot’s  Imagemaker,  a  red- 
or  blue-laser  imager  in  four  models.  The 
smaller  film  imager  can  be  upgraded  at  the 
customer  site  to  a  larger  format  and/or  con¬ 
verted  to  small  or  large  plate  exposure. 

With  the  versatile  new  packaging  of  ex¬ 
isting  technologies,  “you  can  change  your 
mind  . . .  without  changing  equipment,”  says 
Rich  Thielebeule,  Purup  regional  sales  man¬ 
ager.  “[It’s]  giving  our  customers  the  ability 
to  protect  their  investments,”  adds  the  firm’s 
new  CEO,  William  Schulin-Zeuthen. 

Imagemaker  handles  roll  film,  metal 
plates,  and  polyester  plates  simultaneously, 
directing  each  to  separate  processors.  It 
accepts  14  different  punch  heads,  allowing 
the  operator  to  turn  on  whichever  is  needed 
for  a  given  film  or  plate.  The  units’  inte¬ 
grated  air  conditioning  helps  ensure  film’s 
dimensional  stability  for  better  registration. 

The  Danish  company  says  use  of  the 
243  degrees  of  its  cast-iron  drum’s  inside 
circumference  improves  exposure  accura¬ 
cy  for  ±0.005mm  repeatability.  One  hun¬ 
dred  plates  in  five  sizes  and  thicknesses 
can  be  automatically  fed  to  the  drum. 

The  Chicago  Sun-Times  ordered  eight 
smaller-format  B2  CtF  Imagemakers,  for 
film  up  to  approximately  3172  inches  by 
2474  inches).  Four  were  installed  by  Nexpo. 

Unlike  the  Imagemaker,  the  DMX  uses 
300  degrees  of  circumference  within  an 
aluminum  drum  to  deliver  approximately 
100  single  broadsheet-page  plates  per  hour 
at  typical  newspaper  resolutions  by  imag¬ 
ing  two  page  files  on  a  double  plate  that  is 
subsequently  severed  by  an  online  cutter. 
A  DMX  can  expose  silver-halide,  silver- 
coated  and  photopolymer  plates. 

The  company  reported  several  sales  of 
DMX  platesetters  similar  to  the  two  used  by 
The  Roanoke  (Va.)  Times.  In  Melbourne, 
Florida  Today  began  using  a  DMX  2737 
two  weeks  before  Nexpo,  where  Purup 
announced  two  major  sales: 

•  Investor’s  Business  Daily  ordered  23 
DMX  units  —  three  at  its  own  print  site 
(where  a  sister  company  keeps  them  run¬ 
ning  round-the-clock)  and  20  for  10  con¬ 
tract  print  sites,  all  of  which  print  a  total  of 
325,000  copies  —  in  a  $7  million  order 
that  includes  an  EskoScan  2436  scanner, 
an  Imagemaker  magnum,  and  one  New- 
Age  RIP  to  drive  all  23  platesetters. 

•  Six  DMX  units  on-line  to  Agfa  proces¬ 
sors  went  into  three  of  the  1 1  sites  serving 
Italy’s  L’Espresso  newspaper  group,  pub¬ 
lisher  of  the  800,000-circulation  La  Repuh- 
hlica,  numerous  local  dailies,  weeklies,  and 
magazines.  L’Espresso  reports  good  results 


and  ink  savings  using  Agfa  Lithostar  plates 
and  has  begun  testing  polyester  plates. 

Using  the  Internet  and  video  cameras 
built  into  its  equipment,  Purup  can  now 
remotely  monitor  installed  machines  so 
that  it  can  inform  users  of  service  needs 
before  problems  arise  —  an  option  already 
used  by  L’Espresso. 

After  testing  CTP  imagers  from  two 
manufacturers,  as  well  as  related  software 
—  all  supplied  by  Pitman  Co.  —  USA 
TODAY  signed  for  68  platesetters:  56 
Barco  Graphics  CrescentNews  imagers 
and  a  dozen  Agfa  Polaris  machines. 

Parent  company  Gannett  (which  under¬ 
took  an  early  effort  at  laser  letterpress 
platemaking)  supplies  satellite  capacity  for 
transmitting  to  the  national  daily’s  33  print 
sites  the  page  facsimile  files  created  at  its 
Rosslyn,  Va.,  headquarters. 

Capable  of  outputting  50  plates  per  hour 
and  equipped  with  an  internal  register 
punch,  the  new,  internal-drum  CresentNews 
images  aluminum  or  polyester  plates  in  a 
maximum  area  of  2374  inches  by  36  inches 
with  a  frequency-doubled  YAG  (green)  laser 
at  1,000-  and  2,000-dpi  for  100-150  Ipi 
screen  mlings.  It  will  image  one  page,  one 
double-truck,  or  two  pages  simultaneously; 
can  anamorphically  resize  image  width  or 
length;  and  automatically  removes  slipsheets 
from  between  unexposed  plates.  A  single¬ 
cassette  version  holds  80  double-truck 
plates;  a  dual-cassette  version  holds  80  dou¬ 
ble  trucks  and  160  single  broadsheet  pages. 

For  some  higher-volume  sites,  the  two- 
plate,  flatbed  Polaris  can  output  96  plates 
per  hour  (100-t-  pph  at  1,016  dpi),  imaging  a 
maximum  area  of  24  inches  by  39  inches.  Its 
trolley  holds  punched  or  unpunched  plates. 

Until  now,  transmitting  editorial  pages 
and  ads  has  taken  12  hours,  not  including 
overnight  delivery  of  hard  copy.  Com¬ 
bining  workflow  software  and  platesetting 
is  expected  to  cut  that  time  to  472  hours. 
USA  TODAY  production  vice  president 
Ken  Kirkhart  says  the  CTP  devices  will  get 
plates  on  press  perhaps  20  minutes  sooner 
or,  alternatively,  permit  later  press  starts  for 
late-breaking  news  or  late  sports  scores. 

Transition  to  CTP  involves  both  film 
and  plate  output.  Full  conversion  is  antici¬ 
pated  by  year’s  end. 

The  full  system  imstallation,  managed 
by  Pitman,  includes  Agfa’s  IntelliNet 
workflow-management  software,  PH  W32 
N  processors,  and  N90  plates,  and 
Intergraph  Corp.’s  network-communica¬ 
tion  system.  Agfa  says  about  $5  million 
was  paid  for  its  hardware  and  software. 

At  Nexpo,  Agfa  demonstrated  its  Just- 


released  Polaris  lOOE,  an  85-pph  (at  1,016 
dpi)  version  of  its  widely  installed  Polaris 
100  that  is  “simplified  a  little  bit  to  get  the 
price  down,”  says  Douglas  Seeley,  who 
heads  plate  production  for  Agfa. 

Though  more  “economical,”  the  lOOE, 
he  adds,  does  sport  new  features,  such  as 
adjustable  register  stops  and  a  trolley  for 
single  plates  (up  to  600),  double  trucks,  or 
both.  It  includes  automatic  plate  handling, 
processing,  and  slipsheet  removal. 

A  “premature”  press  release  promoted 
a  Polaris  XT,  which  achieves  150  pph  by 
exposing  two  plates  at  a  time.  Seeley  says 
Strobbe,  the  Polaris’  Belgian  manufactur¬ 
er,  “is  working  on  some  machines  for  the 
Financial  Times,  and  they  will  be  faster,” 
but  will  “not  have  our  name  on  it.” 

Still,  Agfa  showed  such  related  products 
as  its  IntelliNet  and  IntelliNet  Light 
NewsFlow  for  CTP  workflows,  the  AgfaJet 
Sherpa,  which  proofs  on  rollfed  newsprint, 
and  IntelliTune  automatic  color  analysis 
and  adjustment  software.  Short  of  CTP,  it 
also  introduced  NewSpeed  film,  which 
develops  up  to  33%  faster  than  other  films 
while  using  up  to  30%  less  chemistry. 

Introduced  Just  weeks  earlier  in  Europe, 
the  wide,  fast  version  of  Autologic  Infor¬ 
mation  International’s  (All)  APS  3850CTP 
appeared  at  Nexpo  under  a  sign  boasting  its 
first  North  American  buyer.  William 
Moore,  operations  director  at  The  Plain 
Dealer,  Cleveland,  says  the  395,000-circu¬ 
lation  daily  will  adopt  CTP  gradually,  start¬ 
ing  with  one  3850  platesetter  and  three 
3850  film  imagesetters. 

Similar  to  the  3850CTP,  new  optics  for 
27-inch  imaging  permit  exposure  of  two 
plates  in  the  page-length  direction  as  the 
plates  travel  in  tandem  (rather  than  side  by 
side)  in  the  fast-scan  direction  through  the 
imager,  says  marketing  manager  Tom 
LeJeune.  The  machine  is  rated  at  two  pairs 
of  plates  per  minute,  or  240  plates  per  hour. 

As  a  plate  automatically  is  picked  up 
from  the  cassette,  its  slipsheet  is  shaken 
free,  peeled  back,  and  dropped  into  a  waste 
bin  as  the  plate  moves  forward.  LeJeune 
says  driven  rollers  confer  a  speed  advan¬ 
tage  over  a  moving  platform  because  there 
is  no  plate  to  load  and  pull:  almost  as  soon 
as  one  plates  emerges  from  the  exposure 
unit,  another  is  entering. 

The  3850CTP  runs  Western  Lithotech 
DiamondPlates  and  Agfa  N90As.  All,  says 
LeJeune,  will  supply  plates,  transporters, 
and  processors  from  both  manufacturers  (as 
well  as  the  Glunz  &  Jensen  processor)  or 
the  customer  can  “drive  his  own  deal”  based 
on  plate  purchases.  Hi 
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upscale  southern  California  market. 
Gross  near  $600M.  Cash  Flow  to 
owners  30%.  Call  Jim  Hicks  (Bolitho- 
Cribb  &  Associates)  (307)  684-9407. 


750Sald-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (XX) 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)  626-6440 
Fax  (909)  624-8852 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 

PHILLIPS  PROPERTIES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fox  (850)  537-4050 

NEWSPAPERS  FOR  SALE 


BUSINESS  DEVELOPMENT 


McGann  &  Co. 

New  and  Old  Media  projects/ventures 
imcgann@aug.com 
(904)826-1335 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To . . . 
wvrtw.mediamergers.com 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


FOR  CURRENT  LISTINGS 
GOTO 
cribb.com 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St,  Suite  21 4-7 
Boca  Raton,  FL  33432 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  far  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


KAMEN  &  CO.  GROUP  SERVICES 
Appraisers/Management  Consultants 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (5 1 6)  379-38 1 2 


TRADE  NEWSPAPER  for  arts  and  crafts 
industry.  Bi-monthly.  Can  locate  any¬ 
where.  Send  replies  to  Box  08889, 
Editor  &  Publisher. 


WISCONSIN  (SOUTHERN).  Adjudicated 
community  newspaper,  established 
1 937.  Servicing  a  great  small  community. 
Good  management.  Write  Box  08793, 
Editor  &  Publisher. 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
vrtwvv.mediamergers.com 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 


$100K  CASH  FLOW  at  this  turn-key 
Iowa  newspaper  +  shopper.  $325K. 
Terms.  (515)  740-0336  leave  message 


NEWSPAPER  BROKERS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


DORAAAN  E.  CORDELL 
Specially  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


‘A  traditloii  of  service 

to  community  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  ” 

Bolitho  Media  Service 

Brokers  •  Appraisers  •  Consultants  vlM. 

(590)  421-9600 

P.O.  Box  1985  •  Ada,  OK  74821-1985  Tom  Bolitho 

Web  address:  bolitho.com  •  e-mail:  bolilho@bolitho.com 


Confidential  Appraisals  Bolitho-Cribb  We  have  sold 
for  Estate,  ESOP,  «  Accnz-iafoc  thousands  of 
Partners,  Bank,  Tax,  ^  Associates  publishing  companies 

Stock,  Assets  since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb^mtnet 


307-604-9407 
336  us  16  East, 

V  Buffalo,  WY,  828M 
Jfhicks@trib.com 


Tom  KaravakJs 
715-256-0081 
268  Edgemere  Way  E., 
Naples,  FL  341  (» 
tokis@mindsDrina.conr 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


NEWSPAPERS  WANTED 

FACKEIMAN  NEWSPAPERS  SEEKS  to 
add  qualify  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential. 

Call  Marc  A.  Richard  (850)  785-7709  or 
mail  Box  2265,  Panama  City,  FL  32402. 


Leader  in  Sale 
of  Community 
Newspapers 

Chixk  our  Kifcrouccs 
(214)265-9300  Ted  Rickenbacher 

Rickcnbachcr  Media 


()7,T1  IX-SU)  Or,  l)all;i.s,  TX  TSJii 
WWW .  ri<.'kcnlxi(.Tn.’niK‘dia.c(  mi 


NEWSPAPERS  WANTED 

WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $  1 OOK  to  $  1 OOM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440 
Fax  (909)  624-8852 


Failh  IS  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


PUBLICATIONS  WANTED 

ARE  YOU  SELLING  or  thinking  about 
it?  Larry  Ross  Advertising,  Inc.  is  look¬ 
ing  to  purchase  publications  and  direct 
mailing  programs.  Open  to  all  types 
and  frequencies.  Please  contact  Larry 
Ross  at  (/32)  679-6488,  or  mail  sam¬ 
ples  to  Larry  Ross  Advertising,  Inc., 
2500  Route  9  South,  Old  Bri^e,  NJ 
08857 


FAX  your  ad  to  212  #929  ♦1259 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)997-9355 
Fax  (256)  997-9656 


BUY -SELL -TRADE 
Contact  Dick  Swaney 
Pioneer  Equipment 
Phone  (21 7)  431-0275 
Fox  (21 7)  431-0273 


LARGE  GROUP  OF  1 992  QUIPP  ; 

CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 

Kansa  480  Inserters  I 

MID-AMERICA  GRAPHICS,  INC.  j 

(800)  356-4886  Fax  (8 1 6)  887-2762  I 


MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


_ MAILROOM _ 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•Spare  Parts  ‘Training  •Installation 
•Mailroom  Systems 
•Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phone:  (5U)  843-3003 
Fax:  (516)  843-2280 


MELVILLE,  NY 


_ PRESSES 

BESTSELEaiONOF 
USED  NEV/SPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(8 1 5)  648-46 1 1  Fax  (8 1 5)  648-2856 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


OFFERED  FOR  SALE 
6-unit  Harris  V-22  press  with  JFl 
(older,  roll  stands,  and  press  drive. 
6-unit  News  King  press  (3  floor  units, 

3  stacked)  with  106  folder,  roll  stands 
and  press  drive.  Tel:  (941 )  561  -6401 . 
E-mail:  inter@sprintmail.com 
Inter-Continental  Graphics,  Inc. 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


_ PRESSES 

USED  NEWSPAPER  PRESSES. 
Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 


WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantify, 
anywhere.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher /Trimmers 
All  AAailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997  9355 

_ Fox  (256)  997-9656 _ 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


PRESSES 


Inland  Newspaper  Machinery 
Corporation 

For  a  complete  list  of  presses: 

WWW.  inland  news.com 


INDUSTFIY 

SERVICES 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  •  Expansion  •  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(51 6)  379-2797/(727)  786-5930 

CIRCULATION  SERVICES 

INI  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


!!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS!!!!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)247-2338 

www.circulation .  net 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 

I  BLENKARN  TELEMARKETING 

j  •  Auto  pay  experts 
,  •Automatic  Bank/ 

1  Credit  Card  Transactions 
I  Joseph  Skoff  (800)  218-6731 

j  HEADLINE  PROMOTIONS,  INC. 

I  TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

SPEQRUM  MARKETING  SERVICES 
I  A  teleservices  salufion  for 

I  ‘Cold-call  projects 
•Stop- saver  projects 
:  •Up-grade  projects 

Cali  Doug  Reese  at  (800)  972-6778 


TELE  DIREa  MARKETING,  INC. 

(91 2)  226-6100  Fax  (91 2)  226-5414 
“newspaper  telemarketing  experts” 


i  COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched- 
I  uling  &  circulation.  Fake  Brains, 
j  Tel:  (303)  791 -3301 

j  hltp://www.fakebrains.com 

i  PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 

_ TRAINING _ 

NEWSPAPER  SALES  MAGIC  Subscrip¬ 
tion  sales  training  topes.  4  upbeat 
topes  show  how  to  close/ objections 
American  Reading  Association 
(888)  747-2949  sales@magicm.com 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Con.sultant.s 

“We  will  be  at  the  NAA  coni'erence  in  Chicagu, 

July  18-20,  tall  today  it' you  would  like  to  meet.” 

Ron  Haa.s  &  Associate.s 

713-977-8955  Fax  713-977-%56 
e-mail:  rhaas^rhaas.cnm 

Ron  Haw 

www.mediainfo.com 


EDITOR  a  PUBLISHER  /  JULY  10.  1999 


33 


11  W  191h  street.  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mecliainfo.conn  •  micheiea@mediainfo.com 


HELP  WANTED 

ACADEMIC 

DIREaOR  OF  SCHOOL  AFFAIRS 

The  Graduafe  School  of  Journalism  af 
fhe  Universify  of  California  at  Berkeley 
is  seeking  a  full-time  Director  of  School 
Affairs.  The  director,  working  closely 
with  the  dean,  has  overall  responsibil¬ 
ity  for  virtually  all  aspects  of  the  school 
including  helping  set  the  academic 
priorities  and  curriculum,  selection  of 
teaching  fellow  and  lectures,  manage¬ 
ment  of  the  budget  and  supervision  of 
the  staff.  The  director  also  may  teach  a 
journalism  class  when  appropriate. 

Knowledge  of  fhe  file  of  journalism, 
including  a  thorough  understanding  of 
the  professional  skills,  ethical  standards 
and  current  trends  in  the  new  media  is 
important.  Strong  skills  in  budget  and 
financial  management  are  critical. 
Salary  will  be  cammensurate  with 
qualifications  and  experience. 

To  apply,  send  cover  letter/resume  to 
UC  Berkeley-HR,  Job#06-802-80/ 
MSP,  2200  University  Avenue,  Room 
7G,  Berkeley,  CA  94720-3540.  Or  E- 
mail:  applyucb@uclink4.berkeley.edu 
Visit  our  Web  site  at 
http:/ /hrweb.berkeley.edu/hrjobs.htm 
Resume  Review  begins  July  30, 1 999 
EEO/AA 

ADMINISTRATIVE 

DIREaOR  OF  PUBLICATIONS 
Overall  production  responsibility  for  all 
print  materials  for  Anderson  School  At 
UCLA.  Demonstrated  skill  writing  for 
fundraising/ development/ promos/ 
academia.  Coordinate  comprehensive, 
integrated  graphics  design  system, 
working  within  publications  policies/ 
guidelines.  Work  with/supervise  photo¬ 
graphers/  designers/ editors/ printers/ 
vendors.  Edit  marketing  materials  for 
high  level  executives/offices.  Must 
have  knowledge  of  graduate  manage¬ 
ment  education.  Ability  to  identify/ 
write  for  target  markets.  Fax  resume/ 
cover  letter  to  (3 1 0)  206-9856. 

GENERAL  MANAGER:  A  high  energy 
director  to  lead  a  group  of  9  Weekly 
Newspapers  and  3  Shopper/TMC's  in 
Baker/ Amite,  LA.  Must  be  experienced 
in  newspaper  management  with  ability 
to  expand  markets.  Benefits,  including 
401  (k)  plan.  Mail  resume,  please 
include  history  and  your  salary  require¬ 
ments  to  THE  EUNICE  NEWS,  P.O. 
Box  989,  Eunice,  LA  70535. _ 

GENERAL  MANAGER 

The  Sacramento  Bee  seeks  a  General 
Manager  to  oversee  the  advertising 
department  for  Neighbors,  The  Bee's 
award-winning  community  news 
division.  Responsibilities  include 
managing  two  soles  managers,  a  com¬ 
munity  publications  manager  and  o 
staff  of  1 2  salespeople.  A  minimum  of 
5  years  managing  a  community  news¬ 
paper  is  desired.  Neighbors  publishes 
in  a  four-county  area.  Send  resume 
and  cover  letter  to  Steve  Bernard,  Vice 
President  of  Advertising  and  Market¬ 
ing,  The  Sacramento  Bee,  2100  Q 
Street,  Sacramento,  CA  9581 6. 


ADMINISTRATIVE 

I  GENERAL  MANAGER 

!  Excellent  opportunity.  Prize-winning 
j  weekly  in  western  Massachusetts  city, 
looking  for  independent,  energetic, 
experienced,  self-starter  to  build  sales. 
Salary  plus  incentives.  Send  resume  to 
Box  08687,  Editor  &  Publisher. 

MERGERS/ACQUISITIONS-MIDWEST 
We  are  seeking  a  “rain  maker"  to 
round  out  our  team  of  regional 
brokers.  Ideal  candidate  will  have 
strong  publishing  background  backed 
by  solid  industry  contacts.  Exceptional 
earnings  potential.  Contact:  Larry 
Grimes,  W.B.  Grimes  &  CO.  (Est. 

1 959),  (301 1253-501 6; 

lgrimes299@aol.com 

ADVERTISING 

i  AD  DIREaORS  NEEDED! 

Paper  People  recruitment  service  has 
clients  needing  ad  directors  at  daily 
j  newspapers  in  Minnesota,  Alabama 
I  and  Texas.  Excellent  pay,  benefits  and 
opportunity  for  advancement.  In  con¬ 
fidence  contact  Jerry  Turner  at 
jturner@mmind.net  or  (918)  542-8861 
to  see  if  this  position,  pay  and  oppor¬ 
tunity  fits  you. 

ADVANCEMENT 

See  how  far  your  newspaper  career 
j  can  go  with  Boone  Newspapers,  Inc. 

I  See  the  JOBS  page  at  our  web  site: 

I  _ www.boonenewspapers.com _ 

ADVERTISING  DIREaOR 

I  Come  grow  with  us!  We  just  added 
j  our  seventh  day  and  are  looking  to 
I  grow  circulation  in  this  fast  growing, 
j  sunny,  southern  California  community. 

!  We  are  looking  for  an  experienced,  com- 
I  munity  minded,  advertising  pro- 
j  fessional  with  exceptional  people  skills 
to  lead  our  talented  staff  into  the  new 
millennium.  If  you  are  looking  for  an 
I  opportunity  to  make  a  difference  in  the 
1  community;  if  you  are  interested  in 
i  working  for  an  organization  where 
I  your  contributions  will  be  recognized 
and  rewarded;  if  you  are  able  to 
!  inspire  teamwork  and  cooperation 
I  among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa- 
I  per,  then  send  us  a  resume,  and  cover 
letter  that  demonstrates  your  sales  and 
j  marketing  skills,  and  your  passion  for 
excellence.  We  are  the  Antelope  Valley 
I  Press,  a  family  owned,  midsize, 

!  award-winning,  community  daily  serv¬ 
ing  the  rapidly  growing  communities  of 
the  Antelope  Valley  including 
Palmdale,  and  Lancaster,  CA.  Send 
your  application  material  to: 

William  C.  Markham 
Publisher 

The  Antelope  Valley  Press 
P.O.  Box  4050 
Polmdole,CA  93590-4050 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
sales  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Catholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Base  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48106  or  fax  to  (734)  930-31 79. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Ready,  Fire,  Aim! 

If  you  develop  sound  business  ideas 
overnight  and  want  to  implement  them 
the  next  day  withaut  a  lot  of  red-tape 
then  you  should  apply. 

Vast  untapped  revenues  await  the 
sales-oriented  Ad  Director  who  comes 
to  work  for  this  family  owned  daily  in 
beautiful  southern  Kentucky!  Every 
year  a  couple  new  major  chain  stores 
discover  our  growing  college  town,  but 
there's  still  plenty  of  locally  controlled 
advertising  left  to  sway  our  way. 

The  best  candidate  will  have  3-5  years 
newspaper  advertising  management 
experience  with  emphasis  on  soles 
training  and  development. 

This  is  a  gcxxJ  opportunity! 

Apply  to  Mark  Van  Patten,  general 
manager.  Daily  News,  P.O.  Box 
9001 2,  Bowling  Green,  KY  42102. 
_ Fox:  (270)  781-0726 _ 

CLASSIFIED  ADVERTISING  MANAGER 

We  have  an  immediate  opening  for  a 
Classified  Advertising  Manager.  Our 
growing  market  includes  a  22,000 
circulation  daily,  a  Zoned-daily,  three 
weeklies,  Internet  and  a  variety  niche 
publications.  We  need  an  energetic 
and  sales-driven  individual  to  leacT our 
eight-member  classified  sales  team  to 
the  next  level.  This  position  is  responsi¬ 
ble  for  classified  display,  and  transient 
(reader)  sales  department,  plus 
automotive  and  real  estate  categories. 

Major  responsibilities  include:  devel¬ 
oping  news  business;  creating  market 
plans  that  increase  classified  revenue; 
leading  a  staff  of  eight;  developing  pro¬ 
motions;  telesales,  and  Internet  sales. 
The  ideal  candidate  will:  be  a  sales- 
driven  individual  with  a  proven  track 
record;  have  a  minimum  of  three  years 
of  newspaper  management  experience 
combined  with  outside  sales  experi¬ 
ence;  be  a  team  player  with  the  ability 
to  motivate  the  team,  and  be  goal 
driven. 

We  offer  a  top  salary,  commission, 
bonus,  401  (k),  and  excellent  benefits. 
The  Spectrum,  a  Thomson  Newspaper, 
is  located  in  Utah's  Color  Country  sur¬ 
rounded  by  National  Parks.  We  extend 
south  into  Mesquite,  Nevada  and  north 
to  Cedar  City.  This  is  the  opportunity  to 
live  in  one  of  the  world's  most  beautiful 
places. 

Please  mail,  or  E-mail  your  resume  and 
a  cover  letter  telling  us  why  we  need 
you.  Also  tell  us  how  much  money  you 
would  like  to  make.  And  please  get  it 
to  us  by  July  20,  1 999,  Linda  Lindus, 
The  Spectrum,  275  East  St.  George 
Blvd.,  St.  George,  UT  84770  or  E-mail 
to  Llindus@thespectrum.com 


I _ ADVERTISING _ 

j  CLASSIFIED  ADVERTISING  DIREaOR 

j  The  Pittsburg  Tribune-Review,  one  of 
the  nation's  fastest  growing  newspa¬ 
pers,  is  currently  recruiting  for  a  pro¬ 
ven  Classified  Advertising  Director. 
This  is  an  exceptional  opportunity  to 
join  a  growing  and  dynamic  organiza¬ 
tion  in  a  revitalized  region  that  has 
also  been  named  one  of  America's 
most  liveable  cities.  We  are  seeking  an 
ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  Cam- 
petence  to  coach  sales  staff  and  train 
them  on  new  print  and  Internet  market¬ 
ing  opportunities  is  also  beneficial. 

I  The  qualified  candidate  will: 

•Have  3  to  5  years  Classified  Advertis¬ 
ing  management  experience. 

•Be  detailed  oriented  with  the  ability  to 
handle  multiple  projects 
•Enjoy  a  competitive  fast-paced, 
changing  environment 

j  •Be  experienced  in  Internet  ad  sales 

We  offer  a  competitive  salary  and 
benefits  package  that  includes  a  choice 
of  healthcare,  dental  and  eye  care 
plans,  paid  vacation,  long  and  short 
term  disability  and  a  matching  401  (k) 
program.  Please  send  resume  and 
salary  requirements  to  Tribune-Review, 
Attn:  A.  Mroz,  622  Cabin  Hill  Drive, 
Greensburg,  PA  1 5601  or  E-mail  to: 
amroz@tribweb.com 
No  phone  calls,  please 

CLASSIFIED  MANAGER 
Take  charge  leader  sought  to  jump 
start  classified  department.  Join  the 
team  of  the  largest  shopper  in  the 
Washington  DC  area.  Minimum  5 
years  management  experience 
required.  Top  Salary,  Bonuses,  401  (k). 
Benefits  &  More.  Fax  resumes  only  The 
Merchandiser  Newspaper  (301)  258- 
0423,  Attn:  M.L.  Griswold,  Publisher. 

MAJOR  ACCOUNTS 
SALES  MANAGER 

The  Sacramento  Bee  has  an  opening 
for  a  Major  Accounts  Sales  Manager 
to  lead  our  Retail  Advertising  major 
accounts  sales  team.  The  Manager  will 
be  responsible  for  managing  and 
motivating  this  team  in  achieving  indi¬ 
vidual  and  collective  group  and 
departmental  revenue/volume  perfor¬ 
mance  objectives.  We  are  seeking 
an  individual  with  newspaper  retail 
advertising  management,  with  experi¬ 
ence  in  major  accounts.  The  Sacra¬ 
mento  Bee  offers  a  competitive  salary 
and  bonus  structure  plus  an  extensive 
benefits  package  including  401  (k)  and 
fitness  and  child  care  centers.  Please 
fax  resume  and  cover  letter  to  (916) 
321-1984.  Or  mail  to  The  Sacramento 
Bee,  Human  Resources,  P.O.  Box 
1 5779,  Sacramento,  CA  95852. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements:  Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display:  Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


_ ADVERTISING _ 

RECRUITMENT  ADVERTISING 
SALES  MANAGER 

The  Hartford  Courant  is  looking  for  a 
seasoned  Recruitment  Advertising 
Sales  Manager  to  strategically  lead, 
manage  and  motivate  its  recruitment 
advertising  sales  team  to  exceed 
budget,  increase  market  share  and 
exceed  customer  expectations.  Take 
charge  of  a  category  facing  exciting 
challenges.  Lead  this  sales  team  into 
the  next  century,  and  through 
innovative,  out-of-the-box  thinking, 
provide  employers  and  job  seekers 
with  the  products  and  tools  they  will 
keep  coming  back  to  use. 

Qualified  candidates  should  possess  a 
vision  and  passion  for  this  critical 
Classified  category,  have  a  sense  of 
humor  and  run  on  high  energy  and 
enthusiasm. 

Preferred  work  experience:  direct  ad 
agency,  job  fair  or  recruitment;  niche 
experience.  Recruitment  management 
background  can  be  online  only,  print 
or  both.  Will  consider  manager  from 
other  advertising  categories  if  strong 
recruitment  advertising  sales  in  a 
senior  position  is  part  of  background. 
College  degree  or  equivalent  business 
experience  is  required. 

Position  requires  the  following  strong 
basic  management  skills:  excellent 
interpersonal  skills,  strong  oral  and 
written  communication  skills,  and  out¬ 
standing  leadership  skills  with  a  focus 
on  team  building,  budget  control,  busi¬ 
ness  plan/project  development  and 
prioritization.  A  commitment  to 
diversity,  staff  development  and  one- 
on-one  coaching  is  essential.  We  offer 
excellent  salary  and  compensation 
plan,  401  (k)  and  benefits  package. 
Please  send  resume,  cover  letter,  and 
salary  requirements  to: 

Hartford  Courant 
Employee  Services  Department 
285  Broad  Street,  Hartford,  CT  061 1 5 
E-mail:  hcresumes@courant.com 
Fax:  (860)  520-3000 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer 
Committed  to  Workforce  Diversity 


RETAIL  ADVERTISING  MANAGER 

1 28,000  Sunday  circulation  newspa¬ 
per  is  seeking  experienced  leadership 
to  direct  a  department  of  26.  The 
Clarion-Ledger  is  Mississippi's  largest 
daily  located  in  the  state's  capital  of 
Jackson.  Our  MSA  ranks  #119  in 
population  and  #95  in  HH  EBI  of 
$150,000-i-.  Jackson  typifies  the  new 
South  and  is  progressive,  attractive, 
growing,  sophisticated  market.  We 
seek  a  product  manager,  effective 
trainer  and  developer,  risk-taker  with 
an  established  management  success 
record,  and  a  consummated  planner. 
Please  send  your  confidential  resume  to 
Mr.  Lindsay  Carter,  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205.  Equal  Opportunity  Employer 


j _ ADVERTISING _ 

I  NATIONAL  ADVERTISING  SALES 

I 

j  A  leading  newspaper  and  marketing 
company  is  looking  to  expand  its 
national  sales  team  in  Chicago, 
Detroit,  and  Atlanta  markets.  We  are 
seeking  highly  successful,  self- 
motivated  experienced  sales  people 
that  will  be  responsible  for  developing 
revenue  from  national  and  regional  ad 
agencies  and  their  clients. 

Qualified  candidates  must  possess  an 
entrepreneurial  attitude  and  strong 
strategic  skills  as  well  os  outstanding 
communication,  writing,  and  organiza¬ 
tional  skills.  National  advertising  sales 
I  with  agency  contacts  preferred.  Com¬ 
petitive  salary  plus  commission,  sup- 
!  portive  environment  and  generous 
benefits.  If  you  are  ready  to  take  the 
next  step  and  wish  to  join  an 
innovative  company,  send  resume  to 
Box  08881 ,  Editor  &  Publisher. 


SALES  MANAGERS  NEEDED 
Florida  area  and  Mid-west  area. 
Keister-Williams  Newspaper  Services 
works  with  newspapers  to  sell  ads  on 
weekly  church  pages  and  other 
specials.  Newspaper  experience,  ad 
sales,  and  ability  to  travel  are 
required.  Challenging  position  has 
many  rewards  and  much  indepen- 
!  dence.  We  furnish  accounts,  pay 
salary  plus  expense  allowance,  and 
assist  on  ad  sales.  Contact  us  about 
Full  and  Part  time  positions. 

(800)  293-4709  Fax  (804)  293-4884 


SALES  MANAGER 
NATIONAL  ADVERTISING 

Under  the  direction  of  the  Classified/ 
National  Director  you  will  manage  the 
day-to-day  operations  of  the  National 
Advertising  department  which  is  com¬ 
prised  of  13  stoff  members.  As  the 
Sales  Manager  you  will  be  responsible 
for  developing  National  and  Regional 
revenue  sources,  setting  revenue 
objectives  and  developing  action 
plans  to  achieve  them.  In  addition,  you 
will  develop  yearly  plans  to  maximize 
existing  and  new  revenue  generation 
from  the  marketplace  to  support  the 
attainment  of  the  company's  strategic 
and  operating  plans. 

The  candidate  we  seek  will  have  5 
years'  outside  sales  experience  with 
print  or  other  media  and  have  a  full 
understanding  of  the  sales  process. 
Must  have  a  minimum  of  2  years' 
experience  as  a  Sales  Manager  with  a 
proven  ability  to  develop  strategic, 
operational  and  project  plans.  Must 
hove  strong  management  skills  to  direct 
and  develop  staff  performance  stan¬ 
dards  and  measure/ recognize  success. 

To  apply  for  this  position,  send  your 
resume  and  your  salary  requirements 
to: 

The  San  Diego  Union-Tribune 
Human  Resources  Department 
Job#71-99/KKE&P 
P.O.  Box  120191 
San  Diego,  CA  921 12-0191 

An  Equal  Opportunity  Employer 
viww.uniontrib.com 


_ ADVERTISING _ ! 

NEWSPAPER  PUBLISHING  -  Portland,  I 
ME.  80MM  division  of  family  managed  I 
newspaper.  Report  to  VP  Advertising, 
with  a  staff  of  30.  Unionized  opera¬ 
tion.  Interested  parties  E-mail  resume  to 
krobertsl  ©erols.com  (specify  position). 

CLASSIFIED  DEVELOPMENT  MAN¬ 
AGER  -  Manage  all  aspects  of 
classified  department.  Develop  and 
implement  new  strategies  for  revenue 
growth.  Lead  new  tech  efforts. 
Budgetary  responsibility.  5-1-  years  in 
classified  department.  Excellent  com¬ 
munication  and  management  skills. 
Base  compensation  $75K  with  MBO  of 
20%. 

DISPLAY  ADVERTISING  MANAGER  - 
Direct  all  retail,  national  and  major 
accounts  to  ensure  revenue  goals  are 
met  and  customer  needs  satisfied. 
Develop  new  accounts  and  retain  busi- 
I  ness.  Set  and  manage  advertising 
budgets.  7-t-  years  in  Newspaper  busi¬ 
ness  with  strength  in  display  advertis¬ 
ing.  Excellent  communication  and 
management  skills.  Base  compensation 
of  $85K  with  MBO  of  20%. 

ART/EDITORIAL 

GRAPHICS  DESIGNER 

Colorful  and  lively  1 00,000-h  morning 
daily  in  Yale's  hometown,  seeks  a 
dynamic,  innovative  graphics  designer 
to  work  with  two  associates  on  graph¬ 
ics  presentation.  Strong  computer  and 
design  skills  essential.  Minorities  are 
encouraged  to  apply.  Letter,  resume 
and  3  samples  of  your  work  to  Jack 
Kramer,  editor.  New  Haven  Register, 
40  Sargent  Drive,  New  Haven,  CT 
06511-5918. 

NO  PHONE  CALLS,  PLEASE 

ART/GRAPHICS 

HTML/GRAPHICS  EDITOR 
I  Major  emergency  services  web  site 
[  seeks  Washington,  DC  area-based 
I  person  proficient  in  all  aspe<^s  of  HTML 
I  editing  and  some  graphic  design. 
Should  be  able  to  oo  HTML  coding 
without  use  of  any  “assist”  software  as 
well  as  use  of  FTP  software,  Photoshop, 
basic  use/implementation  of  CGI  and 
Perl,  JAVA  and  other  web  essentials. 
Qualified  person  should  also  be 
knowledgeable  about  current  and 
breaking  events  and  have  above  aver¬ 
age  writing  and  editing  skills.  E-mail 
your  resume  to  dave@coolwriter.net  or 
send  via  regular  mail  to  P.O.  Box  629, 
College  Park,  MD  20740.  Resumes 
sent  via  the  Internet  should  be  in  TEXT 
only  format  and  include  URLs. 

CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR  souaht  for 
group  of  weeklies  in  Zone  3.  Show  us 
track  record  of  3-5  years  in  growing 
subs  through  carriers  and  dynamic  pro¬ 
motions.  People  skills  a  must  for  recruit¬ 
ing,  retention,  customer  service.  Reply 
I  to  Box  08887,  Editor  &  Publisher. 


_ CIRCULATION 

CIRCULATION  DIREaOR 

JOIN  A  WINNING  TEAM 
Are  you  a  market-sawy  circulation 
executive  interested  in  joining  one  of 
the  most  innovative  and  leading  edge 
companies  in  North  America?  Are  you 
a  team  player?  A  natural  leader?  We 
could  have  a  spot  for  you.  Send  a  letter 
explaining  your  vision  for  driving 
readership  and  circulation  growth  in 
support  of  increased  market  penetra¬ 
tion,  along  with  your  resume  and 
salary  expectations  to  Box  08884, 
Editor  &  Publisher. 


CIRCULATION  DIREaOR 

An  opening  exists  at  this  award¬ 
winning  family  owned  mid-sized  daily 
and  Sunday  newspaper  located  in 
scenic  New  England  (or  a  career 
minded  Circulation  Director  who  has  a 
proven  record  of  sales  success  in  grow¬ 
ing  home  delivery  and  street  soles. 
Ideal  candidate  will  have  fresh  ideas, 
strong  work  ethic  and  demonstrated 
leadership  skills  supervising  a  staff  of 
young  and  eager  talent  as  well  as 
inter-facing  with  customers. 

Interested  persons  should  send  a 
resume,  cover  letter  and  sample  news¬ 
paper  to  Box  08885,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER 
Charming  New  England  coastal  com¬ 
munity  newspaper  is  looking  for  an 
experienced  circulation  person  to 
manage  a  youthful  inexperienced  staff. 
Salary  in  low  $30s  plus  incentive. 
Excellent  benefits  package.  Send 
resume  to: 

Dan  O'Neil 
Publisher 
The  Westerly  Sun 
56  Main  Street 
Westerly,  Rl  02891 
Or  E-mail  dponeil95@aol.com 
No  phone  calls 


DIREaOR  OF  CIRCULATION 

The  Jerusalem  Post,  one  of  the  world's 
most  influential  newspapers,  seeks  a 
Director  of  Circulation.  The  position 
has  authority  over  the  Post's  sales,  dis¬ 
tribution  and  customer  service  depart¬ 
ments  which  handle  daily  and 
weekend  editions  in  Israel  as  well  as 
weekly  international  editions.  A  suc¬ 
cessful  candidate  should  have  at  least 
five  years  experience  newspaper 
circulation  and  be  flexible  enough  to 
travel  extensively  between  Jerusalem 
and  North  America.  Salary  and  bene¬ 
fits  are  competitive.  Please  send 
resume  to: 

Thomas  A.  Rose 
Publisher  and  CEO 
The  Jerusalem  Post 
401  N.  Wabash  Avenue,  Suite  740 
Chicago,  IL606i  1 
tomrose@lindy.net 


CIRCULATION  MANAGER  -  Our  26- 
year  veteran  Circulation  Manager  has 
announced  his  retirement.  We  seek  a 
sales  professional  to  lead  our  sales  and 
service  team.  Resume,  including  salary 
goals,  to  Publisher,  P.O.  Box  1238, 
Roseburg,  OR  97470. 
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CLASSIFIED 


HELP  WANTED 


_ CIRCULATION _ 

DISTRIBUTION  DIREaOR 

The  successful  candidafe  will  be 
responsible  for  managing  the  distribu¬ 
tion  and  delivery  of  our  daily  newspa¬ 
per  and  other  publications.  Applicants 
must  have  prior  experience  in  newspa¬ 
per  distribution  with  a  strong  commit¬ 
ment  to  customer  service  excellence. 
This  position  reports  to  the  Vice  Presi¬ 
dent  -  Operations. 

Please  send  a  cover  letter  with  your 
accomplishments,  your  resume  and 
salary  requirements  to  Scott  Edgerton, 
VP  Operations,  Boca  Raton  News,  33 
S.E.  Third  Street,  Boca  Raton,  FL 
33432.  Fax:  (561)338-4850. 

E-mail  (no  attachments) 
bocanews@bc)canews.  infi .  net 


DISTRIBUTION  MANAGER 
The  Columbus  Ledger-Enquirer,  a 
Knight  Ridder  newspaper,  has  an  open¬ 
ing  in  circulation  (or  a  distribution 
manager.  This  position  oversees  the 
daily  delivery  to  all  home  delivery  sub¬ 
scribers,  develops  strategies  to  grow 
home  delivery,  plans  and  sets  goals  for 
the  staff  and  oversees  the  alternate 
delivery  operations.  Customer  service 
is  a  top  priority.  The  person  in  this  posi-  I 
tion  will  be  a  participant  in  Knight  Rid-  j 
der's  Circulation  Management  Devel-  I 
opment  Program  -  a  fast-track  pro¬ 
gram  designed  to  produce  the  next 
generation  of  circulation  managers 
and  directors. 

The  successful  candidate  will  have: 

•A  college  degree  or  equivalent  expe¬ 
rience. 

•Five  years  of  newspaper  circulation 
distribution  or  equivalent  experience. 
•Excellent  management  skills  including 
effective  communications,  staff  devel¬ 
opment,  motivation  and  team  building. 
•Excellent  decision-making  skills. 

•High  standards. 

•PC  skills  including  Excel  and  Word. 
•Significant  contact  with  subscribers. 

•Must  be  results  oriented. 

This  person  must  be  self-motivated  and 
work  with  minimum  supervision.  The 
position  directly  manages  two 
supervisors  and  1 3  district  managers. 

We  offer  a  competitive  salary  with 
bonus  and  comprehensive  benefits 
package.  Candidates  must  be  willing 
to  relocate.  Send  letter  of  interest  and 
resumes  to: 

Human  Resources 
The  Columbus  Ledger-Enquirer 
RO.  Box  71 1 ,  Columbus,  GA  31 902 
Fax:  (706)  576-6294 
E-mail:  ccrouch@ledger-enquirer.com 


HOME  DELIVERY  MANAGER 
Pennsylvania  newspaper  in  a  com¬ 
petitive  market  is  looking  for  an  expe¬ 
rienced  Home  Delivery  Manager  with 
strong  service  skills.  Responsibilities 
include  supervising  a  field  staff  of  25 
managers,  maintaining  a  high  stan¬ 
dard  of  service  to  our  customers,  car¬ 
rier  contracting  and  bonding,  circula¬ 
tion  growth  and  accounts  receivable  con¬ 
trol.  Excellent  salory  and  incentives 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08888,  Editor  &  Publisher. 


_ CIRCULATION _ i 

CIRCULATION  MARKETING  ! 
i  MANAGER  j 

I  KEY  MANAGEMENT  TEAM  MEMBER  | 
i  NEEDED!  Central  Maine  Newspapers,  j 
j  a  division  of  Blethen  Maine  Newspa- 
j  pers,  is  seeking  a  dynamic  sales  and 
marketing  professional.  The  desirable  | 
candidate  will  report  to  the  Circulation 
j  Director  and  will  lead  all  circulation 
i  home  delivery  sales  and  marketing  ; 

I  activities  including  all  subscriber 
'  acquisition  and  retention  efforts;  and 
i  collaborate  with  our  single  copy 
I  division  to  increase  sales  volumes 
j  through  creative  single  copy  promo¬ 
tions  and  dealer  relationship  building 
activities. 

Individual  will  be  a  self  starter, 
creative,  organized,  anal)'tical  and 
able  to  work  effectively  in  a  team/ 
collaborative  environment.  Good  man-  [ 
agement  skills  are  a  must.  College  i 
degree  in  marketing  or  business  is  pre-  ; 
ferred. 

1 

Qualified  candidates  should  mail/fax/  j 
E-mail  a  resume  with  cover  letter  to:  j 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  CMN 
274  Western  Avenue 
Augusta,  ME  04330 
Fax  (207)  621 -5610 
E-mail:  lpletzer@centralmaine.com 

COMMUNICATIONS 

PUBLIC  INFORMATION  SPECIALIST  | 

RAND  is  the  world's  preeminent  think 
tank.  For  50  years,  we  have  been 
I  engaged  in  research  and  analysis  of  | 
matters  affecting  national  security  and 
the  public  welfare.  We  currently  are 
I  seeking  candidates  for  a  position  in 
!  Public  Information.  The  major  respon-  ! 
sibility  of  this  position  is  to  write  news  ! 
releases  and  articles  based  on  RAND 
research,  activities  and  developments, 
i  Additional  responsibilities  include  main- 
I  taining  contact  with  the  working  press, 
policy  community  and  public.  Will  also 
assist  in  implementing  and  developing 
I  RAND's  public  information  programs. 

I  The  successful  candidate  will  have 
!  demonstrated  high  quality  science  writ- 
j  ing  skills  and  familiarity  with  national  I 
security  and  domestic  policy  issues.  A  i 
bachelor's  degree  in  a  related  dis-  ' 
cipline  is  a  requirement.  Five  to  seven 
years  of  journalism  experience  at  the  j 
national  level  is  required.  Public  affairs  I 
or  public  relations  experience  is  plus. 
U.S.  citizenship  or  permanent  ! 

residency  is  required. 

I  Forward  cover  letter,  resume  and  writ- 
I  ing  sample  to  Senior  Recruiter, 

I  Department  E&P,  RAND,  1700  Main 
I  Street,  Box  2138,  Santa  Monica,  CA 
90407-2138  or  fax  to  (310)  451- 
I  7070.  An  Affirmative  Action/Equal 
Opportunity  Employer. 

EDITORIAL 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  XDBS  page  at  our  web  site: 

WWW.  boonenewspapers  .com 
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_ EDITORIAL _ 

25,000  CIRCULATION  DAILY  in  cen¬ 
tral  Indiana  seeking  business  reporter, 
editor.  Responsibilities  include  report¬ 
ing  on  local  business  scene  on  a  daily 
basis,  putting  together  a  strong  local, 
wire  business  package  daily,  Sunday. 
Manufacturing,  auto  industry,  labor 
unions  are  among  biggest  issues.  Prior 
business  writing  experience  required. 
Send  resumes,  clips  to  Dan  McColeb  at 
the  Kokomo  Tribune,  P.O.  Box  9014, 
Kokomo,  IN  46904. 


A  50,000-CIRCULATION  daily  in 
New  England  is  looking  for  an  edi¬ 
torial  writer/letters  editor.  Must  have 
excellent  writing,  editing  skills,  at  least 
5  years  newspaper  experience.  Send 
resume,  3  columns/editorials,  references 
to  Box  08877,  Editor  &  Publisher. 


AGGRESSIVE  ENERGETIC  editor/ 
writer  for  monthly  trade  magazine 
needed  to  cover  the  increasingly  com¬ 
petitive  financ(al  planning  industry. 

Looking  for  all  rounder  eager  to  dive 
into  coverage  of  fast  breaking  news 
including:  cutting  edge  pieces  on  finan¬ 
cial  planning,  interviewing  top  industry 
figures,  features,  conference  coverage 
and  press  releases.  May  be  required  to 
cover  other  assignments  as  necessary. 
Successful  applicant  must  have  college 
degree  or  equivalent,  strong  financial 
writing  ability,  organizational  and 
interpersonal  skills,  basic  computer 
skills  with  an  understanding  of  the 
Internet  and  E-mail. 

Some  travel  may  be  required.  Flexible 
hours.  Fax  Resume  to  ET 

(847)  537-7740 


ALABAMA  UVE  SEEKS 
EDITOR-IN-CHIEF 

The  Editor-in-Chief  is  responsible  for 
management  of  the  content  for  Ala¬ 
bama  Live,  www.al.com  the  state's 
largest  and  fastest-growing  web  site. 
Duties  include  management  of  the 
editorial  team  and  ongoing  devel¬ 
opment  and  implementation  of  our  con¬ 
tent  strategy  for  the  site.  Key  rela¬ 
tionships  for  the  position  include  the 
editorial  staffs  at  our  affiliated  news¬ 
papers  and  other  content  affiliates 
including  TV,  radio  and  print  as  well 
as  coordination  with  our  corporate 
office  at  Advance  Internet  on  content 
related  matters.  The  position  reports  to 
the  President/CEO  of  Alabama  Live 
and  is  located  in  Huntsville,  AL. 

Requirements  for  the  position  include 
approximately  10  years  of  media 
experience,  ideally  with  a  mixture  of 
traditional  media  and  Internet  pub¬ 
lishing.  Degree  in  journalism  or  com¬ 
munications  is  desired.  Must  be  an 
avid  user  of  the  Internet.  Interest  in 
sports  is  a  plus.  Strong  leadership  skills 
are  needed  including  the  ability  to 
motivate  and  train  the  production 
team.  Excellent  teamwork  skills  are 
mandatory  as  well  as  ability  to  develop 
and  nurture  external  relationships. 

Please  forward  all  resumes  to 
jobs@al.com  or  fax  to  (256)  890-0046. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

Progressive  Gulf  Coast  1 00,000-f  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor  position.  Would 
supervise  general  assignment  and  beat 
reporters  at  national  award-winning, 
enterprise-oriented  paper.  Submit  clips 
that  show  editing  and/or  writing 
strength  and  coordination  of  photog¬ 
raphy,  graphics,  etc.  to  Box  08822, 
Editor  &  Publisher. 


i  ASSISTANT  CITY  EDITOR  sought  for 
j  50,000  circulation  Texas  AM.  Suc- 
;  cessful  applicant  will  have  dedication 
I  to  community  journalism,  be  well 
j  organized  and  able  to  work  closely 
with  reporters  to  help  them  produce  con¬ 
sistent,  quality  coverage  in  a  timely 
manner.  Ability  to  edit  stories  so  that 
they  appear  in  a  clear,  organized  and 
I  balanced  fashion.  Skill  in  initiating 
quality  story  ideas  for  daily  and  Sun- 
i  day  editions.  Send  resume,  samples, 
:  references  to  City  Editor  Robert  Griffin, 
I  Abilene  Reporter-News,  100  Cypress 
;  Street,  Abilene,  TX  79601 . 

Fax  (91 5)  670-5242 
I  E-mail:  griffinr@abinews.com 


ASSISTANT  EDITOR  needed  to  develop 
stories  for  personal  finance  Web  site; 
edit,  write,  plan  and  support  assign¬ 
ments,  work  with  Managing  Editor, 
production  and  oversee  freelancers.  3- 
5  years  experience  with  B.A.  in  Jour¬ 
nalism,  English  or  related  degree, 
online  and  personal  finance  a  plus. 
Fax  resume  to  (561 )  625-4540  or: 

E-mail  resume@bankrate.com 
Reference  Job  Code  NPAE 


1  ASSISTANT  EDITOR  WANTED.  Report- 
!  ing,  photography,  QuarkXPress 
I  required.  Send  resume,  clips, 
references  to  Matthew  Tungate,  The 
j  Tribune,  P.O.  Box  1009,  Elkin,  NC 

i  28621. 


I  ASSISTANT  METRO  EDITOR 

j  1 1 6-year  old  award  winning  newspa- 
i  per  has  an  opening  for  an  Assistant 
Metro  Editor.  Five  years  of  reporting 
experience,  copy  editing  or  supervisory 
experience  preferred.  Tuesday  through 
Saturday  evening  shift.  We  offer  salary 
commensurate  with  experience,  a  good 
j  work  environment  and  excellent  bene¬ 
fits.  Send  resume  with  work  samples  to 
Human  Resources,  The  Town  Talk,  P.O. 
Box  7558,  Alexandria,  LA  71306  or 
E-mail  to: 

[  personnel@thetowntalk.com  EOE 
I  Drug  Free  Workplace 


ASSISTANT  METRO  EDITOR 

The  Winston-Salem  Journal  needs  an 
assistant  metro  editor  to  supervise  five 
reporters  covering  education  and  pub¬ 
lic  safety.  Strong  journalism  and  lead¬ 
ership  skills  are  required.  The  Journal 
is  one  of  the  best  small  metro  dailies  in 
America,  with  the  state  and  national 
awards  to  prove  it.  Send  resume,  cover 
letter  and  10  examples  of  your  best 
work  to  Ken  Otterbourg,  metro  editor, 
Winston-Salem  Journal,  P.O.  Box 
3159,  Winston  Salem,  NC  271 02. 

www.mediainfo.com 


I 
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_ EDITORIAL _ 

AWARD-WINNING  BUSINESS  weekly 
seeks  an  enterprising  reporter  to  work 
in  Lancaster.  PA  bureau,  covering 
retail,  agriculture  and  technology.  2-5 
years  business  reporting  experience 
required.  Send  resume,  clips  to  Editor 
Elizabeth  Cummings,  Central  Penn  Busi¬ 
ness  Journal,  409  South  Second  Street, 
Harrisburg,  PA  1 71 04. 


BEST  NEWSPAPER  of  its  size  in  MD 
seeks  creative,  driven  reporter  to  cover 
business  and  3  small  towns  and 
curious  and  energetic  reporter  to  cover 
police  and  courts.  Police  and  courts 
reporter  job  offers  plenty  of  spot  news  j 
but  plenty  of  in-depth  work,  too.  The  7-  | 
day,  23,500-circulation  Carroll  County  j 
Times  competes  with  a  zoned  edition  of  | 
a  major  metro  daily.  Send  resume,  5  | 
clips  to  Scott  Blanchard,  city  editor,  i 
P.O.  Box  346,  Westminster,  MD  j 
21158.  1 


BUSINESS  JOURNAL  EDITOR 

The  Business  Journal  in  Fresno  Califor¬ 
nia  is  looking  for  an  editar  to  lead  the 
editorial  team  for  our  7  year  aid  news¬ 
paper  circulated  in  one  of  California's 
fastest  growing  regions.  Candidates 
should  have  business  journal  experi¬ 
ence,  strong  organizational  and  man¬ 
agement  skills,  a  solid  background  in 
journalism  and  a  clear  sense  of  what 
business  readers  want  to  read.  Position  j 
reports  to  the  Publisher  and  includes  j 
overall  responsibility  for  The  Business  j 
Journal,  six  annual  publications  and  a  | 
monthly  alternative  newspaper. 

We  offer  competitive  compensation  j 
and  benefits.  Please  send  a  confiden¬ 
tial  resume  to  Gordon  M.  Webster  Jr., 
publisher.  The  Business  Journal,  P.O. 
Box  1 26,  Fresno,  CA  93707.  j 


_ EDITORIAL _ 

BUSINESS  WRITER 

The  Dominion  Post,  a  20,(XX)  daily  in 
Morgantown,  WV,  seeks  a  business 
writer  to  cover  jobs,  local  business  and 
local  economy.  If  you  understand  the 
importance  of  this  news  and  can 
deliver  it  so  readers  can  understand  it 
as  well,  send  resume,  clips  to: 

Dennis  D.  Dible,  editor 
The  Dominion  Post 
1 251  Earl  L.  Core  Road 
Morgantown,  WV  26505 


COMPUTER-FRIENDLY  Business  Editor 
to  join  the  staff  of  on  established  and 
growing  energy  markets'  newsletter 
publisher  in  Sterling,  VA,  outside 
Washington,  DC.  Check  us  out  at 
www.intelligencepress.com 

Require  at  least  five  years  business 
news  experience.  Knowledge  of  the 
electric  industry  desirable.  If  you're  a 
team  player,  ambitious,  and  looking 
for  a  great  place  to  work,  send  resume 
and  salary  requirements  to 

ellen@intelligencepress.com 
or  fax  (703)  31 8-0597 


COMPUTERWORLD'S  EDITORIAL 
Department  is  seeking  an  Online 
Reporter,  in  our  San  Mateo,  CA  office 
to  write  news  stories  and  short  items 
for  Web  site  every  day.  Hours  are 
10a.m.  to  6p.m.,  PST.  Responsibilities 
include  writing  shorts,  stories,  and 
news  features  for  our  Web  site  as  a 
general  assignment  reporter;  checking 
the  wires/competing  Web  sites  each 
night  at  6p.m.  and  alerting  the  editors 
if  anything  major  is  happening  and 
other  duties  as  they  arise.  Two  daily 
deadlines.  Required,  2-5  years  as 
reporter  in  Tech  journalism.  Fax  or  E- 
mail  resume  to  (650)  524-7(X)3  or 
E-mail: 

patricia_sur@computerworld.com 


_ EDITORIAL _ 

COPYEDITORS 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  in  search  of 
talented  copy  editors  with  strong  word¬ 
editing  skills  as  well  as  the  ability  to 
adapt  to  a  state-of-the-art  Unisys 
pagination  system.  Candidates  must  be 
energetic  and  creative  word  editors  will¬ 
ing  to  tackle  new  challenges.  Positions 
are  available  in  sports,  features  and 
news  areas.  This  is  an  excellent  oppor¬ 
tunity  for  someone  who  wants  to  focus 
on  editing  skills  but  also  wants  to  be 
ahead  of  others  by  being  port  of  a  new 
publishing  system.  Previous  copy  edit¬ 
ing  and/or  layout  experience  is  a  plus, 
but  recent  college  graduates  with 
internship  experience  will  be  con¬ 
sidered.  Send  resume,  cover  letter  to 
The  Fresno  Bee,  1 626  E  Street,  Fresno, 
CA  93786  or  resume@fresnobee.com 

COPYEDITORS 

We  asked  our  staff  why  you  should 
work  at  the  News  &  Record,  a 
100,000  daily  in  Greensboro,  NC. 
They  said: 

“The  best  thing  about  working  at  the 
News  &  Record  copy  desk  is  the  peo¬ 
ple.  They  are  unfailingly  friendly  and 
helpful.  The  copy  desk  is  a  real  team 
effort.” 

-copy  editor  Bonnie  Lawrence 
“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.” 

-Lydian  Bernhardt,  former  copy  desk 
chief,  now  assistant  features  editor 
If  you  like  what  you  hear  and  have  at 
least  two  years  of  experience,  please 
send  a  letter,  resume  and  work  sam¬ 
ples  that  demonstrate  design  and 
layout  skills,  language  skills,  creativity, 
initiative  and  news  judgment  to  Ed 
Williams,  recruitment  coordinator. 
News  &  Record,  2(K)  E.  Market  Street, 
Greensboro,  NC  27420. 


BUSINESS  REPORTER 

Help  us  break  the  mold  in  workplace 
coverage.  The  Press-Enterprise,  the 
dominant  newspaper  in  Southern  Cali¬ 
fornia's  booming  and  affordable 
Inland  Empire,  is  looking  for  a  business 
reporter  to  cover  the  workplace, 
careers  and  the  economy.  Business 
reporting  experience  at  a  doily  news¬ 
paper  or  equivalent  is  preferred.  More 
important  are  fresh  ideas  and  a  desire 
to  help  readers  deal  with  the 
workplace  and  career  choices.  Resume 
and  clips  to  David  Harrison,  executive 
business  editor.  The  Press-Enterprise, 
3512  14th  Street,  Riverside,  CA 
92501 . 

E-mail  dharrison@pe.com 


BUSINESS  REPORTERS  -  Editors/Soon- 
to-be-launched  Internet  financial  mag¬ 
azine  in  Europe  seeks  energetic, 
creative  journalists.  We  offer  excellent 
salaries  for  European-based  pros  with 
deep  knowledge  of  European  financial 
and  stock  markets.  This  is  a  great 
opportunity.  Send  CV  by  E-mail  to: 

NewsJobs@Europeonlnvestor.com 


j  COPY  CHIEF  -  Soon-to-be  launched 
Internet  financial  magazine  in  Europe 
1  seeks  talented  business  editor  to  lead 
copy  desk.  We  offer  moving  expenses, 
I  an  excellent  salary  and  a  great  oppor- 
I  tunity.  Send  CV  by  E-mail  to: 

I  NewsJobs@Europeanlnve$tor.com 


I  COPY  EDITOR  -  Come  to  one  of 
j  America's  most  beautiful  places  -- 
i  Hilton  Head  Island 

j 

1  The  Island  Packet,  a  McClatchy-owned 
I  daily  newspaper,  is  seeking  a  copy 
I  editor.  We're  interested  in  candidates 
[  who  can  aggressively  handle  copy, 

I  spot  holes  and  inconsistencies  in 
I  stories,  write  headlines  that  are  clear 
and  crisp,  and  design  pages  creatively. 
Knowledge  of  QuarkXPress  is  a  plus. 
The  McClatchy  Co.,  the  nation's  eighth 
largest  newspaper  group,  emphasizes 
high  journalistic  standards.  Send  cover 
letter  and  resume  to  Fitz  McAden, 
executive  editor,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938. 

Fax:  (843)  842-8314 
I  E-mail:  fmcaden@islandpacket.com 


COPYEDITOR 

The  Review- Journal,  a  160,000  daily, 
has  an  immediate  opening  for  a  copy 
editor.  Applicants  should  have  three  to 
five  years'  experience,  strong  headline 
writing  and  copy  editing  skills,  a  good 
command  of  grammar  and  the  AP 
Stylebook.  Strong  computer  skills, 
especially  Mac  and  pagination  experi¬ 
ence,  are  a  plus.  Those  interested 
should  send  resumes,  references  and 
work  samples  to  Mary  Greeley,  news 
editor.  Las  Vegas  Review- Journal,  P.O. 
Box  70,  Las  Vegos,  NV  891 25. _ 


COPYEDITOR 

The  San  Francisco  Chronicle  seeks  a 
copy  editor  on  its  news  desk.  Require¬ 
ments  include  excellent  editing, 
headline-writing,  layout  and  makeup 
skills.  At  least  five  years'  experience  at 
a  daily  newspaper  preferred. 

Interested  applicants  who  meet  the 
qualifications  should  send  cover  letter, 
resume  and  relevant  work  samples  to 
Leslie  Guevarra,  director  of  editorial 
hiring  and  development,  San  Francisco 
Chronicle,  901  Mission  Street,  San 
Francisco,  CA  94103. 

Fax:  (415)495-3843 


_ EDITORIAL _ 

COPYEDITOR 

The  Boston  Herald  is  seeking  a 
versatile  copy  editor  to  handle  features, 
editorial  and  news  copy  for  its  Sunday 
edition.  Successful  candidate  will  be  a 
wardsmith  with  three  to  five  years  of 
editing  and  layout  experience,  pre¬ 
ferably  at  a  daily  paper.  Working 
knowledge  of  Atex  and  QuarkXPress  a 
plus. 

If  you're  known  for  snappy  headlines 
and  are  looking  for  a  fun  plat  e  to 
work,  please  send  resume,  cover  letter 
and  work  samples  to  Kathryn  O'Neill, 
assistant  Sunday  editor,  Boston  Herald, 
P.O.  Box  2096,  Boston,  MA  02106. 

No  phone  calls  or  E-mail,  please 


COVER  IT  ALL  IN  ALASKA 

The  Fairbanks  Daily  News-Miner  needs 
a  new  general  assignment  reporter. 
This  is  an  entry-level  position  with  great 
potential  to  build  an  exciting  portfolio. 
Applicants  must  have  a  journalism 
degree  or  equivalent  knowledge.  Expe¬ 
rience  at  a  college  paper  or  a  weekly 
is  preferred.  The  News-Miner  is  a 
20,(XX)  circulation  daily  in  Alaska's 
vast  Interior  and  is  the  second-largest 
newspaper  in  the  nation's  largest  state. 
Our  GA  reporter  covers  a  wide  variety 
of  stories,  and  a  lot  of  miles,  following 
everyday  assignments.  The  GA  also 
fills  in  for  other  beat  reporters  on 
leave.  If  interested  please  contact  Kelly 
Bostian,  managing  editor,  (907)  459- 
7585,  E-mail  editor@newsminer.com 
Send  resumes  and  clips  to  Fairbanks 
Daily  News-Miner,  P.O.  Box  70710, 
Fairbanks,  AK  99707. 


DEPUTY  NEWS  EDITOR  at  The  Gazette 
(100,000;  123,000)  in  Colorado 
Springs  is  looking  for  an  experienced, 
aggressive  journalist  to  help  lead  a 
news  desk  staff  of  17.  The  successful 
candidate  will  demonstrate  a  love  for 
breaking  news,  show  an  ability  to  max¬ 
imize  the  wires,  and  be  able  to  coach 
and  lead  others  to  excellence.  Send  let¬ 
ter,  resume  and  work  samples  to  Jo 
Ann  Barrow,  news  editor.  The  Gazette, 
P.O.  Box  1 779,  Colorado  Springs,  CO 
80901-1779.  Deadline:  July  30. 

No  phone  calls,  please 


EDITORIAL 

Acquisitions  Editor 

needed  by  pubiishing  company 
in  River  Edge,  NJ.  Must  have 
Masters  in  Urban  or  Regional 
Planning  plus  1  year  experi¬ 
ence  in  editing  pubiications  in 
the  field  of  urban/regional  plan¬ 
ning. 

Respond  to: 

Human  Resource  Department, 
World  Scientific 
Publishing  Company,  Inc. 
1060  Main  Street 

River  Edge,  NJ  07661 . 

www.mediajnfo.com 
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HELP  WANTED 

EDITORIAL 

DESIGN  EDITOR  i 

FEATURE  EDITOR  I 

The  News  Tribune  in  Tacoma,  WA,  is  ] 
looking  for  two  leaders  who  are  j 
creative,  collaborative,  inspirational  | 
and  can  flourish  in  a  team  environ¬ 
ment. 

We  are  a  McClatchy  newspaper  \ 
(130,000  daily,  150,000  Sunday)  ! 
located  about  30  miles  south  of  Seattle, 
surrounded  by  water  and  forests  and 
nestled  beside  majestic  Mount  Rainier. 

The  South  Puget  Sound  community  we 
cover  is  diverse,  growing,  dynamic 
and  friendly;  so  is  our  newsroom.  We 
are  committed  to  aggressive  and 
innovative  reporting  and  design  in  all 
sections  of  the  paper.  [ 

PRESENTATION  TEAM  LEADER 
This  editor  directs  and  coordinates  the 
work  of  seven  designers  who  paginate 
the  paper's  news  and  features  sections. 
We  want  a  leader  who  can  identify  \ 
our  design  challenges  and  work  with 
the  design  team  and  others  in  the 
newsroom  to  update  and  polish  our 
look. 

ENTERTAINMENT  TEAM  LEADER 
This  editor  coordinates  several  feature 
sections  and  oversees  four  writers  and 
a  number  of  freelancers.  We  want  a 
leader  who  can  challenge  and  inspire 
an  experienced  and  talented  staff  and 
work  with  designers  to  create  fresh  and 
innovative  feature  sections. 

Send  resumes,  work  samples  and  cover  j 
letters  to: 

Team  Leader  Search 
c/o  Senior  Editors 
The  News  Tribune 
1 950  S.  State  Street  I 

Tacoma,  WA  98405 
www.tribnet.com  1 

ECONOMY  WRITER  -  The  Indianapolis  - 
Star/News  (combined  daily  circulation  j 
265,000;  390,000  Sunday)  has  cre¬ 
ated  this  new  position  to  cover  the 
state's  economy.  The  post  requires  a 
strong  writer  who  can  write  about  I 
economic  trends  and  build  stories  | 
around  people  rather  than  financial 
data.  Experience  covering  business 
helps,  but  isn't  required.  Please  send 
resume  and  clips  to  Business  Editor 
Greg  Andrews: 

gandrews@starnews.com 
307  N.  Pennsylvania  Street  I 

Indianapolis,  IN  46204  \ 

EDITORIAL 


Reporter 

needed  by  Korean  Newspaper  in 
Long  Island  City,  NY.  Must  have  2 
years  experience.  Respond  to;  Per* 
sonnel.  The  Korea  Central  Daily 
News,  Inc.,  43-31,  36th  Street, 
Long  Island  City,  NY  1 1101. 
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EDITOR-IN-CHIEF 

Experienced  Editor-in-Chief  to  manage 
bi-weekly  canstructian  publicatians. 
Responsibilities  include  articles,  assign¬ 
ing,  editing  and  writing;  supervising 
sections;  custom  publishing  projects; 
assist  in  website  design;  supervise 
editorial  staff  and  graphic  designer; 
attend  trade  shows.  Ability  to  meet 
deadlines  and  at  least  5  years  man¬ 
agement  experience  an  a  business 
news  desk  or  related  field  required. 
We  offer  career  advancement,  com¬ 
petitive  salary,  autstanding  benefits 
program,  401  (k),  profit  sharing  and 
medical.  Submit  resume  and  2  busi¬ 
ness/news  clips  to  Ted  McKeon,  Con¬ 
struction  Equipment  Guide,  470 
Maryland  Drive,  Fort  Washington,  PA 
1 9034  or  fax  to  (2 1 5)  885-29 1 0  or 
E-mail: 

constructionequipmentguide.com 
Only  those  with  salary  requirements 
will  be  considered.  No  phone  calls. 

EOE 

EDITORS/REPORTERS 

Investor's  Business  Daily  continues  to 
odd  to  its  staff  as  its  national  audience 
grows.  We're  looking  for  experienced 
journalists  ta  write  about  business,  the 
economy,  public  policy,  computing,  the 
markets  and  successful  people,  from 
IBD  headquarters  in  Los  Angeles  and 
offices  in  New  York,  Silicon  Valley  and 
Washington.  Locations  vary  with  posi¬ 
tion.  News  editing,  copy  editing, 
editorial  writing  and  entry  level  writ¬ 
ing/editing  positions  olso  available  in 
Los  Angeles  only.  Fax  resume  and  clips 
to  Susan  Warfel,  managing  editor,  at 
(310)  577-7350.  Please  call  (310) 
448-6373  to  confirm  receipt  of  fax. 

EDUCATION  REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  K-12  and  Higher  education 
reporters  to  join  its  four-person  Educa¬ 
tion  Team. 

Our  K-12  Education  reporter  has 
responsibility  for  news,  weekend  and 
investigative  stories  in  nine  of  Orange 
County's  27  districts.  California  is  can¬ 
fronting  some  of  the  most  important 
issues  in  education  -  immigration, 
overcrowding,  teacher  training  -  and 
Orange  County  is  a  snapshot  of  both 
the  problems  and  solutians. 

Our  Higher  Education  reporter  covers 
the  University  of  California,  Irvine,  a 
national  leader  in  research,  the  Cali¬ 
fornia  State  University,  Fullerton,  the 
state  leader  in  teacher  education,  and 
five  cammunity  colleges. 

The  successful  candidates  will  have  a 
minimum  of  5  years  reporting  experi¬ 
ence  on  a  daily  metro.  The  Register  is 
a  400,000  circulation  newspaper  in 
the  highly  competitive  Southern  Cali¬ 
fornia  market.  It  won  the  1996  Pulitzer 
Prize  for  investigative  reporting.  Please 
submit  a  packet  demonstrating  current 
work  to  John  Doussard,  625  N.  Grand 
Avenue,  Santa  Ana,  CA  92701.  Fax 
(714)796-3681. 


_ EDITORIAL _  ! 

EXPANDING  DC  AREA  daily  paper  j 
group  seeks  editors,  writers  all  sec-  ' 
tions.  All  experience  levels.  Join  us  in  i 
an  exciting  period  of  expansion.  Send 
cover,  resume,  clips  to  Jim  Farrell, 
9410  Annapolis  Road,  Lanham,  MD  i 
20706.  E-mail:  jfarrell@jrnl.com  or 
Fax  to  (301)  731 -8363.  | 

No  calls.  EEO  Emplayer 

FEATURES  EDITOR  I 

Reno  (NV)  Gazette-Journal  has  an  j 
excellent  oppartunity  for  an  experi¬ 
enced  editor  to  oversee  a  features  staff  ] 
that  produces  two  entertainment  mag¬ 
azines,  two  weekly  bonus  sections  and 
a  daily  general-interest  section  seven 
days  a  week.  Successful  candidate  will  | 
know  how  to  design,  paginate,  inspire  ! 
and  edit  great  writing  and  motivate  a  | 
talented,  veteran  staff.  Send  cover  letter  i 
and  resume  to  Carolyn  Lutts,  recruit¬ 
ment  manager,  Reno  Gazette-Journal, 
i  955  Kuenzii,  Reno,  NV  89502. 
-  ! 

FEATURES  WRITER  | 

The  Naples  Daily  News,  an  award-  | 
winning  daily  in  Southwest  Florida,  is  ; 

I  seeking  a  general  assignment  features 
i  writer  to  write  stories  tor  daily  feature 
I  sections  and  a  weekly  entertainment 
I  tab.  We're  looking  for  someone  with 
1  daily  deadline  experience,  capable  of  [ 

I  covering  a  wide  variety  of  subjects.  [ 
Send  resume,  with  references,  and  writ¬ 
ing  samples  to  Jenise  Morgan,  features  { 
editor,  NDN,  1075  Central  Avenue,  i 
Naples,  FL  341 42. 

jnmorgan@naplesnews.com 

FINANCIAL  SPECIALIST  needed  for  ' 
personal  finance  Web  site.  Tasks 
include  assisting  editorial  team  with  ; 
story  leads,  monitoring  financial  issues, 
responding  to  readers'  questions  via  E- 
mail,  message  boards,  chats  and  story 
features;  assist  programmer  and  finan¬ 
cial  tools  editor  in  creating  calculators 
for  Web  site.  CFP  or  CPA,  knowledge 
of  financial  issues,  strong  organization  ! 
and  analytical  skills.  Fax  resume  to  I 
(561)  625-4540  or  E-mail:  i 

resume@bankrate.cam  I 

Job  Code  NPAE  1 

FINANCIAL  TOOLS  EDITOR  needed  ' 
for  personal  finance  Web  site.  Oversee 
implementation  of  financial  tools  for  ; 
personal  finance  Web  site;  submit,  [ 
research  calculatar/tool  ideas;  write,  I 
edit  original  content;  plan  assignments,  I 
wark  closely  with  editorial  and  praduc- 
tion  staff.  B.A./B.S.  strong  interest  in 
personal  finance,  meet  deadlines  and 
master  new  technology.  Fax  resume  to: 

(561 )  625-4540  or  E-mail 
resume@bankrate.com 

Job  Code  NPRE  ! 

GENERAL  ASSIGNMENT  REPORTER  | 

1  1 6-year  old  award  winning  newspa-  j 
per  has  an  opening  for  a  General 
Assignment  Reporter.  Entry-level  or  | 
some  experience;  news  feature  writing  ] 
strength  a  plus.  Tuesday  thraugh  Sat-  j 
urday  shift.  We  offer  a  competitive  j 
salary,  good  work  environment  and  , 
excellent  benefits.  Send  resume  with 
work  samples  ta  Human  Resources, 
The  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com  EOE 
Drug  Free  Workploce 


_ EDITORIAL _ 

GRAPHIC  ARTIST:  We're  looking  for  a 
talented,  energetic  graphic  artist  ta  join 
our  award-winning  art  department. 
We  serve  two  dailies  ( 1 50,000)  and  a 
Sunday  (200,000).  Strong  illustration 
skills  a  must,  along  with  experience 
with  Freehand,  QuarkXPress  and 
Photoshop.  Daily  newspaper  experi¬ 
ence  creating  and  designing  charts, 
infagraphics,  maps  and  news  pages  a 
plus.  Send  resume  and  best  work  sam¬ 
ples  ta  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  1 3221 . 

rsullivan@syracuse.com 

GRAPHIC  ARTIST/PAGE  DESIGNER 

As  a  result  of  editorial  department  staff 
expansion.  The  Post-Crescent,  a 
57,600  daily,  79,200  Sunday  in 
Appleton's  vital  Fox  River  Valley,  has 
an  opening  for  a  graphic  artist  whose 
duties  will  include  a  considerable 
amount  of  page  designing.  The  ideal 
candidate  will  have  a  college  degree, 
design/layout/copy  editing  experience 
on  a  smaller  newspaper  and  have  pro¬ 
ven  strong  news  judgment.  Working 
knowledge  of  QuarkXPress  is  man¬ 
datory  and  familiarity  with  Illustrator, 
Freehand  and/or  PhotoShop  is  desira¬ 
ble  as  is  a  keen  understanding  af 
newspaper  pagination.  Send  resume 
and  five  examples  of  your  recent  work 
to  Managing  Editor  Bill  Knutson,  306 
W.  Washington  Street,  Appleton,  Wl 
5491 1 . 

HEALTHCARE  EDITOR 
Rapidly  expanding  Internet  business-to- 
business  news  publisher  in  Kansas 
City,  MO,  seeks  experienced  editor  to 
cover  health  care  sites.  Five  or  more 
years  of  journalism  experience 
required;  health  care  background  is 
important.  We  offer  competitive  salary 
and  benefits;  energetic  atmosphere. 
Fax  resume  to  S.  Brown  at  (816)  300- 
5556;  E-mail  resume  either  embedded 
or  as  Word  document  attachment  to 
sbrown@BizSpaceOnline.com 

ILLINOIS  AgriNews  has  a  full-time 
opening  for  a  Field  Editor  to  work  in 
LaSalle,  IL.  Seeking  experienced 
reporter,  recent  journalism  or 
agriculture  communication  graduate. 
Agriculture  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to  Joyce  McCullough, 
Illinois  AgriNews,  426  Second  Street, 
LaSalle,  IL  61301.  Fax:  (815)  223- 
7894.  E-mail:  agrinews@theramp  net 


IVs  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

-  If  you  don  1  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  In  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to  ; 
I  reach.  If  the  Box  Number  you  re  answering  i 
I  is  on  your  list,  We  ll  discard  your  reply.  I 
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HELP  WANTED 


EOrrORIAL 


MANAGING  EDITOR  -  Come  grow 
with  Northwest  25,000  doily  moving 
from  PM  to  AM.  Lead  strong  news 
staff,  develop  product  content  and 
introduce  Sunday  edition.  Experienced 
editor  with  strong  news  background, 
people  skills  and  marketing  savvy 
sought.  Excellent  salary  and  benefits. 
Send  resume  and  samples  of  work  to 
Peter  York,  publisher.  The  Daily  News, 
P.O.  Box  189,  Longview,  WA  98632 
or  E-mail  pyork@tdn.com 


www.medlalnfo.com 


EDITORIAL 


INVESTIGATIVE  REPORTER 
The  Des  Moines  Register,  a  Gannett 
company  is  seeking  an  experienced 
investigative  reporter  to  lead  the  staff 
in  doing  revelatory  journalism.  Candi¬ 
dates  should  have  at  least  five  years 
experience  in  investigative/project 
reporting,  be  a  self-starter  and  be  will¬ 
ing  to  teach,  lead  and  break  new 
ground.  We  offer  a  competitive  bene¬ 
fits  package  which  includes  medical, 
dental,  vision,  life  insurance,  retire¬ 
ment,  401  |k)  plus  lots  more.  If  you 
have  the  skills  and  want  an  exciting 
opportunity,  send  your  resume,  cover 
letter,  work  samples  and  salary  history 
to  The  Des  Moines  Register,  Human 
Resources,  715  Locust  Street,  Des 
Moines,  lA  50309,  or  Fax  to  (515) 
286-2526. 


MANAGING  EDITOR  -  The  Honolulu 
Advertiser,  Hawaii's  largest  newspaper 
seeks  an  accomplished  leader  with  the 
highest  reporting  and  editing  stan¬ 
dards.  This  is  an  exceptional  opportu¬ 
nity  for  a  dedicated  journalist  ta  make 
an  impact  in  a  major  market. 


NEWS  PAGE  DESIGNER 


NEWS  REPORTER 


Excellent  benefits  package,  including 
competitive  salary,  401  (k),  paid  reloca¬ 
tion  to  the  world's  most  beautiful  island 
chain. 


The  Des  Moines  Register  is  committed 
to  diversity  and  proud  to  be  an  Equal 
Opportunity  Employer.  Employment 
may  be  contingent  on  a  pre¬ 
employment,  post-offer  physical  and 
drug  screen. 


LIKE  COMPETITION?  Hate  boring  writ¬ 
ing?  We  need  a  motivated,  aggressive 
reporter  who  has  a  way  with  words  to 
cover  one  of  the  fastest  growing  areas 
in  the  country.  Fourteen-person 
editorial  staff  writes  for  both  the  Bonita 
Banner,  a  30,000-circulation  twice- 
weekly,  and  the  Naples  Daily  News,  a 
50,000-circulation  daily.  Both  are  con¬ 
sistently  judged  among  the  best  news¬ 
papers  in  the  state.  Send  a  resume, 
cover  letter  and  writing  samples  to 
Todd  Pratt,  Bonita  Banner,  P.O.  Box  40 
Bonita  Springs,  FL  341 35  or  to: 
tjpratt@naplesnews.com 


NEWS  EDITOR 


MAGAZINE  REPORTER 
The  top  national  magazine  for  market 
makers  and  equity  trading  pro¬ 
fessionals  needs  reporter  with  excep¬ 
tional  writing  talent.  At  least  2  years 
journalism  experience  in  related  field. 
Ability  to  meet  deadlines  und  handle 
multiple  assignments  is  essential.  Some 
travel.  Resume  and  clips  to  Department 
TM,  Securities  Data  Publishing,  40  W. 
57th  Street,  1 1  th  Floor,  New  York,  NY 
10019or  Fax  (212)765-6123. 


MANAGING  EDITOR 
National  B-to-B  magazine  seeks 
managing  editor  to  write  news, 
headlines,  edit,  manage  production 
flow.  All  benefits  plus  401  (k).  Fox, 
send.  E-mail  resume  to  PSN-JF,  4160 
Wilshire  Blvd.,  Los  Angeles,  CA 
90010.  (323)964-4840 

gvallow@leisurepub.com 


The  Virginian-Pilot  is  seeking  a  creative 
news  designer  to  produce  expressive, 
accessible,  accurate  and  exci’mg  new 
fronts.  The  Pilot  emphasizes  content- 
driven  design  while  striving  to  present 
the  daily  news  report  in  different  and 
creative  ways.  We  want  our  designers 
I  to  be  journalists  and  editors  above  all 
else. 


We  are  a  Gannett  newspaper,  1 06,000- 
circulation  AM/189,C)00  Sunday,  an 
equal  opportunity  employer  that  values 
workplace  diversity. 


Send  a  cover  letter  that  describes  your 
career  and  leadership  style,  plus  a 
resume  and  work  samples  to  Jim  Gatti, 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Boulevard,  Honolulu,  HI 
96813.  E-mail  jqatti@aloha.net 


The  successful  candidate  will  have  a 
thorough  knowledge  of  design  and  its 
application  to  news,  knowledge  of  pro¬ 
per  use  of  typography  and  photog¬ 
raphy,  organizational  and  interpersonal 
skills,  good  news  judgment  and  excellent 
visual  storytelling  skills. 


MANAGING  EDITOR  -  The  Enterprise 
Mountaineer,  a  Western  North  Caro¬ 
lina  tri-weekly  newspaper  is  looking  for 
an  experienced  leader  for  its  award 
winning  10-person  news  staff.  Pasition 
requires  strong  writing,  editing  and  com¬ 
munity  oriented  leadership  skills.  Pho¬ 
tography,  layout/design  skills  a  plus. 
Excellent  work  environment  with  good 
salary  and  benefit  package.  Send 
resume  and  references  to  Editor  Posi¬ 
tion,  The  Enterprise  Mountaineer,  P.O. 
Box  1 29,  Waynesville,  NC  28786. 


The  Virginian-Pilot  is  seeking  a  news 
editor.  The  news  editor  bears  the 
responsibility  for  producing  tomorrow's 
paper  accurately,  creotively,  honestly 
and  on  time.  The  news  editor  makes 
late-night  calls  on  story  play  and  place¬ 
ment  and  works  with  other  teams  to 
ensure  that  the  Pilot  produces  a  full, 
fair  and  accurate  news  report.  The 
news  editor  oversees  the  design  of 
tomorrow's  paper  to  ensure  that  the 
Pilot  accurately  reflects  the  tone  and 
volume  of  the  news  of  the  day.  In  this 
sense,  the  news  editor  has  the  dual 
responsibility  for  creating  an  atmo¬ 
sphere  where  the  most  interesting,  com¬ 
pelling  and  creative  newspaper  is  pro¬ 
duced  while  at  the  same  time  pro¬ 
tecting  the  interests  of  the  Pilot. 


The  news  editor  supervises  the  Pilot's 
team  of  1 5  designers  to  ensure  that  the 
Pilot  follows  one  of  its  main  guiding 
principles  -  content  comes  first.  To 
apply,  contact  Denis  Finley,  deputy 
managing  editor,  150  West  Bram- 
bleton  Avenue,  Norfolk,  VA  23510. 


PAGE  LAYOUT/WIRE  EDITOR:  The 
Mining  Journal  (18,500  daily  20,000 
Sunday)  seeks  a  full-time  page  layout 
specialist/wire  editor.  Responsible  for 
layout  of  various  daily  pages,  our 
weekly  Scene  Magazine  and  wire 
editor  duties  two  days  a  week.  Strong 
layout  skills  and  knowledge  of  QuarkX¬ 
Press  a  plus.  Very  desirable  geo¬ 
graphic  location  far  from  the  madden¬ 
ing  crowd.  Send  resume  to  The  Mining 
Journal,  Attn:  Managing  Editor,  P.O. 
Box  430,  Marquette,  Ml  49855. 


A  leading  journal  covering  the  venture 
capital  industry  seeks  a  news  reporter. 
The  candidate  should  have  strong 
reporting  skills  and  the  drive  to  dig 
and  uncover  hard  news  in  a  private 
market,  as  well  as  the  ability  to  write 
feature  articles.  Send  letter,  resume 
and  clips  to  Debra  Lau,  Securities  Data 
Publishing,  1 290  Avenue  of  the  Amer¬ 
icas,  36th  Floor,  New  York,  NY 
10104.  Fax  (21 2)  581-5189. 


PACIFIC  NORTHWEST 


The  successful  candidate  will  work  on  a 
shift  that  rotates  monthly  and  includes 
designing  most  of  the  Pilot's  news 
pages.  Expect  to  work  occasional  copy 
desk  shifts.  Days  off  will  vary.  This  is  a 
night  job.  To  apply  contact  Denis 
Finley,  deputy  managing  editor,  150 
West  Brambleton  Avenue,  Norfolk,  VA 
23510. 


Editor  sought  for  award-winning  com¬ 
munity  twice-w^eekly.  Part  of  largest  com¬ 
munity  newspaper  group  in  WA. 
We're  seeking:  a  passion  for  com¬ 
munity  news,  pagination  skills,  team 
leadership,  involvement  in  the  com¬ 
munity,  creativity  and  ability  to  work 
within  a  budget.  Send  resume  and 
clips  to  Editor  Pos/FWM,  Sound  Pub¬ 
lishing,  Inc.,  7689  NE  Day  Road, 
Bainbridge  Island,  WA  98110. 


Writer-Editor 


BECHTEL,  an  engineering,  construction,  and  develop¬ 
ment  company,  seeks  an  experienced  writer  who  values 
growth  opportunity  in  a  dynamic  environment.  The  suc¬ 
cessful  candidate  must  be  able  to  synthesize  a  wide  variety 
of  information  and  produce  compelling  and  accurate 
copy.  Excellent  editorial  and  political  judgment,  tact,  and 
assertiveness  essential.  Serve  as  editor  of  the  company 
magazine,  and  a  resource  for  employee  communications, 
marketing  communications,  and  media  relations. 


The  successful  candidate  will  have  7+  years  of  experience 
as  a  writer-editor.  Requires  thorough  knowledge  of  gram¬ 
mar  and  usage,  sensitivity  to  issues  of  style,  and  the  ability 
to  proofread  effectively.  Devotion  to  teamwork  essential. 
International  experience  and  foreign  language  skills  a  plus. 
Interview  will  include  a  writing  and  proofreading  test. 


We  offer  a  competitive  salary  and  comprehensive  benefits 
package.  Please  send  your  resume  and  no  more  than  5 
writing  samples  to: 


Bechtel  Corporation,  Angie  Bemasconi,  P.O.  Box 
193965,  Staffing  Department  (Source  #ASB-73S04), 
San  Francisco,  CA  941 19-3965.  www.bechtel.com 
Equal  Opportunity  Employer. 
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MANAGING  EDITOR 
Las  Vegas  Weekly,  an  alternative 
newsweekly  serving  southern  Nevada, 
is  seeking  a  strong  leader  with  a  pro¬ 
ven  track  record  in  managing  staff  and 
developing  editorial  direction.  Suc¬ 
cessful  candidate  will  have  strong  edit¬ 
ing  ability,  good  background  in 
features,  dining,  music  and  film  cov¬ 
erage  with  an  alternative  bent.  Stable 
company  offers  excellent  benefits 
package  with  401  (k)  plan.  Interested 
candidates  should  submit  resume, 
cover  letter,  clips  and  salary  require¬ 
ments  (in  confidence)  to  Bruce  Spo- 
tleson,  general  manager.  Las  Vegas 
Weekly,  820  S.  Valley  View  Blvd.,  Las 
Vegas,  NV  89107.  E-mail  inquiries  to: 
bruce@vegas.com 

PAGE  DESIGNER  -  The  Cape  Cod 
Times,  an  award-winning  50,0CX)  daily 
located  in  one  of  the  East  Coast  pre¬ 
mier  vacation  destinations,  has  an 
immediate  opening  for  a  full-time  news 
designer.  We're  looking  for  a  high- 
energy  designer  who  isn't  afraid  to 
take  chances  and  have  fun  with  a 
page.  The  ideal  candidate  will  have  a 
strong  word  sense,  a  passion  for  qual¬ 
ity  and  the  ability  to  work  effectively  on 
deadline  as  part  of  a  team.  Must  be 
fluent  in  QuarkXPress.  Newspaper 
design  experience  required;  daily 
broadsheet  experience  strongly  pre¬ 
ferred.  Editing  experience  a  plus. 
Qualified  candidates  should  submit  a 
cover  letter,  resume,  salary  history  and 
five  non-returnable  work  samples  to 
Craig  Scott,  night  news  editor.  Cape 
Cod  Times,  319  Main  Street,  Hyannis, 
MA  02601. 


PEKIN  DAILY  TIMES,  an  award¬ 
winning  15,000  six-day  daily  near 
Peoria,  IL  needs  an  assistant  city  editor. 
We  seek  a  highly-motivated,  detail- 
oriented  person  with  excellent  gram¬ 
mar  and  punctuation  skills  to  handle 
wire  copy  and  proofreading.  The 
person  also  would  be  responsible  for 
handling  electronic  downloads  and 
maintain  the  newspaper's  Web  site. 
Applicants  may  be  recent  graduates  or 
veteran  journalists.  Superior  English 
and  editing  skills  are  a  must.  A 
Master's  degree  in  journalism  ar 
related  field  is  preferred  but  not 
required.  Send  resume,  writing  sam¬ 
ples  and  salary  requirements  to  Editor 
Joel  Steinfeldt,  Daily  Times,  P.O.  Box 
430,  Pekin,  IL61555. 


REPQRTER  AND  SPORTS  WRITER 
needed  at  The  Courier  in  Houma,  LA. 
The  Courier  is  a  22,000-circulation 
daily  an  hour's  drive  from  New 
Orleans.  Send  resumes  to  Executive 
Editor  Mike  Slaughter,  The  Courier, 
P.O.  Box  271 7,  Houma,  LA  70361 . 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

REPORTER  WANTED:  3-year-old,  Ann 
I  Arbor,  Michigan-based  Catholic 
newspaper  seeking  experienced 
reporter.  High  level  of  organizational 
skills,  initiative  and  strong  sense  of 
mission  required.  Knowledge  of  Win¬ 
dows  95  helpful.  Solary  dependent  on 
experience.  Submit  your  resume  and 
letter  of  intent  to  Credo  Newspaper, 
Attn:  Clare,  P.O.  Box  504.  Ann  Arbor, 
Ml  48 106  or  Fax  to  (734)  930-31 79. 


REPORTER:  The  Mining  Journal 
(1 8,500  daily  20,000  Sunday)  seeks  a 
[  full-time  general  assignment  reporter. 

I  The  successful  candidate  will  cover  our 
j  education  beat,  which  includes  North- 
I  ern  Michigan  University,  as  well  as  a 
j  wide  variety  of  hard  news  and  feature 
j  assignments.  The  Mining  Journal's 
I  1 52-years  of  reporting  Upper  Peninsula 
news  is  considered  the  finest  in 
the  region.  This  is  a  great  place  for 
an  energetic  candidate  to  launch  a 
i  journalism  career,  or  a  more  experi¬ 
enced  reporter  to  enjoy  the  challenge. 
Send  resume  to  The  Mining  Journal, 

:  Attn:  Managing  Editor,  P.O.  Box  430, 
i  Marquette,  Ml  49855. 

REPORTER:  We  are  looking  for 
someone  who  can  handle  spot  news 
and  enterprise  with  enthusiasm  and 
skill.  You  must  be  a  thorough  and 
accurate  reporter  and  a  clear, 
organized  writer.  And  you  must  be 
!  able  to  work  as  part  of  a  team.  Three 
years  experience  required.  What  do 
we  offer?  The  chance  to  work  in  one  of 
the  hottest  markets  in  the  country. 
Gambling  is  transforming  the 
Mississippi  Gulf  Coast;  people  are 
flooding  in  from  across  the  country, 
and  great  stories  abound.  We  also 
,  offer  editors  who  listen  and  a 
newsroom  where  you  can  participate 
:  in  decisions.  We're  a  Knight  Ridder 
newspaper  with  competitive  pay  and 
benefits.  Send  resume  and  clips  to  Day 
News  Editor  Dan  Duffey,  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535.  Equal  Opportunity  Employer 

REPORTER 

Cahners  publishes  1 28  business  mag- 
,  azines  and  provides  1 8  business  com- 
>  munities  with  online  services,  custom 
I  publishing,  directories,  research  and 
j  direct  mail  lists.  We  have  an  excellent 
I  opportunity  for  an  experienced 
j  journalist  to  join  our  Washington,  DC 
bureau.  Work  with  an  awarci-winning 
editorial  team  at  a  leading  business 
news  weekly,  specializing  in  the 
telecommunications  Industry.  Wireless 
Week  has  an  immediate  opening  for 
on  enterprising  reporter  in  the  Wash¬ 
ington,  DC  bureau.  A  journalism 
:  degree  and  experience  are  required. 

I  Familiarity  with  telecom  legislative  and 
I  regulatory  issues  is  preferred.  Some 
I  travel  required.  Please  fax  your  resume 
I  and  three  samples  to  Cahners  Business 
1  Information  (303)  470-4479.  EOE 
Visitusatwww.wirelessweek.com 


E&P’s  Classified 


The  newspaper  industry's 
meeting  place.  (212)  675'4380 


_ EDITORIAL _ 

REPORTER 

Immediate  opening  at  1 2,000  circula- 
i  tion  daily  located  in  the  beautiful 
j  Northeast  Kingdom  of  Vermont.  Ideal 
candidate  must  have  a  zest  for  hard 
news,  strong  language  skills  and  a  com¬ 
mitment  to  community  coverage.  Com¬ 
plete  benefit  package  at  this  family- 
owned  company. 

Send  cover  letter,  resume  and  clips  to: 
Roxanna  Jones,  Assistant  Editor 
The  Caledonian-Record 
P.O.  Box  8 

!  St.  Johnsbury,  VT05819 


i  REPORTER 

I  Immediate  opening  for  general  assign- 
!  ment  reporter  with  interest  in  arts  and 
I  religion  at  20,C)00-circulation  daily. 
1  Northeast  residents  preferred.  Experi- 
j  ence  a  must.  Resume,  clips  to  Rachel 
i  Dickler,  city  editor.  The  Daily  Star,  P.O. 

Box  250,  Oneonta,  NY  1 3820. 


REPORTERS,  EDITORS,  PHOTO¬ 
GRAPHER  needed  at  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain.  Apply  to  Ellen  Mitchell, 
Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 


I  REPORTERS 

1 

j  A  growing  newspaper  in  a  growing 
:  city  is  looking  for  reporters  to  fill  key 
'  beats  ”  two  replacements  and  one  new 
position.  The  Lincoln  Journal  Star  is  an 
80,000-circulation  morning  paper  in 
Nebraska's  capital  city  of  210,000. 
We're  looking  for  aggressive, 
energetic  and  diverse  reporters  who 
I  put  a  high  value  on  good  writing  to 
I  cover:  ( 1 )  health  ancT  medical  news 
1  and  features;  (2)  neighborhood  news 
and  features;  and  (3)  education  and 
regional  schools.  We  offer  competitive 
wages  and  benefits  at  a  fast-changing 
,  paper  that  is  preparing  for  start-up  of 
j  a  new  press.  If  you're  looking  for  a 
i  new  challenge,  send  a  letter,  resume 
i  and  work  samples  by  July  23  to 
i  Human  Resources,  Lincoln  Journal  Star, 
926  P  Street,  Lincoln,  NE  68508. 


REPORTERS 

Business,  courts  reporters  for  23,000 
PM  in  foothills  of  the  Appalachians. 
Degree  required,  reporting  experience 
j  preferred.  Looking  for  articulate, 
!  inquisitive  writers  who  enjoy  busting  a 
i  good  story.  Send  clips,  resume  to  P. 

!  Gottbrath,  P.O.  Box  31 1,  Ashland,  KY 
41105.  Questions?  (800)  955-5860. 


REPORTERS 

National  award-winning,  40,000  daily 
in  Central  Washington  has  openings 
for  self  motivated  reporters  who  can 
juggle  assignments  and  produce 
enterprise  stories.  Beats  include  busi¬ 
ness,  politics,  immigration  and  health, 
j  Western  US  applicants  with  at  least 
two-years'  daily  experience  preferred; 
Spanish-language  skills  a  plus.  Send 
resume,  list  of  leferences  and  clips  to 
Human  Resources,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
1  98909.  We  are  a  member  of  the  Seat- 
I  tie  Times  Group  and  an  equal  oppor¬ 
tunity  employer. 


_ EDITORIAL _ 

REPORTERS 

:  We  asked  our  staff  why  you  should 
work  ot  the  News  &  Record,  a 
100,000  doily  in  Greensboro,  NC. 
They  said: 

“The  N&R  seems  to  lack  the  backstab- 
bing  and  internal  competition  that 
makes  working  elsewhere  such  a 
drag.” 

-John  Newsom,  first-place  winner  in 
the  Education  Writers  Association 
;  awards 

i  “The  company  offers  the  most  extensive 
I  collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.” 

-Lydian  Bernhardt,  assistant  features 
editor 

t  If  you  like  what  you  hear  and  have  at 
!  least  two  years  of  experience,  please 
j  send  a  letter,  resume  and  work  sam- 
’  pies  that  demonstrate  writing  ability, 
creativity,  initiative  and  news  judgment 
to  Ed  Williams,  recruitment 
coordinator.  News  &  Record,  200  E. 
Market  Street,  Greensboro,  NC 
'  27420. 


i  REPORTER 

I  The  Charleston  (W.  VA)  Gazette  has 
I  an  opening  for  a  general  assignment 
reporter.  We're  looking  for  someone 
with  ideas  and  initiative  who  can  cover 
both  breaking  news  and  write  interest¬ 
ing  enterprise  features.  Experience  is  a 
plus.  The  Gazette  is  West  Virginia's 
i  largest  newspaper  with  a  52,000  daily 
I  circulation,  100,000  Sunday.  We're  a 
i  morning  newspaper  in  the  state  capi- 
j  tal.  Send  your  resume  and  clips  to 
i  Rosalie  Earle,  managing  editor.  The 
I  Charleston  Gazette,  1001  Virginia 
!  Street  E.,  Charleston,  WV  25304. 


REPORTER 

[  The  Lakeville  Journal  Company,  a  pub- 
I  lisher  of  three  weekly  newspapers 
j  located  in  the  scenic  Tri-State  area  of 
CT,  NY  and  MA,  seeks  a  full-time  com¬ 
munity  reporter  for  The  Lakeville 
Journal.  Reporting  and  photographic 
experience  preferred.  Reliable  trans- 
1  portation  necessary.  Please  submit 
I  resume  and  letter  of  interest  to  Ruth  Eps- 
i  tein,  editor,  P.O.  Box  1688,  Lakeville, 
i  CT  06039,  or  call  (860)  435-9873. 

Fax  (860)  435-4802  or 
I  E-mail:  ljournal@ct1  .nai.net 


i  SCIENCE  RESEARCHER/WRITER 
’  sought  for  large-circulation  health 
newsletter  published  by  national  non¬ 
profit  consumer  group.  Must  also  be 
able  to  re-write  material  produced  by 
researchers  and  make  the  science 
j  come  olive.  3  to  5  years'  experience  in 
;  science  writing  for  a  major  newspaper, 
!  magazine,  or  wire  service  for  the  lay 
j  public.  Salary  competitive  with  for- 
i  profit  publications.  Send  letter,  resume, 
;  and  samples  of  non-technical  writing  to 
CSPI  EP:NAW,  1875  Connecticut  Ave¬ 
nue,  NW  #300,  Washington,  DC 
20009. 


Send  Kf'f’P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 
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CLASSIFIED _ 


HELP  WANTED 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Lauis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  EDITOR:  Direct  coverage  of 
pro,  college  and  prep  sports  for  our 
31,000-circulation  daily  just  north  of 
Indianapolis.  We're  looking  for  a 
writer/editor  who  leads  by  example  in 
producing  deadline  and  enterprise 
stories.  Supervise  a  staff  of  three 
writers,  three  clerks  and  prepare  copy 
for  pagination  on  our  universal  desk. 
Resume,  samples  to  Patrick  Sanders, 
The  Herald  Bulletin,  1 1 33  Jackson 
Street,  Anderson,  IN  4601 5. _ 


SPORTS  EDITOR  -  The  Key  West 
Citizen,  o  1 2,000  circulation  AM 
daily,  is  looking  for  someone  to  lead  its 
two-person  sports  department  and 
coordinate  coverage  with  five  associa¬ 
ted  weeklies  cavering  the  entire  Florida 
Keys.  The  area  is  noted  for  its  sports, 
fishing  and  diving.  Candidates  should 
have  a  minimum  of  two  years  of  sports 
news  management,  strong  writing  skills 
and  be  comfortable  with  an  island/ 
tourism  lifestyle.  Proficiency  in  QuarkX¬ 
Press  desired.  Send  resume,  clips  and 
salary  history  to  Editor,  The  Key  West 
Citizen,  3420  Northside  Drive,  Key 
West,  FL  33040  or  to: 

steve.sosinski@floridakeys.com 


_ EDITORIAL _ 

SPORTS  REPORTER 

The  Wisconsin  State  Journal  is  seeking 
a  reporter  to  cover  a  variety  of  Univer¬ 
sity  of  Wisconsin  sports,  including 
women's  basketball,  and  work  as  No. 
2  reporter  on  the  Green  Bay  Packers 
beat.  This  reporter  will  be  responsible 
for  year-round  news  coverage  on  the 
assigned  beats,  as  well  as  various  off¬ 
season  assignments.  Applicants  must 
have  at  least  three  years  experience  at 
a  daily  newspaper.  Experience  on  a 
pro  or  college  sports  beat  is  a  plus. 
Send  cover  letter,  resume  and  five  sam¬ 
ples  of  your  work  to  Greg  Sprout, 
sports  editor,  Wisconsin  State  Journal, 
P.O.  Box  8058,  Madison,  Wl  53708. 

Deadline  July  1 3, 1 999 


SPORTS  WRITER:  The  Mining  Journal 
(1 8,500  daily  20,000  Sunday)  seeks  a 
full-time  sports  writer.  Coverage  of 
several  high  schools  along  with  North¬ 
ern  Michigan  University  and  the  United 
States  Olympic  Education  Center.  We 
offer  the  opportunity  to  cover  first-rate 
sports  in  a  beautiful  location.  Many  out¬ 
door  recreation  options.  Send  resume 
to  The  Mining  Journal,  Attn:  Managing 
Editor,  P.O.  Box  430,  Marquette,  Ml 
49855. 


THE  BAKERSFIELD  CALIFORNIAN,  an 
award-winning  94,000/76,000  fam¬ 
ily-owned  daily  in  central  California,  is 
looking  for  an  experienced,  energized, 
organized  and  wildly  creative  Features 
Editor.  Our  team-oriented  paper, 
judged  the  state's  best  for  its  size  last 
year  by  CNPA,  focuses  on  local  news 
for  a  metro  population  of  350,000. 
The  features  department  produces  a 
daily  lifestyle/entertainment  section 
and  weekly  TV  book  and  is  gearing  up 
for  a  new  monthly  parenting/family 
magazine.  Visit  our  website 
www.bakersfield.com  -  to  learn  more 
about  us  and  our  area.  If  interested, 
send  cover  letter,  resume  and  work 
samples  to: 

The  Bakersfield  Californian 
Attn:  Human  Resources 
P.O.  Bin  440 
Bakersfield,  CA  93302 


SPORTS  WRITER 

The  Michigan  City  News-Dispatch  is 
seeking  a  sports  writer.  The  position 
involves  writing,  editing  and  page 
design.  Job  candidates  should  have 
strong  copy  editing  skills,  writing  skills 
and  extensive  knowledge  of  QuarkX¬ 
Press.  The  News-Dispatch  is  a  1 5,000- 
circulation,  daily  morning  paper 
located  less  than  an  hour  east  of  Chi¬ 
cago.  The  sports  sections  covers  both 
local  and  national  events.  Send  resume 
to  James  Hunsley,  sports  editor, 
Michigan  City  News-Dispatch,  121  W. 
Michigan  Blvd.,  Michigan  City,  IN 
46360.  E-mail: 

nrKspts@michigancityin.com 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 


_ EDITORIAL _ 

SPORTSWRITER/COPY  EDITOR 
Award-winning  35,000-circulation 
upstate  NY  sports  section  looking  for 
someone  to  fill  a  writing  and  editing 
position.  Experience  helpful  but  we  will 
consider  entry-level.  Must  be  willing  to 
both  write  and  design  pages.  Send 
resume  and  clips  to  Sports  Editor  Greg 
Brownell,  The  Post-Star,  P.O.  Box 
21 57,  Glens  Falls,  NY  12801. 


THE  CHICAGO  SUN-TIMES,  a  great 
newspaper  in  a  great  city,  is  accepting 
resumes  for  the  following  positions: 
Deputy  Metro  Editor,  Deputy  Features 
Editor,  Deputy  Business  Editor  and 
Assistant  Photo  Editor.  We're  looking 
for  high-energy,  quick-thinking  people 
who've  hod  success  nurturing  talented 
reporters  and  photographers.  Far  Assis¬ 
tant  Photo  Editor,  we  specifically 
require  expertise  in  digital  photog¬ 
raphy.  Send  resumes  to  Joycelyn  Win- 
necke,  managing  editor,  Chicago  Sun- 
Times,  401  N.  Wabash  Avenue,  Chi¬ 
cago,  IL  6061 1 . 

winnecke@suntimes.com 
(312)  321-2582 

EDITORIAL 


_ EDITORIAL _ 

THE  ROBESONIAN  newspaper,  a 
1 4,000  daily,  1 7,000  Sunday  in  Lum- 
berton,  NC,  is  looking  for  a  city  editor. 
Applicant  should  be  a  strong  writer,  a 
self-starter  and  hove  a  willingness  to 
help  young  reporters  develop  stories. 
Pay  and  benefits  competitive.  Send 
resume  to  Donnie  Douglas,  editor,  121 
W.  Fifth  Street,  Lumberton,  NC  28358. 

TRAVEL  EDITORS.  The  Los  Angeles 
Times  has  editing  opportunities  in  our 
Travel  Section,  including  Deputy  Travel 
Editor  and  Assistant  Travel  Editor.  Pro¬ 
ven  line  editing  and  rewriting  skills  - 
preferably  in  features  -  are  required, 
as  is  the  ability  to  conceptualize  stories 
and  generate  creative  ideas.  Interest  in 
travel  is  essential.  Applicants  who  have 
run  a  newspaper  feature  section,  or 
who  have  top-level  magazine  experi¬ 
ence,  are  preferred.  Send  cover  letter, 
resume  and  work  samples  to  Randy 
Hagihara,  recruiter/editorial  hiring 
and  development,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 

EDITORIAL 


Newlimes 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news  and  features, 
restaurants  and  sports,  film  and  music  -  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Francisco, 

Los  Angeles,  Ft.  Lauderdale,  Cleveland  and  St.  Louis. 
Our  stories  inform  and  entertain  readers,  provoke 
strong  reactions,  and  win  national  awards.  We  are 
accepting  applications  now  for  the 
following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

MAiUfilNfi  EDITOR 
PHOENIX  AND  HOUSTON 

This  position  requires  fine  writing  and  editir^  skills  and 
the  ability  to  help  staffers  produce  superior  stories.  The 
managing  editor  also  supervises  the  day-tcHlay  operations  of 
the  editorial  department.  Phoenix  candidates 
should  be  well  grounded  in  news;  Houston  candidates 
should  have  a  strong  feature/arts  background. 

ASSOaXTE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  stror^  news  background 
who  can  craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDnOR 
CLEVELAND 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

New  Times  offers  comfjetitive  salaries  and  benefits. 
Interested  candidates  should  send 
cover  letter,  r6sum6  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  Itani  non  aboirt  Now  Tints,  iitoK  Mr  wabsiu  at  wwKMWthnMXom. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  INDEX-JOURNAL  has  the  follow¬ 
ing  staff  openings:  General  assignment 
reporter  to  hdp  cover  four-county 
area.  Sports  writer  with  ability  to 
design  pages  on  occasion.  Design/ 
copy  editor  with  QuarkXPress  experi¬ 
ence.  Two  years  experience  preferred 
with  each  position,  but  talented  entry- 
level  applicants  will  be  considered. 
Send  application,  resume  and  clips  to 
Robert  Bentley,  executive  news  editor. 
The  Index-Journal,  P.O.  Box  1018, 
Greenwood,  SC  29648,  or  fax  to 
(864)  223-7331 


THE  ANDERSON  INDEPENDENT- 
MAIL,  a  40,000  daily,  46,000  Sunday 
newspaper  has  several  print  and 
online  openings  on  a  high  energy, 
high  camaraderie  staff.  Three  fully 
paginated  zoned  editions  serve  high 
growth  area  in  northeast  Georgia  and 
Upstate  South  Carolina.  Anderson  is  a 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university,  regional  cultural  center 
nearby. 

CITY  DESK  REPORTERS  -  Three  open¬ 
ings  on  a  staff  that  has  wan  three 
National  Headliner  awards  in  seven 
years.  Aggressive  hard  news  coverage 
and  a  variety  of  special  projects  in  a 
competitive  market. 

SPORTS  REPORTER  -  Cover  major  uni¬ 
versity  sports  beat  and  high  schools  on 
a  staff  that  regularly  ranks  among  the 
nation's  best  in  our  size  category. 

LIFESTYLE  COPY  EDITOR/PAGE 
DESIGNER  -  Join  a  highly  creative 
team  producing  seven  color  lifestyle 
sections  a  week  plus  color  Homes, 
Travel,  Spectrum  and  TV  Week  sec¬ 
tions  on  Sunday. 

NEWS  COPY  EDITOR/PAGE  DESIGN¬ 
ER  -  Join  a  6-person  desk  that 
edits  and  designs  all  news  and  busi¬ 
ness  pages,  include  Page  1A.  Intense 
zoning  and  color  use;  multiple  wires. 
Many  full-color  special-project  pages. 
Quality  copy  editing,  creative  page 
designs  a  must. 

ONLINE  CONTENT  COORDINATOR  - 
Design,  build  and  maintain  quality 
web  pages  for  the  Independent-Mail's 
community  umbrella  site, 
andersonsc.com  We  host  a  variety  of 
web  sites  for  the  newspaper,  com¬ 
munity  groups  and  private  businesses. 

ONUNE  MARKETING  COORDINATOR  - 
Market  online  development  to  various 
community  groups  and  private  business 
and  handle  promotion  of  the  community 
umbrella  site,  anderson.sc.com 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W. 
Scripps  Company.  Send  resume  and 
clips  to  T.  Wayne  Mitchell,  senior  vice 
president  and  editor,  Anderson  Inde¬ 
pendent-Mail,  P.O.  Box  2507, 
Anderson,  SC  29622. 

Or  fax  to  (864)  260- 1 276  or 
E-mail  to  mitchellw@scripps.com 
Questions?  Call  (800)  859-6397 


_ EDITORIAL _ 

THE  COURIER,  a  13,000  circulation 
i  award-winning  daily  newspaper  just 
;  north  of  Houston,  has  openings  for 
i  reporters  and  an  assistant  news  editar. 
We  need: 

j  ASSISTANT  NEWS  EDITOR  to  add 
strength  to  our  copy  desk.  We're  look- 
j  ing  for  someone  with  wit,  creativity, 
i  high  standards,  and  a  passion  for 
j  newspapers.  Requires  strong  design 
I  and  copyediting  skills.  QuarkXPress 
j  experience,  previous  copy  editing 
I  experience  preferred. 

i  BUREAU  REPORTER  needed  for  one  of 
the  fastest  growing  communities  in 
Texas.  This  writer  will  staff  a  one- 
person  bureau  located  in  a  sister  pub¬ 
lication's  office.  Need  a  talented,  self- 
motivated  reporter  who  can  develop 
stories  that  hit  readers  where  they  live. 

I  BUSINESS/GENERAL  ASSIGNMENTS 
REPORTER  to  cover  one  of  the  fastest 
i  growing  counties  in  Texas  and  get 
j  beyand  the  press  release  to  report  on 
the  major  trends  affecting  and  shaping 
I  this  county's  business  climate. 

REGION  REPORTER  wha  can  take  our 
existing  contacts  and  coverage  and  con¬ 
tinue  to  expand  it  around  our  county. 
Must  have  a  heart  for  community 
reporting  and  be  comfortable  with  a 
I  variety  of  writing  styles. 

For  both  reporting  and  news  editing 
openings,  send  resume  and  five  story 
:  samples  to  Editor,  The  Courier,  100 
1  Avenue  A,  Conroe,  TX  77301  or  Fax 
i  to  (409)  756-6676. _ 


THE  NORTHERN  VIRGINIA  DAILY, 

!  A  six-day-a-week  AM  paper  in  the 
Shenandoah  Valley  that  has  been  the 
j  most  honored  small  daily  in  the  state 
for  the  past  decade,  is  reorganizing 
and  expanding  its  editorial  staff  and  is 
i  seeking  an  assistant  managing  editor 
for  news,  copy  editor,  supervisor  for  a 
four-member  page  design  team,  page 
designer/headline  writer  and  general 
assignment  reporter.  Assistant  ME 
would  help  direct  staff  of  nine  reporters 
j  and  three  photographers  from  devel¬ 
opment  to  completion  of  stories. 

I  Excellent  opportunity  for  experienced 
copy  editor  to  take  on  more  responsi¬ 
bility  in  filling  large  local  news  hole. 
Copy  desk  edits  stories  and  page 
:  designers  write  cutlines  and  headlines 
I  and  proof  pages,  so  superior  com- 
I  mand  of  the  language  a  must.  We  are 
I  fully  paginated  on  PowerMacs  using 
QuarkXPress.  Designers  rotate  work  on 
a  local,  state,  national,  international 
and  business  pages.  The  staff 
supervisor  sets  work  schedules,  assigns 
design  projects  and  helps  coordinate 
redesigns.  Reporter  position  has  con- 
{  centration  on  government  but  also 
j  includes  courts,  education,  features 
and  breaking  news.  Competitive  salary 
and  benefits.  Send  resumes  and  sam¬ 
ples  of  work  to  Joe  Strohmeyer,  manag¬ 
ing  editor,  P.O.  Box  69,  Strasburg,  VA 
22657;  or  fax  to  (540)  465-9388. 

I  Questions?  Call: 

(540)  465-51 37  4- 10  pm. 


_ EDITORIAL _ 

THE  OBSERVER  &  ECCENTRIC 
NEWSPAPER  publishes  16  twice- 
weekly  newspapers  serving  com¬ 
munities  of  suburban  Detroit. 

COPYEDITOR 

We  are  seeking  an  experienced  copy 
editor  to  be  a  part  of  our  Oakland 
County  editorial  staff.  Qualifications 
include  ability  to  cooperatively 
recognize  and  correct  errors  and  inac¬ 
curacies  in  stories  as  well  as  write 
headlines  and  photo  captions,  and 
design  clear,  creative  pages  within 
deadlines.  Understanding  of  libel  and 
legal  issues  affecting  the  operation  of 
the  newspaper  with  a  working  knowl¬ 
edge  of  QuarkXPress  and  Baseview  a 
must.  Bachelor's  degree  or  equivalent 
in  journalism  with  3-5  years  experi¬ 
ence  in  newspaper  copy  editing  and 
page  layout.  Job  Code:  99-38. 

REPORTER 

There  are  several  reporter  positions 
available  in  our  Oakland  County  pub¬ 
lications.  Qualifications  include  typing, 
headline  writing,  and  personal  column 
writing.  Must  have  Bachelor's  degree 
or  equivalent  in  journalism  or  related 
field,  one  year  of  reporting  experience 
for  a  community  newspaper  covering 
government,  schools,  police,  fire, 
courts,  business,  civic  groups,  and 
features.  Must  be  knowledgeable  in  the 
use  of  QuarkXPress,  Baseview,  and 
Macintosh  computer.  Job  Code:  RO 

Positions  require  flexible  hours  includ¬ 
ing  some  evenings,  weekends  and  split 
shifts.  Submit  resume  and  salary 
requirements  to  The  Observer  & 
Eccentric  Newspapers,  36251 
Schoolcraft  Road,  Livania,  Ml  48150. 

Fax  (734)  953-2057  or 
E-mail:  maryab@oe.homecomm.net 
Must  reference  job  code 

TWO  GREAT  JOBS! 

TV  EDITOR:  Seeking  an  experienced 
writer/editor  ta  caardinate  our  daily 
TV  coverage  and  supervise  the  growth 
of  our  weekly  TV  section.  Looking  for 
someone  who  enjoys  writing  about  TV, 
working  with  other  writers  and  editars 
and  contributing  to  a  lively  features 
package.  Warking  knowledge  of 
Spanish  a  plus. 

TEEN  WRITER:  Seeking  a  good  idea 
person  who  relates  well  to  teens  to 
coordinate  and  write  far  our  weekly 
teen  pages,  as  well  as  other  feature 
pages.  Will  write  stories  and  work  with 
editors  to  plan  content,  recruit  teen 
writers  from  area  high  schools  and  col¬ 
leges  and  meet  monthly  with  our  Teen 
Advisory  Board. 

Please  send  resume,  clips  and  cover  let¬ 
ter  to: 

Terry  Scott  Bertling 
Assistant  Managing  Editor/Features 
San  Antonio  Express-News 
P.O.  Box  21 71 

San  Antonio,  TX  78297-21 71 


FAX  your  ad  to 
212  ♦929  #1259 


1 _ EDITORIAL _ 

WANT  TO  BE  challenged  AND  work 
with  a  group  of  fun-loving  pro¬ 
fessionals  at  Mississippi's  best  com- 
I  munity  newspaper?  The  Natchez  (MS) 
j  Democrat  is  looking  for  a  reporter/ 
page  builder  to  work  on  its  universal 
I  design  desk.  Send  resume  and  clips  to 
Kevin  Cooper,  managing  editor,  503 
N.  Canal  Street,  Natchez,  MS  391 20 
or  E-mail: 

kevin.cooper@natchezdemocrat.com 


WEEKEND  EDITOR 

The  Herald-Mail,  Maryland's  best  mid¬ 
sized  daily,  is  looking  for  a  Weekend 
j  Editor.  Duties  include  supervising  a 
I  specialized  four-member  reporter 
team,  producing  the  Sunday  Money 
section  and  weekly  baok  page,  and 
averseeing  the  newsroam  an  Friday 
and  Saturday  nights.  Supervisory 
newsroom  experience  is  required.  This 
is  a  day  job  Tuesday-Thursday,  and 
nights  on  Friday  and  Saturday, 
j 

j  Located  70  miles  from  Washington, 
DC  and  Baltimore,  The  Herald-Mail 
1  has  won  more  awards  than  any  other 
;  paper  its  size  six  of  the  last  seven  years 
in  the  Maryland-Delaware-DC  Press 
j  Associatian  Contest. 

The  position  offers  an  excellent  salary 
and  benefit  package,  including  401  (k) 
plan.  Send  resume,  salary  require¬ 
ments  and  clips  to: 

Personnel  Director 
j  The  Herald-Mail  Company 

1 00  Summit  Avenue 
Hagerstown,  MD  2 1 740 


WRITER/EDITOR 

The  American  Legion  Magazine  seeks 
assistant  editor  vmo  can  craft  a  good 
story  with  solid  copy-editing  »ills. 
Applicants  should  have  3-5  years  in 
journalism  and  4-year  degree  or 
equivalent  experience.  Submit  1  -page 
cover  letter,  resume  and  3  clips  to 
Director  HR,  700  N.  Pennsylvania 
Street,  Indianapolis,  IN  46204  or  Fax 
to  (317)  655-1509.  Veterans  are 
encouraged  to  apply. 


WRITERS  &  REPORTERS 

Enthusiastic  writers  needed  for  new, 
San  Francisco-based  website  devoted 
to  baby  boomers.  Get  in  on  the  ground 
floor,  with  stock  options  and  a  great 
team  of  former  CNN  journalists. 

I  Expertise  in  personal  finance, 
I  entrepreneurship,  health  &  fitness  and 
travel  &  leisure  are  big  pluses.  Web 
j  writing  experience  helps  but  not 
necessary.  Please  send  resumes  and 
;  clips  to  d_vandemark@yahoo.com 


I  WRITER 

The  Savannah  College  of  Art  and 
Design  seeks  a  writer  for  its  Pub¬ 
lications  Department  Excellent  feature 
writing  and  proofreading  skills 
required.  Web  writing  experience  a 
plus.  Degree  in  journalism  and  experi¬ 
ence  in  newspaper/ magazine  writing 
preferred;  knowledge  of  AP  style 
required.  Send  a  cover  letter,  resume, 
writing  samples  and  three  references  to 
Human  Resources,  Savannah  College 
of  Art  and  Design,  P.O.  Box  3146, 

I  Savannah,  GA  31 402,  or 
1  fax  to  (91 2)  525-5222,  or 
i  E-mail  scadhr@scad.edu 
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CLASSIFIED 


HELP  WANTED 


_ ENTRY  LEVEL _ 

COPYEDITORS 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  in  search  of 
talented  copy  editors  with  strong  word¬ 
editing  skills  as  well  as  the  ability  to 
adapt  to  a  state-of-the-art  Unisys 
pagination  system.  Candidates  must  be 
energetic  and  creative  word  editors  will¬ 
ing  to  tackle  new  challenges.  Positions 
are  available  in  sports,  features  and 
news  areas.  This  is  an  excellent  oppor¬ 
tunity  for  someone  who  wants  to  focus 
on  editing  skills  but  also  wants  to  be 
ahead  of  others  by  being  part  of  a  new 
publishing  system.  Previous  copy  edit¬ 
ing  and/or  layout  experience  is  a  plus, 
but  recent  college  graduates  with 
internship  experience  will  be  con¬ 
sidered.  Send  resume,  cover  letter  to 
The  Fresno  Bee,  1 626  E  Street,  Fresno, 
CA  93786  or  resume@fresnobee.com 


THE  INDEX-JOURNAL  has  the  follow¬ 
ing  staff  openings:  General  assignment 
reporter  to  help  cover  four-county 
area.  Sports  writer  with  ability  to 
design  pages  an  occasion.  Design/ 
copy  editor  with  QuarkXPress  experi¬ 
ence.  Two  years  experience  preferred 
with  each  position,  but  tolented  entry- 
level  applicants  will  be  considered. 
Send  application,  resume  and  clips  to 
Robert  Bentley,  executive  news  editor. 
The  Index-Journal,  P.O.  Box  1018, 
Greenwood,  SC  29648,  or  fax  to: 

(864)  223-7331 


_ FREELANCE _ 

WRITER/INTERVIEWER  to  write  bio¬ 
graphical  features  for  career  guidance 
periodical.  Please  send  resume  to  Ms. 
Jone  Meyer,  editor.  Vocational  Bio¬ 
graphies,  Inc.,  P.O.  Box  31,  Sauk 
Centre,  MN  56378. 


INFORMATION  SYSTEMS 

PUBLISHING  SYSTEMS  SOLUTIONS 
SOFTWARE  DEUVERY  ENGINEERS 

Our  client,  a  global  technology  vendor, 
is  bringing  news  on  technology  to  the 
news  industry.  Creating  west  coast 
delivery  team.  Seeking  high  energy, 
passionate  technologists  who  wont  to 
make  things  happen.  Be  prepared  to 
•travel  for  extended  periods 
•work  at  client  sites  —  1 00,000  plus 
circulation 

•be  accountable  for  project  success 
We're  looking  for 

•Software  Installation  Engineers,  Profi¬ 
ciency  required  in  C-f-f,  Java,  PERL, 
Oracle/Sybase,  PC/AAacOS. 

•Systems  Design  and  Integration 
Engineers.  Robust  systems  knowledge 
required  -  Solaris  and  Windows  NT, 
scripting,  system  administration. 
•Project  AAanagers.  PMP  desired 

All  experience  levels  welcome.  Reply  to 
Theresa  Thompson,  Building  Visions 
(415)  759- 11 02  or 

theresa  @  buildingvisions.org 


INFORMATION  SYSTEMS 

VISUAL  BASIC  PROGRAMMER 

Use  your  Visual  Basic  programming 
experience  to  make  a  great  career 
move  onto  our  state  of  the  art  newspa¬ 
per  publishing  system  project  team. 
Here  you  will  enjoy  both  challenging 
work  and  a  great  working  environment 
with  competitive  pay  and  excellent 
benefits.  In  this  role,  you  will  analyze, 
design  code  and  maintain  Visual  Basic 
elements  of  our  new  classified  advertis¬ 
ing  front  end  system,  including  coding 
of  quotations,  cross  field  validations 
and  Enterprise  extensions.  You  will 
also  coordinate  the  set  up  of  advertis¬ 
ing  rate  tables.  Your  background 
should  include  a  BSCS  or  closely 
related  degree;  5-t-  years  of  pro¬ 
gramming  experience  with  2+  years  of 
VB  programming  in  large  and  complex 
applications;  excellent  analytical  and 
problem  solving  skills  and  great  com¬ 
munications  and  teamwork  skills.  Addi¬ 
tional  preferred  experience  includes: 
Oracle  application  development  (SQL, 
PISQL);  OB  administration  and  tuning; 
PowerBuilder  and  C-f-t-  at  Sun-Solaris/ 
OS.  Experience  with  Win  API,  Atex 
Enterprise  or  other  newspaper/ 
classified  information  systems  is  also 
desired.  This  is  a  regular  full  time  posi¬ 
tion  with  a  competitive  pay  range. 
Please  mail  your  resume  for  Job  HR- 
128/JK  to: 

The  Seattle  Times 
P.O.  Box  70 
Seattle,  WA  981 11 
Fax:  (206)515-5560 
E-mail:  jknapp@seatimes.com 
Equal  Opportunity  Employer 


_ MARKETING _ 

SALES  PRESENTATION/ 
PROMOTION  MANAGER 

NJ's  leading  newspaper  is  expanding 
I  its  Marketing  Department  and  seeks  a 
Sales  Presentation/Promotion  Manager 
to  develop  advertising  sales  pres¬ 
entations  for  major  accounts  and 
account  categories;  oversee  devel¬ 
opment  of  marketing  materials  and  in- 
'  paper  advertising  promo  campaigns; 

I  developing  computer  generated  format 
for  presentations;  oversee  and  provide 
j  direction  to  Research  Area  and  other 
assignments. 

This  new  position  requires  5-t-  years 
sales  presentation  development  at 
media  company  or  advertising  agency, 
j  Required:  strong  knowledge  of  news- 
I  paper/media  research;  ability  to 
I  translate  research  data  into  creative 
i  and  compelling  sales  presentations; 

I  strong  leadership,  organizational  and 
communication  skills;  ability  to  manage 
multiple  projects  and  a  staff  in  a 
deadline  driven  environment;  tech- 
sawy  and  familiarity  with  presentation 
software. 

If  you  are  looking  for  a  highly  visible 
j  and  responsible  position  and  want  to 
j  join  an  energetic,  creative  team,  send 
I  your  resume  to  The  Star-Ledger,  HR 
;  Department,  1  Star  Ledger  Plaza, 

I  Newark,  NJ  071 02. 

j  Fax:  (973)  643-4641 

I  E-mail:  starledger.com 


Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


_ NEW  MEDIA _ 

MERGERS/ACQUISITIONS -INTERNET 
We  are  seeking  a  “deal  maker”  famil¬ 
iar  with  the  movers  and  shakers  and 
up  and  coming  companies  in  the 
Internet/E-Commerce  market.  Ideal 
candidate  will  have  a  Wall  Street  men¬ 
tality  and  be  technically  literate.  This  is 
a  commission-only  position  with  excep¬ 
tional  earnings  potential. 

Contact: 

lgrimes299@aol.com  W.B.  Grimes  & 
Co.,(Est.  1959),  (301)  253-501 6 


SACRAMENTO  BEE,  the  dominant 
Web  operation  in  California's  capital, 
has  online  sales  openings. 

SALES  MANAGER:  Direct  an 
aggressive,  growing  online  soles  oper¬ 
ation  to  continued  success.  We're  look¬ 
ing  for  the  right  person  to  manage  our 
sales  operations  in  the  local  market 
and  through  national  services  for 
home,  auto,  recruitment  and  entertain¬ 
ment.  Required:  Sales  management 
experience,  online  strategic  sense,  a 
love  of  the  Web  and  the  ability  to 
manage  a  staff  and  build  internal  rela¬ 
tionships. 

ONLINE  RECRUITMENT  SALES: 
Leverage  the  strengths  of  our  big- 
dollar,  growing  print  category  into  a 
new  medium,  and  help  the  medium 
grow  its  own  big-dollar  category.  Our 
market  is  strong  in  recruitment,  and 
you  have  to  be  too.  Required:  Knowl¬ 
edge  of  recruitment  and  online, 
demonstrated  sales  ability  and  the  skills 
to  build  internal  relationships. 

CONTACT:  New  Media  Manager 
Ralph  Frattura,  rfrattura@sacbee.cam 
_ (916)  321-1152 _ 


WEB  NEWS  CONTENT  PRODUCER 
Experienced  Web  producer/journalist 
needed,  with  the  technical  skills  to 
create  news  and  features  on  the  Web. 
Also  work  on  special  audio/video  pro¬ 
jects.  Need  extensive  Web  skills, 
HTML,  Javascript  and  editing  tools 
Homesite  or  Bbedit  are  required. 
Knowledge  of  audio/video  technology, 
Perl,  Flash,  Java,  Photoshop,  and 
Illustrator  a  plus.  Have  experience  in 
Online  news,  newspapers  or  broadcast 
news.  Work  closely  with  a  small  team 
and  commitment  to  current  affairs  and 
news.  Boston-bcsed  position.  Send 
resume  to  jobs@csps.com 

The  Christian  Science  Monitor 
Personnel  Dept.  A1 20 
1 75  Huntington  Avenue 
Boston,  MA  021 15 
(617)450  3856 


Your  communication 
link  to  the 
newspaper 
industry  every 
week  since  1884. 


www.mediainfo.com 
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CLASSIFIED 


11  W  191h  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


HELP  WANTED 


_ PREPRESS _ 

DIREaOR  OF  PRE-PRESS 

The  Milwaukee  Journal  Sentinel  cur¬ 
rently  has  an  opportunity  for  a  Pre- 
Press  Director.  As  a  Pre-Press  Director 
you  will  be  responsible  for  a  MAC 
based  department,  which  creates  ads 
and  composes  pages  for  reproduction 
in  the  newspaper.  The  candidate  we 
seek  must  have  extensive  knowledge 
and  technical  expertise  with  prepress 
equipment  (All  imagesetters  and  scan¬ 
ners,  current  RIP  technology,  and 
MACS).  Must  have  strong  management 
experience  and  skills  to  develop,  coach 
and  support  a  large  group  of  90-f 
staff.  Bachelor's  degree  in  Business  or 
technical  field  and  knowledge  of  color 
management  is  a  must. 

The  chosen  candidate  will  enjoy  the 
following  benefits:  Competitive  salary 
with  bonus  structure,  medical  benefits, 
company  stock,  401  (k),  pension  plan 
and  tuition  reimbursement.  Send 
resume  and  cover  letter  with  position 
title  and  salary  requirements  in  con¬ 
fidence  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 

PRESSROOM 

PRESS  OPERATORS 

The  Blade  has  immediate  openings  for 
journeyman  aperators  in  its  Flexo 
Pressroom.  Four-color  experience  a 
must.  Flexo  background  or  related 
experience  preferred.  Benefits  include 
highly  competitive  pay  with  health, 
vision,  and  dental  caverage,  pension, 
and  401  (k)  plan.  Applicants  must  hold 
G.C.I.U.  journeyman  card.  If  you  are 
looking  for  a  solid  career  move  with  a 
stable  company,  reply  in  confidence  to 
Human  Resources,  The  Blade,  541  N. 
Superior  Street,  Toledo,  OH  43660. 

Equal  Opportunity  Employer 


PRESSROOM  MANAGER  -  Full  charge 
of  3  shifts,  with  an  8  unit  community 
web  press  (cold)  expanding  to  26  units 
(4  towers  and  2  folders)  and  bindery 
line.  Staff  management  paper  inven¬ 
tory/ordering,  waste  management, 
scheduling,  quality  control,  main¬ 
tenance  and  parts  control,  supplies. 
Required  5-t-  years  experience  with  com¬ 
munity  cold  web  presses,  excellent 
math,  analytical  and  personnel  skills. 
Focus  on  quality,  cast  controls  and  pro¬ 
ductivity.  Excellent  pay  and  benefits  in 
a  growing  company.  Send  resume, 
salary  history  and  requirements,  and 
cover  letter  detailing  why  you  are  the 
ideal  candidate  to  Karl  Teel, 
Homestead  Publishing  Co.,  10  Hays 
Street,  Bel  Air,  MD  2 101 4  or: 

Fax  (410)  838-6362 


PRODUaiON/TECH 


PRODUaiON/TECH 


FIELD  SERVICE  TECHNICIANS 
t  Web  Offset  Printing  Press  Manufactur¬ 
ing  Company  is  looking  for  Field  Ser- 
I  vice  Technicians  with  graphics  arts  and 
press  installation  e^^erience.  Travel 
I  required  in  excess  of  50%. 

j  Offering  competitive  salary  and  bene- 
I  fits  package.  Fax  resumes  to  HR 
'  Department,  Tensor  Group,  Inc.  (630) 
739-9339. _ 

i  MAINTENANCE  SUPPORT  MANAGER 

j  The  St.  Paul  Pioneer  Press  has  an  open- 
{  ing  for  a  production  department  Main- 
j  tenance  Support  Manager.  This  indi- 
i  vidual  will  direct  the  maintenance  of 
I  production  and  building  equipment 
i  and  have  leadership  and  supervisory 
j  responsibility  for  the  mechanical, 

]  electrical  and  building  maintenance 
units. 

Must  have  five  years  management 
experience  in  newspaper  production 
maintenance,  or  in  the  production 
industry.  Must  be  preventative  main¬ 
tenance  minded,  have  proven  lead- 
j  ership  and  communication  ability, 
j  good  analytical  and  problem  solving 
j  «ills.  College  degree  or  equivalent 
j  experience. 

Submit  resumes  to; 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
Saint  Paul,  MN  55 1 04- 1 057 
Fax:  (612)  228-5197 
Equal  Opportunity  Employer 

NETWORK  ADMINISTRATOR 
New  job  at  Cox  newspaper  in  Texas. 
Daily  maintenance  and  troubleshooting 
on  computer  systems,  phone,  LAN, 
WAN.  Implement  system  hardware 
and  software  upgrades  on  Macs,  PCs, 
etc.  Use  report  writer.  Desirable 
qualifications:  knowledge  in  PCs, 
Macs,  UNIX,  SQL,  S^ase,  LAN, 
WAN,  Routers,  Ethernet,  COBOL, 
GEAC,  DTI.  Send  resume  and  salary 
history  to  Publisher,  Lufkin  Daily  News, 
P.O.  Box  1089,  Lufkin,  TX  75902- 
1 089  or  fax  confidentially  to: 

(409)632-6641 


GR8,  A  BALTIMORE-BASED  interactive 
agency  is  looking  for  project  managers 
(marketing,  print,  Web,  interactive, 
videos,  tradeshows).  Responsibilities 
include:  liaison  between  client  and 
design  team;  vendors;  developing  and 
tracking  schedules;  monitoring  and  can- 
trailing  budgets/assets.  Attributes 
desired:  organizational  ability  and 
attention  to  detail,  ability  to  prioritize 
in  a  hectic  environment,  team  player, 
most  of  all  -  a  quick  learner  with  a  lot 
of  enthusiasm.  Software  skills  needed: 
Office  97,  Word,  Excel,  Microsoft  Pro¬ 
ject.  Minimum  3  years  related  experi¬ 
ence  required.  Please  visit  our  Web 
Site  http://www.qr8.com  and  send 
inquiries  to  info@gr8.com 

NIGHT  OPERATIONS  MANAGER 

As  the  Night  Operations  Manager  you 
will  oversee  the  nightly  production  of 
The  San  Diego  Union-Tribune.  You  will 
coordinate  the  activities  of  the  Pre¬ 
press,  Press,  Packaging,  Distribution, 
and  Building  departments  and  serve  as 
the  primary  liaison  to  the  News  and 
Circulation  departments  for  all  com- 
municatians  regarding  Operatians.  In 
addition  you  will  prepare  detailed 
reports  tracking  page  flow,  press  runs 
and  follow  up  on  any  problem  issues. 
You  will  be  the  sole  source  of  informa¬ 
tion  for  any  deviation  from  operating 
plans. 

The  candidate  we  seek  will  have  5 
years  of  relative  experience  in  a  large 
newspaper  and  have  a  solid  knowl¬ 
edge  of  the  production  process.  Must 
have  strong  management  skills  and 
excellent  cammunication  skills  to  com¬ 
municate  at  all  levels.  Degree  pre¬ 
ferred. 

To  apply  for  this  position,  send  your 
resume  and  your  salary  requirements 
ta: 

The  San  Diego  Union-Tribune 

Human  Resources  Department 
Job#74-99/KKE&P 
P.O.  Box  1201 91 

San  Diega,  CA  92112-0191 

An  Equal  Opportunity  Employer 


PUBLISHING  SYSTEMS 


PUBLISHING  SYSTEMS 


Excellence  isn't  our  Goal. 
It's  our  Standard. 

If  it's  yours  too,  we'd  like  to  hear  from  you.  We're 
ready  to  introduce  the  future  of  open  systems 
publishing.  Join  us  and  earn  the  rewards  from 
your  success  with  newspapers  or  networked  PC's. 
Send  resume  to: 


C^xt 


1428  E.  Ellsworth  Rd.  Ann  Arbor  Ml  48108 
Ph.  734-677-4700  •  Fox  734-677-4747 


PUBUC  RELATIONS 

THIRD  TERM,  NORTHEAST  moderate 
Republican  Congressman  seeks  press 
secretary  for  fast-paced  Washington 
office.  Responsibilities  include  media 
relations,  writing  press  releases  and 
columns,  staging  press  conferences 
and  other  media  events,  praducing 
annual  newsletter  and  weekly  television 
show.  Candidates  should  have 
excellent  writing  and  verbal  skills, 
ability  to  skillfully  handle  numerous 
projects  under  tight  deadlines  and  deal 
effectively  with  the  Washington,  New 
York  City,  ond  district  press  corps. 
Please  send  resume  and  writing  sam¬ 
ples  to  P.O.  Box  76605,  Washington, 
DC  2001 3. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 


Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CLASSIFIED  ADVERTISING 
INFORMATIDN 


nanuNB 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

UMEAPHim 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

1  week  . $11.75  1  week  $5.50 

2  weeks  . $10.35  2  weeks  $4.60 

3  weeks  . $9.05  3  weeks  $3.80 

4  weeks  . $7.85  4  weeks  $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . 

2  weeks 

3  weeks 

4  weeks 


$121  pci 
$110  pci 
$104  pci 
$100  pci 


Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pa^. 

TQBmmMi 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 


OUBWWS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


CLASSIFIED 


POSITIONS 

WANTED 


ADMINISTRATIVE _ 

EDITOR,  WRITER,  DESIGNER, 
workshop  planner  seeking  projects  in 
the  Chicogolond  area.  I  oner  1 5  years 
experience,  and  a  stellar  track  record 
in  producing  print  and  Web  products. 
Strong  leadership  skills.  View  my 
resume  and  Web  site  aniine 
http:// people.ce.mediaone.net/ 
eugeniad/ eugeniaresume.htm 
http://people.ce.mediaone.net/ 

eugeniod/home.hlm _ 

SENIOR  JOURNALIST/PR  counselor: 
Seeking  collrae  educator  position.  28 
years  of  professional  experience  with 
an  unusual  balance  of  award-winning 
reporter  on  Top  10  newspaper  and 
senior  public  relations  counsel  to  For¬ 
tune  500  companies.  Master's  degree 
plus  significant  teaching  in  seminar  set¬ 
ting.  Desire  to  split  career  in  thirds: 
journalist,  counselor  and  educatar. 
beep  knowledge  of  communications 
field.  Strong  management  experience 
that  could  be  usea  in  the  right  aca¬ 
demic  situation.  Send  inquiries  to  Box 
08886,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  CONSULTANT,  weeklies, 
dailies,  small  to  metros.  Over  35  years 
competitive  experience.  Dis-  tribution. 
Home  Delivery,  Single  Copy,  Mailrooms, 
Circulation  Computer  Systems, 
Promotions,  Sales,  Service,  Trucking  and 
Office  Pay  Systems.  Long  ar  Short  Term. 
Coll  Vince  Fusco  at: 

(210)  661 -571 2  or 
E-mail  vincefusco@yahoo.com 


_ EDITORIAL _ 

AWARD-WINNING  editor,  semi¬ 
weekly,  seeks  daily  spot.  Ideal  is  col¬ 
umnist,  humor/opinion,  and/or  man¬ 
agement.  Steve  Snyder,  P.O.  Box  70, 
Jacksboro,  TX  76458. 

(940)  567-5464 


EXPERIENCED,  award-winning,  ener¬ 
getic  writer/editor  seeks  new  creative 
career  challenge  with  specialty  or  trade 
publication. 

(305)  891-2595. 


HARD  WORKING  NINE  YEAR  daily 
newspaper  reporter  with  knack  for  pro¬ 
ducing  front  page  stories  seeks  new 
challenge  as  reporter  at  50,000- 
1  100,000  daily. 

I  Respond  to: 

khathome@earthlink.net 


NEWS  REPORTER  WITH  4  1  /2  YEARS 
experience  in  campetitive  markets,  all 
beats.  Seeking  reporter  position  with 
10,000-t-  circulation  doily.  Zone  9, 
Idaho  and  North  Carolina.  Reply  to 
Box  08867,  Editor  &  Publisher. 


PROOFREADER/COPY  EDITOR  ready 
to  make  your  copy  error-free.  10 
years'  experience  in  the  business. 
Phoenix  area. 

Coll  (480)  8 14-9350  or: 

E-mail  scottev@earthlink.net 


Failh  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascol 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Wonted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 


(212)  929-1259  or 
E-mail:  michelea@mediainfo.com 


ii 


\  E&P  EMPLOYMENT  ZONE  CHART 


\  Use  zone  number  to  indicate  location  without  specific  identification 
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EdfP  SHOP  TALK  AT  THIRTY 


by  Gregory  Favre 

Actions  louder  than  words 

Echoing  English  essayist  Thomas  Carlyle  one  editor  asserts,  ‘What 
we  have  done  is  the  only  mirror  by  which  we  can  see  what  we  are’ 


Editor’s  Note:  The  following  remarks  are 
excerpts  from  Favre’ s  recent  “We  Cannot 
Rest"  speech  as  part  of  the  Hays  Press- 
Enterprise  Lecture  series. 

How  can  we  help  diverse  people 
appreciate  their  differences,  as  well 
as  what  they  share,  if  we  do  not 
have  diversity  in  our  own  buildings? 

How  can  we  give  our  current  readers  and 
our  future  readers  a  deeper  and  more  sub¬ 
stantial  exposure  to  the  issues  that  affect 
their  daily  lives  if  we  do  not  know  anything 
about  the  lives  of  so  many?  How  can  we 
know  the  stories  we  are 
missing  if  we  continue 
to  be  as  myopic  as  we 
have  been  in  the  past? 

How  can  we  deal  with 
the  doubts  and  fears  of 
all  the  people  if  none  of 
us  have  ever  had  the 
same  doubts  or  felt  the 
same  fears  as  many  in 
our  communities  do? 

How  can  we  tear 
down  the  barriers  of 
bigotry  if  we  have  no 
one  in  our  newsrooms 
who  has  ever  felt  the 
awful  pain  of  prejudice? 

How  can  we  understand  the  humiliation 
of  being  rejected  simply  because  of  the 
color  of  your  skin  if  we  look  around  at  our 
colleagues,  and  all  are  white? 

How  can  we  think  that  we  can  grasp  the 
true  complexities  and  conflicts  in  our  com¬ 
munities  if  we  do  not  create  a  sense  of  place 
and  a  sense  of  belonging  for  everyone? 

I  cannot  speak  in  the  first  person  about 
the  injustices  and  humiliation  that  people 
of  color  and  women  have  had  to  suffer 
through  the  years,  or  of  the  hurt  of  the  vile 
words  thrown  at  gays  and  lesbians,  or  the 
cruel  remarks  made  about  the  young  and 
old  with  disabilities.  But  what  I  can  do, 
and  what  must  be  done  by  all  who  are  in  a 
position  to  do  so,  is  to  work  harder  to 
make  our  staffs  reflect  our  communities. 

If  we  don’t,  we  will  never  cut  the  chains 
that  have  tethered  us  to  our  reprehensible 
past.  If  we  don’t,  we  will  continue  to  add  to 


the  huge  gap  that  exists  between  the  funda¬ 
mental  perceptions  of  people  of  color  and 
whites  in  this  country.  If  we  don’t,  we  will 
never  succeed  in  connecting  people  togeth¬ 
er  in  communities  of  interest  and  in  giving 
all  people  a  chance  to  have  a  voice  in  the 
way  they  are  governed. 

If  we  don’t,  we  will  fail. 

Call  me  an  optimist  or  call  me  Just  plain 
foolish,  but  1  won’t  allow  myself  to  believe 
that  we  will  fail.  I  won’t  allow  myself  to 
believe  that  change  and  acceptance  and 
inclusion  will  continue  to  be  replaced  in  too 
many  places  by  resistance  and  rejection  and 
exclusion. 

But  we  can’t  wish  it  to 
happen.  It  will  take 
strong  leadership  from 
the  top,  from  the  owners 
and  publishers,  from  the 
editors  and  supervisors, 
if  we  are  to  succeed. 
Leadership  that  is  in¬ 
formed  by  a  moral  com¬ 
pass,  leadership  with 
heart  and  soul  and  pas¬ 
sion,  leadership  that  truly 
cares  about  providing  a 
level  field  for  those  with 
unfulfilled  ambitions. 
Yes,  I  know  that  there 
are  those  at  almost  every  newspaper  who 
cringe  and  walk  away  at  the  mere  mention 
of  diversity,  who  are  critical  and  cynical 
about  any  effort  to  broaden  the  makeup  of 
our  newsrooms.  And  we  all  should  be 
embarrassed  at  the  newspaper  conventions 
when  dozens  of  editors  and  publishers  run 
for  the  exits  when  a  diversity  segment  is 
next  on  the  program.  God  forbid  that  we 
should  be  exposed  to  other  viewpoints. 

If  we  are  to  succeed,  we  must  make 
diversity  a  companywide  policy  at  every 
newspaper,  inject  it  into  our  values  Just  as 
we  inject  our  Journalistic  standards  into 
those  values. 

We  must  constantly  examine  ourselves 
and  our  newspapers,  asking  ourselves  if  we 
are  being  inclusive,  if  voices  different  from 
ours  are  being  given  an  opportunity  to  be 
heard,  if  those  unlike  us  are  able  to  see 
themselves  in  our  news  and  advertising 


columns,  if  we  are  abolishing  the  stereotyp¬ 
ing  that  still  appears  too  often  in  too  many 
newspapers,  if  we  are  miscovering  or 
undercovering  wide  groups  of  people. 

In  the  past  20  years,  the  net  increase 
each  year  of  minorities  in  newsrooms  has 
been  about  200.  And  we  would  need  to 
add  more  than  1,200  minorities  this  year 
to  increase  the  percentage  from  1 1 -plus  to 
12-plus.  One  percentage  point. 

If  we  have  any  hope  of  reaching  the  goal 
of  the  nation’s  newsrooms  reflecting  the 
population  mix  of  America  in  the  foresee¬ 
able  future,  then  we  need  to  stop  trying  to 
affix  blame,  stop  pointing  fingers  at  each 
other,  stop  filling  meeting  rooms  with  angry 
words  instead  of  hopeful  ideas. 

Let  us  confess  upfront  that  our  past  per¬ 
formances  cannot  be  Justified.  We  can’t 
wish  away  the  harm  we  have  caused  for  so 
many.  We  can’t  stop  time  and  tell  those  we 
have  ignored  for  so  many  years  that  we 
are  sorry  and  that  their  children  and 
grandchildren  shouldn’t  think  badly  of  us. 

We  can’t.  So  let’s  find  things  we  can  do 
and  do  them.  The  American  Society  of 
Newspaper  Editors  (ASNE)  and  others  are 
hard  at  work  seeking  solutions. 

Nothing  is  off  the  table  at  this  point. 
Paying  off  student  loans,  starting  summer 
Journalism  camps  for  students,  creating  a 
farm  system  so  that  smaller  papers  can 
work  with  larger  papers,  reaching  out  to 
minorities  graduating  in  other  disciplines, 
doing  something  about  our  starting  salaries, 
developing  institutes  for  nonjoumalism 
majors,  and  dozens  of  other  ideas. 

There  is  no  reason  that  every  newspaper 
in  the  country  shouldn’t  be  participating  in 
this  endeavor.  Don’t  be  afraid  to  look  in 
the  mirror.  You  may  not  be  the  fairest  of 
them  all,  but  you  will  get  better  if  you  pay 
attention  to  the  reflected  image. 

Or,  as  the  English  essayist  and  historian 
Thomas  Carlyle  once  said,  “What  we  have 
done  is  the  only  mirror  by  which  we  can 
see  what  we  are.” 


Favre,  vice  president/ news  at  the 
McClatchy  Co.,  has  held  a  number  of 
top  editorial  positions.  He  also  served 
as  president  of  the  ASNE. 


We  all  should  be 
embarrassed  at  the 
newspaper  conventions 
when  dozens  of  editors 
and  publishers  run 
for  the  exits  when  a 
diversity  segment  is 
next  on  the  program. 
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regime  m  North  ivorea  couIdH^gainst  the  nei^*. 
boring  countries.  Beijing  reacted  angrily  to  reports 
^'^Bentagon  was  considering  allowing  Taiwaik^g- 
cess  to  upgraded  l^atriot  missiles,  which  would 
deployed  undef^e  TMD.  The  Beijing  government 
\  regards  Taiwan  as  a  renegade  province  and  has  threatT 
ened  to  recover  it  by  force.  A  Pentagon  report  thi^ 
month  said  “China  is  engaged  in  an  intense  bi 


'f  ballistic  and  ^^^^missile  forces 


'Ul  gi' 


renegade  \re-ni-gacl\  n:  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


